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A new 


carton... 
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an improved product 


CFal nails, one of a complete line of quality steel wire prod- 
ucts, have a new look. Not only are they chemically cleaned 
and completely degreased, but they are layer packed in new, 
compact cartons that save you storage space. And the boxes 
still contain the same, accurate, standard weights, 

To your customers, layer packaging means they can liter- 
ally “grab a handful”. In addition, as CFal nails have no 
grease or lubricant left on them, they hold firmer. Sharp, 
clean-cut points are assured. This means repeat orders for 


you because CFal nails drive easily. 

Stock this new, improved CFal steel product. For details 
contact your jobber or CFal representative. And remember 
to check your stock of CF«I’s full line of wire products. 


Baler Wire « Barbed Wire * Cinch Fence Stays e Clothesline « Door 
Springs « Flower Bed Border « Gate Springs « General Purpose Fabric 
General Purpose Strand * Hardware Cloth « Insect Wire Screening 
Merchant Wire * Ornamental Fence ¢ Poultry Netting « Silver Tip Line, 
End and Corner Posts « Soffit Screen « Square and V-Mesh Fence 
Stone Wire * Stucco Netting 


THE COLORADO FUEL AND IRON CORPORATION 
DENVER * OAKLAND * NEW YORK 
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66 & A-67 


Now ... a big-profit Red Devil department in less space 
than you ever imagined! 


Three compact displays that work together . . . arrange 
them any way your space permits, horizontally, diagon- 
ally, or up and down. Stand out however you use them... 
even in odd spaces no one-piece display would fit! Equipped 
with base for use on counter, too. Tools for everyone, both 
old pro and impulse buyer. 

Make up the 3-unit display best suited to your trade by 
choosing one merchandiser from each of these groups: 
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4 Ways 
excitingly different! 











Merchandisers A-61 through A-64. Each offers a different 
assortment of professional quality painters’ cutlery. 


Merchandiser A-65. Putty knives, wall scrapers, and 
spachtling knives from Red Devil’s value-priced line. 
Merchandisers A-66 and A-67. Each displays a different 


assortment of nine fast-moving Red Devil wood scrapers 
and specialties. 


Hang up all three merchandisers you select in one eye- 
stopping display. You’re bound to ring up more sales. 


ONLY SMALL OUTLAY NEEDED. Most expensive of these merchandisers costs only 
$20.07. You pay for tools only, make full 40% profit on each one. Free displays are 
ruggedly built to last. Postcard included with each brings you new price-panel in- 
serts in event of changes. Get this hottest new idea in merchandisers working for 


you now. Get in touch with your Red Devil jobber. 


4190 


Red Dewil Taos « user x. 5, usa 


World's largest manufacturer of painters’ and glaziers’ tools — since 1872 
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YOUR BEST SELLER IN HOUSEHOLD BRUSHES 


Every person who comes into your store can use sev- 
eral. Oxco’s Red Breast Whisk appeals to homeowners, 
car owners, office workers, travelers. 


Sales records prove that when the Red Breast is dis- 
played where it can be seen, its eye-catching shield 
starts the impulse that creates the sale. And—you get 
full markup on this high turnover item. 


;Value is there too! The Red Breast has always been 
built to highest standards . . . quality materials and 
workmanship. Your customers get tops in value. 


Your Oxco Jobber will be happy to take your order for 
a supply of these fast-moving whisks. 





MADE OF GENUINE OXCO PALMETTO 


This all-American material, often called nature’s 
toughest brush fibre, is specially treated for flexi- 
bility to give top performance and long life. Cus- 
tomer satisfaction is assured. 











THE LINE THAT 


MOVES 


=)<GOQ 


OX FIBRE BRUSH COMPANY, INC. 
Frederick Laacsésted /ff¢ Maryland 
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makes 1 | different 
lines of pipe fittings 


— and from each ‘“‘line’’ you can select from a complete range of sizes and types. 
Grabler Square ‘‘Gee”’ Fittings are right for your customer — right for the job. 
They save you time — they save your customer’s time. You both save money. 
And, it is easy for you to get just what you need, when you need it. Just ask your 
best source — your wholesaler for Grabler Square ‘‘Gee’’ Fittings. They’re your 
best real value buy. 


the mark of 
quality, 
service and 
dependability 


THE GRASLER MANUFACTURING COMPANY 
6565 Broadway « Cleveland 5, Ohio ; 


Grabler Warehouses Serving Your best source — Your Wholesaler 


New York ¢« Boston « Cincinnati * St.Louis «* Minneapolis 
Philadelphia * Atlanta « Dallas «* Detroit * San Francisco 
New Orleans «¢ Pittsburgh * Chicago * Denver * Los Angeles 
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general lines and specialty wholesalers in 
59 cities in the West. 


Editorial Comment 
Business Trends in the West 


Washington News for Westerners 
by David R. Heinly 


Planning Raises Sales Volume 
Central California dealer studies each 
department and its sales volume. Planning 
new merchandising methods keeps volume high 
and helps overcome competition. 


Gift Cases Combine Function and Beauty 
"Spectacular" display fixtures catch 


attention of customers in Phoenix 
store and bring repeat sales of unusual 
and better-quality gift items for the home. 
| 6th Builders’ Hardware Meet Draws 300 to Palm Springs 
Pacific Coast Conference completely covered 
plus a full page of “on-the-spot” photos. 
Banner Marks 20th Year with Expansion 


Colorado wholesaler offers dealers more services 
with streamlined operation. 


New Products 
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News for Westerners 

Schedule of Conventions and Shows 
In Memoriam 
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National’s your better buy 


to reduce 


Consider the advantages of one-source 
buying from National, and you'll be 
impressed by the time and money you 
can save. National’s complete line makes 
it easy to standardize on one dependable 
source. You'll reduce paper work, and 
cut down on ordering and handling 
time. You'll also get these advantages: 


Color-coded labeling with sizes clearly 
indicated in big type, for faster order 
filling and for easier stock control. 


ordering and handling costs 


No-smudge boxes with the glossy finish 
that can stand handling and still look 
fresh when they get to the customer. 


Recognized quality throughout the 
National line ... your assurance of cus- 
tomer satisfaction and repeat business. 
These are some of the reasons why so 
many of our customers are standardizing 
on the National line... and agree that: 
“National’s Your Better Buy,” by far. 


Ask Your Distributor ... He Knows 


CALIFORNIA DIVISION « THE NATIONAL SCREW & MFG. CO. 


3423 SOUTH GARFIELD AVENUE 


LOS ANGELES 22, CALIFORNIA 


Sales Offices: 1 Drumm Street, San Francisco 11, California, and 2035 S. W. 58th Avenue, Portland 1, Oregon 
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The Motivation Is Right 


It is quite heartening to hear that the National Wholesale Hardware 
Association has embarked upon a survey to find out “How Can The Hard- 
ware Industry Sell More Goods To The Consumer?” 


A marketing specialist, Reed Drumond of Chicago, has been engaged 
to supervise the survey. At the conclusion of the program he will offer 
suggestions to sales management of the wholesalers who are sponsoring 
this study. It is hoped that as a result salesmen of the wholesalers and 
the personnel of retailers can be stimulated to a greater sales effort to 
increase the flow of hardware and kindred lines to the ultimate consumer. 


The questionnaires to salesmen of wholesalers will be treated confi- 
dentially. The salesmen will be asked for their frank comments on what 
tools and directions they need to do a better job for both the wholesalers 
and for their customers, the retailers. Some personal interviews will also be 
arranged with the sales management of wholesalers, as well as discussions 
with salesmen and some of the retailers. 


It has often been stated in this publication that the manufacturer, the 
wholesaler and the retailer are all in this business together. All three 
should be working together to make that final sale to the consumer. 


It has also been expressed in these pages that we should realize that 
there is only one buyer—the ultimate consumer—and that everyone else 
in the business is merely trying to make the proper merchandise available 
in the most efficient manner to this ultimate consumer. 


This motivational survey to be conducted by wholesalers is quite com- 
mendable. We hope that it discovers some very practical methods by 
which all three levels of the industry can cooperate to a more profitable 


extent. 





BUSINESS 


TRENDS IN THE WEST 


Results of Two California Studies 


1000 Persons Per Day Increase 
Show Extensive Growth 


To Continue in Southern California 


Two studies of the future economy of Cali- 
fornia were completed and released in May. The 
first one was the study conducted by the Los 
Angeles Chamber of Commerce. 


The second was a study made by Stanford Re- 
search Institute, Menlo Park. This study showed 
projections that were not as optimistic as those 
of the southern group. 


In population the SRI study predicted 19 mil- 
lion citizens by 1970 compared to the L. A. 
Chamber’s figure of 21 million. All other figures 
have a like comparison. 


Stanford Research Study Reveals 


California Will Grow Faster Than U.S. 


A new study of “The California Economy” 
by Stanford Research, Menlo Park, Calif., shows 
that California will grow faster than the rest 
of the U. S. in the next decade. 


The growth rate, however, will be slower in 
the 60’s than in the 50’s. This is due to the ab- 
sence of any identifiable large industry to fill 
the role played by the defense industries during 
the 1950’s. Further expansion in defense indus- 
tries is expected but not comparable to the great 
up-surge in the 1950’s. 


The projections show an estimated 19 million 
population in the state by 1970 and 24.7 million 
by 1980. The estimates are admittedly lower 
than other agencies’ projections of the state’s 
population growth. 


An analysis of employment reveals an average 
annual increase of 126,300 employees during 
the 1960’s, and of 206,300 during the 1970’s. This 
compares with an average increase of 161,200 
employees per year during the 1947-1957 period. 


The south coast and Sacramento areas are 
expected to rank first and second in the 1960’s 
in the percentage rates of growth. Following 
in order are San Francisco Bay, San Diego and 
Los Angeles Metropolitan regions. 


Results of a three-year study by the Los 
Angeles Chamber of Commerce reveals that the 
increase of a 1000 persons per day will continue 
throughout the next decade. This means that 
the 15 counties of Southern California expect 
an increase in population from 9,881,800 for 1960 
to 13,592,900 in 1970. Although the area has 
been achieving about the same numerical gain 
each year, the increase will represent a smaller 
percentage increase for the territory. 


The projection shows this area will grow by 
1975 to 15,613,400. By January 1, 1980, they ex- 
pect the area to have 17,692,000 persons. 


The counties included in the study are Mono, 
Fresno, Kings, Tulare, Indio, San Luis Obispo, 
Kern, Santa Barbara, Ventura, Los Angeles, 
San Bernardino, Orange, Riverside, San Diego 
and Imperial. 


Although the Northern part of the state has 
less population the projective growth there will 
be larger percentage-wise than Southern Cali- 
fornia. With 5,708,200 it is expected to grow to 
7,507,100 in 1970 and 10,108,000 by 1980. 


To keep in balance with the increase in South- 
ern California a total of 140,000 jobs must be 
created annually. 


Retail sales in Southern California are ex- 
pected to increase from $14,500,000,000 in 1960 
to $20,000,000,000 in 1970. This will be 37.6 per 
cent increase for the 15 counties. 


The large increase in population will call for 
136,000 dwelling units to be built annually just 
to take care of the new persons, not to mention 
replacement of old and inadequate housing. 


Such a large population increase will mean 
a like increase in all types of business. It will 
also mean an increase of 2,000,000 automobiles 
on top of 5,500,000 presently in use. This is the 
one big headache that the population increase 
poses and at present there seems to be no solu- 
tion. The area has a network of freeways that 
are jammed at peak hours. 
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“My customers hate me—I ran out of IGZOO!” 


Poor guy! His situation is only temporary, however. Pee: Sigh 3 
IGLOO Corp. and wholesalers are ready for such OC 4 S 
emergencies with adequate stocks. But you can guard ; 

against this by optimistic early season orders. Plan [] 

for a big season of sales and profit with IGLOO — 

the world’s No. 1 portable water cooler. It’s first in 

demand, supply and quality. Order from your 

wholesaler today. Write for catalog. 

IGLOO Corp., Memphis 18, Tenn. 


For Details Circle 6 on INQUIRY CARD 
JUNE 1961 





WASHINGTON 


N EWS FOR WESTERNERS 


By DAVID R. HEINLY ¢ Chilton News Bureau, Washington, D. C. 


Minimum Wage Amendment Passed, 
Farm Implement Dealers Exempt 


Newly-covered stores will not have to worry 
about overtime salaries until 1963. Then you 


Western dealers who sell primarily farm equip- 
ment and machinery are still exempt from fed- 
eral wage and hour control. This does not mean 
picks and shovels—it means tractors, plows, ma- 
nure spreaders, and other heavy machinery. 

How long the exemption will stand up remains 
to be seen. Almost before the ink was dry on 
the 1961 amendments to the federal Fair Labor 
Standards Act (FLSA), moves were afoot to 
wipe out most of the specific exemptions granted 
to high-powered opposition forces during the 
heat of debate. 

Kennedy himself regards the bill as “a most 
important step forward.” But he adds, “this does 
not finish the job.” 

On the same day President Kennedy signed 
the bill, Representative Adam Clayton Powell, 
chairman of the House Labor Committee, in- 
troduced a bill specifically to extend coverage 
to laundry, restaurant, and hotel workers. 

Most important about the 1961 amendments 
is extension of federal control to traditionally 
exempt retail firms. Here is how the act can af- 
fect western dealers: 

If you are not already under wage-hour con- 
trol, you will be if your store does at least $1 
million worth of business in a year, exclusive of 
excise tax collections. Proviso is that at least 
$250,000 of the goods you buy or receive for 
resale must cross state lines. If your store is 
part of a chain operation which has $1 million 
or more in annual sales but your store individ- 
ually sells less than $250,000 a year, you will be 
exempt. ; 

If you will be covered for the first time, your 
lowest salaried employees must be paid a mini- 
mum wage of at least $1.00 an hour, starting 
the day after Labor Day. In three years, this 
minimum goes to $1.15. In 1965 it goes to a full 
$1.25. 

If you are already covered, your minimum 
salary payment is $1.15 starting September 5. 
By 1963 it becomes $1.25. 


will have to pay time-and-a-half for over-time 
to workers on the job more than 44 hours a 
week. In 1964 the work week drops to 42 hours. 
By 1965 overtime will be paid for work done 
over 40 hours a week. Dealers already under 
FLSA control retain the 40-hour week. 

Commission salaried employees will be exempt 
from overtime requirements provided commis- 
sions are at least one-half of their salary and 
total earnings average $1.20 an hour. If com- 
missions are less than half total earnings, they 
will be covered by the act. 

The law allows executive and administrative 
employees, such as assistant managers, to spend 
up to 40 per cent of their time on non-admin- 
istrative work and retain their exemption. If 
you get a special certificate from the Secretary 
of Labor, you may pay students and part-time 
help subminimum wages—provided they are in 
jobs not normally held by full-time workers. 

Specific exemptions were granted for Western 
businessmen in the following trades: Auto deal- 
ers, seasonally-operated amusement parks, em- 
ployees of retail store lunch counters, car hops 
at drive-in restaurants, and home workers who 
make natural holly wreaths in their own home. 

Special provision was made for grain elevator 
establishments which may also sell farm imple- 
ments and services. They are exempt from both 
the minimum wage and over-time requirements 
if no more than five persons are employed. 

Most of these specific exemptions were made 
as political devices to eliminate some key opposi- 
tion. Chances are it is only a question of time 
before they too, will be under federal wage and 
hour control. 


Westerner in the News .. . 


Is Clarence F. Pautzke, new Commissioner of 
the Fish and Wildlife Service. Pautzke is native 
of Auburne, Washington; most recently was 
Deputy Commissioner of Fish and Game in 
Alaska. 
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A Profitable Combination 
.- + The Year Round! 


RIGEID 535 


Threads 12” to 2” pipe with just 
1 Universal Quick-Opening Die 


Pipe Threading Machine for Head Rare . of Dies. Full range 4%” to 2” pipe; 


V4’’ to 2’”’ bolt dies and stands available. 


your Pipe Service Department! 


There’s nothing seasonal about plumbing, whether 
it’s repairs or the need for additional facilities. Alert 
dealers find that their Ritaip> Pipe Machines are 
busy making profits all year. They make money at 
custom threading. Spare time and scrap pipe become 
nipples sold at a profit. An active pipe service 
department builds store traffic and tie-in sales of 
big ticket items, pipe tools and fittings. Most dealers 
get their machine investment back in less than a 
year. Profits from then on are pure gravy. 


A Plumbing Department Display 


Featuring Pre-Sold 
Fei C241 Pipe Tools! 


Your customers are pre-sold on RItaip hand pipe 
tools by advertisements appearing in Popular 
Mechanics, Farm Journal and Hoard’s Dairyman 
every month. Let your display remind them of their 
need. Outstanding Ri@aiD> quality will do the rest. 





Call your Wholesaler today. For your con- 
venience, he maintains a complete stock of 
RiGeib Work-Saver Pipe Tools and parts! 
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If you sold only one each 
products, 


m _URAT! 


—— 


SURFACIN 
PUTTY 


SURFACING PUTTY 
1 pt. can 


Now multiply that profit by all the pre-sold customers 
sent to your store by DURATITE national advertising ! 


Think big when you stock and sell Duratite. Big Duratite national advertising 
programs pre-sell millions through the pages of POST, POPULAR SCIENCE, 
POPULAR MECHANICS, SUNSET and other leading magazines. You make 
good money because Duratite gives you a full profit on every sale...and 
you sell 12 fine products needed by do-it-yourselfers and professionals. You get 
big repeat business for Duratite Wood Dough, Surfacing Putty, Water Putty, 
Household and Contact Cements, White Glue and specialty products used for 
countless everyday home, hobby and shop jobs. Call your DAP or DURATITE 
wholesaler now. Send coupon if you want his name and a complete catalog. 


DURATITE 


Call your DURATITE or DAP wholesaler 
for details. Send coupon for his name and 
DAP-DURATITE CATALOG 
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ot these DURATITE 
youd make $f 99 | 
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FLOOR MODEL 
WOOD FILLER 
MERCHANDISER 


Displays and sells 


Wood Dough, , 7 COUNTER 
water Petty. : COUNTER WOOD FILLER 
Tub-n-Tile Resedt GLUE MERCHANDISER MERCHANDISER 
Dealer Cost . Displays and sells White Glue, Includes Wood Dough, 
Dealer Profit $ 80.38 Household Cement, Contact Cement, Surfacing Putty, Water 
7 Porcelain Glaze, Liquid Solder Putty, Tub-n-Tile Cement 

(with FREE GOODS Bonus) 

Dealer Cost 5 Dealer Cost 

Dealer Profit Dealer Profit 

(with FREE GOODS Bonus) (with FREE GOODS Bonus) 


Extra-Profit Way to Sell More DURATITE? 


Get these floor and counter merchandisers and get a big bonus in FREE GOODS! 


DAP 


makes a full line of nationally advertised 
Caulking-Glazing-Sealing-Spackling products 
you can sell at full profit, too. tin sini Sinden acl Sit 
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Pe . ,  D, .  . 
DAP inc., Duratite Division, Dept. HW 
General Offices, Dayton 31, Ohio 
Please send me the names of my nearest Duratite Whole- 
salers, and a catalog of DURATITE and DAP products. 
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Quality Rayon 


a 


Individually packaged 
and labeled in 
polyethylene bags 


This is our finest quality 

mop head—made from durable 
absorbent rayon yarn—in a 

full range of sizes— 

8 oz., 12 0z., 16 0z., 24 oz., 32 oz 
1 doz. pkg. 


ARTICLE — / We also manufacture a full line 
559 . of cotton mop heads. 


af ) 
Put your confidence in 
the QUALITY LINE... 


Vinyl! Weather Stripping Mop Heads 

Wood Glue Wrapping Twines 

Braided Nylon Line Kitchen Lines 

Seine Twines Express Twines 

Seine Cords Chalk Lines 

Trot Lines Parcel Post Twines 

Staging Polished India Twines Orders of $75.00 or more, freight 
Venetian Blind Cord Plastic Clothes Lines prepaid. Orders of less than $30.00 
Sash Cords Jute Twine f. 0. b. Mill, Lawndale, N. C., Van Nuys, 


Clothes Lines Nylon Casting Lines 
Mason Lines Manila Ropes Calif., Marietta, Minnesota, Dallas, Texas, 


: or Waynetown, Ind. Orders of $30.00 to 

Fishing home poseinn Boden $75.00, freight allowed to $1.00 per cwt. 

Jump Rope Polyethylene Ropes Freight prepaid does not include extra 
charges incurred outside carrier’s 
regular zone of delivery. 


fe 
ecxousneo ero GIEVEland Mills Company .....0-.... 


14346 Bessemer St., Van Nuys, Cal. e Marietta, Minn. e 2644 Freewood Drive, Dallas 20, Texas e Waynetown, Inc. 
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Ah degpep 
gasks? 70 REAL 
V/SIBLE DAY 08 MHGHT 








ORDER FROM 
YOUR JOBBER 


Send for 
complete 
catalog of 
these and 
other Hy-Ko 
fast sellers. 














HY-KO PRODUCTS CO. 
Cleveland 3, Ohio 
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TAKE A BIG LOOK AT THE BIG SHOW ¢ THE 53rd 


CALIFORNIA 
GIT SHOW 


LOS ANGELES 

JULY 23-28 
Hurry, hurry, hurry! See hundreds of thousands of items —all the 
important lines from all over the world—in four, easy-to-shop 
buildings! Get the whole picture before you buy. Compare! Select! 
Come to the show! Under four big tops! MERCHANDISE MART, 
BRACK SHOPS, BILTMORE HOTEL, AMBASSADOR HOTEL 


~~ TWO FREE TICKETS TO MEXICO CITY, 


to be given away at the BUYER’S BREAKFAST! Some lucky buyer 





will win 2 round trip tickets to Mexico City via WESTERN AIR LINES jet...and spend 6 glorious 
days and nights in the land of manana at the romantic EL Aesidente-» Balsa Hotel—Mexico’s 
most luxurious and dramatic skyscraper hotel, in the Cc neart of this glamorous, cosmopolitan 
city. This could be the vacation of your life in the fabulous land south of the border! 


MANAGED BY TRADE SHOWS LTD. e 3510 COUNCIL STREET e LOS ANGELES, CALIFORNIA 
For Details Circle 11 on INQUIRY CARD 
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NEEDHAM, MASS. 


Harold (left) and Harmon Shufro stand next to the Nicholson file display which they credit with 
raising file sales and boosting store volume in their over $100,000 annual gross retail operation. 


“We put the Nicholson display 


in on trial 


and now we wouldn't part with it!” 


Here’s in-store proof that Nicholson 
and Black Diamond file displays build 
volume: a statement by the Shufro 
brothers, proprietors of Allen Hard- 
ware Company, Needham, Mass. 


“Nicholson has come up with the best 
looking file display we have ever seen. 
It’s a real profit-maker for us. The 
files sell much faster...and with a 
great deal less trouble for us. Each 
customer serves himself and is ready 
with his file and his money when we 
wait on him. 


“Furthermore, each sale is bigger than 
average because the handle is sold 


Oke, 
> <4 


S +* ROTARY BURS > 
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with the file right in the skin pack. 
This display also makes a good splash 
of color on the pegboard and attracts 
attention to other tools hanging near it. 


“We put the Nicholson display in on 
trial and now we wouldn’t part with it. 
We must keep refilling it as the files 
are sold. Packs a lot of merchandise 
into a small space, too.” 


You, too, will discover that the 
Nicholson or Black Diamond display 
is a “natural” for increasing file stock 
turn and building volume on other 
lines. Each package shows the file 
name, recommended price and uses. 
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GROUND FLAT STOCK + 


Call your Nicholson or Black Diamond 
wholesaler and place your order today. 


Handles designed and manufactured 
by The Danielson Manufacturing 
Company—a Nicholson subsidiary. 


Here’s what you'll make with each 
48-file assortment: 


NICHOLSON —_ NICHOLSON FILE COMPANY, PROVIDENCE 1, RHODE ISLAND 


HACKSAW AND BAND SAW BLADES » 


INDUSTRIAL HAMMERS 
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HARDWARE WORLD COUNTRY 


WASHINGTON ° OREGON : CALIFORNIA » MONTANA + IDAHO : COLORADO 
NEVADA + UTAH : ARIZONA: WYOMING: NEW MEXICO> ALASKA: HAWAII 


. LAND WITH A PROMISING FUTURE 








The following Wholesalers are major and spe- 
cialty suppliers of merchandise to retail hard- 
ware establishments. It has been compiled with 
the cooperation of the Wholesalers to give you 
a better idea of the various services they provide 


and to help you do a better selling job. This 
directory includes the majority of wholesalers 
in the Eleven Western States, British Columbia 
and Hawaii who responded to our request. 








ARIZONA 





PHOENIX 


ARIZONA HARDWARE COMPANY 
47 East Jackson (P. O. Box 2110). 
Branch (See Tucson, Arizona). 
ESTABLISHED: 1909. 

PRES: Delbert Stapley. 

GEN. MGR: Glenn A. Jones. 

SALES MGR: Vernon O. Chinn. 
BUYERS: Dan Ellis (Tools and Elec- 
tric Tools, Garden Tools and Gai- 
vanized Ware), Don St. John (House- 
wares, Small Appliances), Hal John- 
son (Steel and Heavy Hardware 
Items), Harold Johnson (Sporting 
Goods), Wendell Anderson (Appli- 
ances, Paint, Paint Sundries, Electri- 
cal Items). 

TERRITORY: Arizona, Blythe, Calif., 
New Mexico, Nevada, Sonora, Mexico. 
SAMPLE DISPLAY ROOMS: Ranges, 
T.V., Record Players, Stereo, Refrig- 
erators, Air Conditioners, Radios, 
Washers & Dryers. 

SALESMEN: 27 plus 8 order desk 
salesmen. 

SPECIALTY MEN: 4 Large Appli- 
ance, 3 Sporting Goods, 5 Industrial, 
15 General Line. 


CAPEL KLANG & COMPANY, INC. 
2042 W. McKinley 

(See San Francisco, Calif.) 

BRANCH MGR: S. Cohn. 


DUCOMMUN METALS & SUPPLY 
CO. 

301 So. 26th Street. 

(See Los Angeles, Calif.) 

BRANCH MGR: Royal N. Thayer. 


MALLCO DISTRIBUTORS 

315 So. 11th Avenue (P. O. Box 4157). 
ESTABLISHED: 1946. 

PRES: & GEN. MGR: John G. O’Mal- 
ley, Jr. 

SALES MGR: Ralph C. Heisser. 
BUYERS: Merle Horrall (General 
Lines), Charles Read (Electrical, 
Plumbing), Merritt Harris, (Building 
Materials, Paint), R. E. Tomlinson 
(Lumber), T. A. Martin (Sporting 
Goods). 

TERRITORY: Arizona and Fringes 
of Bordering States. 

SALESMEN: 13 outside salesmen, 7 
inside salesmen. 

SPECIALTY MEN: 2 Sporting Goods, 
1 Industrial, 1 Paint. 

SPECIAL SERVICES: Catalog Pric- 
ing Service. 

SPECIAL EVENTS: Take Part in Re- 
gional Shows. 


MOMSEN DUNNEGAN RYAN COM- 
PANY 

518 S. 3rd. 

(See El Paso, Texas.) 

BRANCH MGR: J. R. Burnett. 
SALES MGR: B. F. Peters. 
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PHOENIX HARDWARE COMPANY 
2022 N. 22nd Avenue. 
ESTABLISHED: 1947. 
PRES. & SALES MGR: 
Katzke. 

V.P: Harry Kay. 
GEN. MGR., SEC., 
Katzke. 

BUYERS: Irving Katzke (Hardware), 
Harry Kay (Housewares). 
TERRITORY: Arizona and Imperial 
Valley of California. 

SAMPLE DISPLAY ROOMS: 5,000 
sq. ft. 

SALESMEN: 10. 

SPECIAL SERVICES: Store Mod- 
ernization Planning, Seasonal Adver- 
tising Brochures. 


WESTERN HARDWARE COMPANY 
2905 W. Osborn Road. 
ESTABLISHED: 1955. 

PRES. & GEN. MGR: Arnold E. 
Poole. 

SALES MGR: Donald B. Sibel. 
MDSE. MGR: Clarence W. Swanson. 
STORE DEV. MGR: Guy Wheaton. 
BUYERS: Clarence W. Swanson, All 
Departments. 

TERRITORY: Arizona, Nevada, New 
Mexico. 

DEPARTMENTS: Tools & Misc. 
Hdwe., Paint & Sundries, Builders 
Hdwe. & Fastners, Farm, Lawn & 
Garden, Out-door Living, Housewares 
& Gifts, Plumbing & Electrical Ap- 
pliances. 

SPECIAL SERVICES: Rhythm Buy- 
ing System, Illustrated Catalog, Stock 
Control & Check List, Illustrated 
Price Book, Turnover Handbook Iden- 
tification, Six Consumer Promotions, 
Weekly Bulletin & Newsletter, Dealer 
Shows, Area Training Meetings, Co- 
op Newspaper Advertising, Store 
Modernization Dept. 

SPECIAL EVENTS: Area Meetings 
ale Dealer Shows Spring and 
Fall. 


Irving 


TREAS: Phil 


TUCSON 


ARIZONA HARDWARE COMPANY 
1715 East 22nd St. (P. O. Box 5705). 
(See Phoenix, Arizona.) 

BRANCH MGR: Carl C. Curnutt. 
LANE SALES COMPANY 

619 So. Main Street. 
ESTABLISHED: 1949. 

SALE MGR: Emanuel Levin. 
TERRITORY: Arizona. 
DEPARTMENTS: Kitchenware, 
Hardware, Garden Tools, Electrical. 
SALESMEN: 3. 





EXTRA COPIES of this Directory are 
$2.00 each. Send check to HARDWARE 
WORLD, 1355 Market St., San Francisco 
3, Calif. 





CALIFORNIA 





BERKELEY 


DUCOMMUN METALS & SUPPLY 
co. 

2550 Seventh. 

(See Los Angeles). 
BRANCH MANAGER: 
Rabb. 


Joseph W. 


BURLINGAME 


BAY CITIES WHOLESALE 
HARDWARE CO. 

1761 Adrian. 

(Dealer Owned.) 

PRESIDENT: Jerome Chappell. 
SALES MGR: Joseph O’Brien. 
BUYERS: Martin H. Swift (House- 
wares, Electrical, Gardening), Albert 
W. Marschall (Hardware, Plumbing). 
TERRITORY: Northern & Central 
California. 

DEPARTMENTS: Tools, General 
Hardware, Plumbing, Builders Hard- 
ware, Electrical Supplies, Housewares. 
SAMPLE DISPLAY ROOM: 1200- 
foot display area. 

SALESMEN: 1. 


COMPTON 


P. B. HAZELTON WHOLESALE 
HARDWARE 

1300 E. Palmer Ave. 
ESTABLISHED: 1939. 

PRES: Jack A. Hazelton. 
MERCHANDISING MGR: Howard 
Padrick. 

SALES MGR: John Cate. 

BUYER: Robert E. Snapp. 
TERRITORY: So. California and Ari- 
zona. 

DEPARTMENTS: Power Tools, Hand 
Tools, Electrical Wiring Devices, 
Builders’ Hdwe. and Shelf Hardware, 
Aluminum Screens and Screen Doors, 
Threaded Products, Wire Products, 
Medicine Cabinets and Bath Fixtures. 
SALESMEN: 11. 

SPECIAL SERVICES: Monthly Bul- 
letin Listing Specials, New Items & 
Closeouts. Complete Dealer Catalog 
Issued Twice a Year. 


EL CENTRO 


WESTERN METAL SUPPLY CO. 
902 So. 2nd Street. 

(See San Diego.) 

BRANCH MGR: Joe Hauser. 
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FRESNO 


BUILDING MATERIAL DISTRIBU- 
TORS, INC. 

1855 Cherry Street. 

(See Stockton, Calif.) 

H. V. CARTER CoO., INC. 

1305 Divisadero Street. 

(See San Francisco.) 

BRANCH MGR: John Schrack. 


DRAKE STEEL SUPPLY CO. 
2655 Weber. 
BRANCH MGR: Geo. Morgan. 


(Also see Los Angeles.) 


INCANDESCENT SUPPLY 
PANY OF FRESNO 

906 N Street. 

PRES. & GEN. MGR: Marlo Denning. 
ASST. MGR: Joe Monis. 

BUYERS: Lonie Leurey (Electrical 
Supplies & Tools), Claude Bartlett 
(Lighting Equipment), David Ennder- 
berg (Appliances & Electric House- 
wares). 

TERRITORY: Bakersfield to Merced, 
Calif. 

DEPARTMENTS: Electrical Supplies 
& Tools, Commercial & Residential 
Lighting Fixtures, Electric House- 
wares. 

SAMPLE DISPLAY ROOMS: 2. 
SALESMEN: 6. 

SPECIALTY MEN: Industrial Sales 
and Lighting Fixtures. 


COM- 


THE THOMSON-DIGGS CO. 
2851 Florence. 
(See Sacramento.) 
BRANCH MGR: 
stock. 


William D. 


GARDENA 


HARR COMPANY 
13614 South Western Avenue. 


ESTABLISHED: 1946. 

PRES., GEN. MGR. & SALES MGR: 
Silas Magness. 

BUYERS: S. Magness, Carl W. Jones. 
TERRITORY: So. California. 
DEPARTMENTS: Plumbing Sup- 
plies. 

SALESMEN: 4. 

SPECIAL SERVICES: Catalog, Price 
Sheets, Merchandisers. 


LONG BEACH 


AMERICAN WHOLESALE HARD- 
WARE CO. 

1500 West Anaheim Street. 
ESTABLISHED: 1920. 

CHAIRMAN & GEN. SALES MGR: 
Ben F. Larner. 

PRES: Judge F. Anderson. 

V.P: Russell E. Barkley. 

SECY: George C. Haasis. 

TREAS: Pierre F. Anderson. 

IND. SALES MGR: Lewis Boys. 
HARDWE. SALES MGR: Joseph W. 
Juneman. 

BUYERS: John W. Larner (Tools), 
Harry Saiter (General Hardware), 
Allen G. Howlett (Builders Hard- 
ware), Walter B. Fry, Jr. (Household 
& Electrical), Harvey W. Sharrar 
(Sporting Goods & Fishing Tackle), 
Lewis Boys (Steel, Heavy Hdwe., 
Threaded Products). 

SPECIAL SERVICES: Four-color, 
16-Page Consumer Catalogs Mailed 
for Dealers to Their Customers and 
Two-Color, Eight-page Broadsides. 
DEPARTMENTS: Tools, Heavy 
Hardwe., Builders Hardwe., Threaded 
Products, Household, Electrical, 
Sporting Goods, Fishing Tackle, Steel. 
SPECIALTY MEN: 10 _ Sporting 
Goods, 9 Industrial. 

TERRITORY: So. California, So- 
western Arizona, So-western Nevada. 


SALESMEN: 42. 
LOS ANGELES 


BLATT DISTRIBUTING CO. 

2454 East 27th Street. 
ESTABLISHED: 1947. 

PRES. & GEN. MGR: Jacob Blatt. 
SALES MGR: Jerome Blatt. 
BUYERS: Jacob Blatt (Housewares, 
Hardware & Galvanizing Wares), 
Jerome Blatt (Plastic Housewares, 
Gifts). 

TERRITORY: So. California. 
SAMPLE DISPLAY ROOMS: 2454 
East 27th Street. 

SALESMEN: 8. 

SPECIAL EVENTS: Houseware 
Shows, Toy Show. 


BUDROW & CO. 

3161 E. Washington Blvd. 
ESTABLISHED: 1932. 

PRES: Rob’t G. Budrow. 

SECY. & TREAS: A. F. Budrow. 





GEN. MGR: Wm. E. Budrow. 

V.P: Harvey E. Sawyer. 

BUYERS: C. L. Senkus (Store Fix- 
tures, Housewares, Janitor Supplies, 
Paints & Sundries, Cutlery, Garden 
Supplies), Wm. Henderson (Wood 
Moulding, Trailer Parts, Builders’ 
Sheet Metal, Furnace Accessories), 
Wayne Wilkerson (All Threaded 
Products, Surveying Instruments, 
Drapery Hardware, Paints & Sun- 
dries), E. M. Woodward (Shelf Hard- 
ware, All Hand Tools, Casters, Build- 
ers Hardware, Cabinet Hardware, 
Chain), Wm. E. Budrow (Electric 
Power Tools, All Hand Tools, Build- 
ers Hardware, Cabinet Hardware, 
Furniture Hardware, Door & Win- 
dow Hardware, Electrical Supplies, 
Plumbing Supplies, Cordage & 
Twine). 

TERRITORY: So. California & Clark 
County, Nevada. 

SAMPLE DISPLAY ROOMS: 3161 E. 
Washington Blvd. 

SALESMEN: 20. 

SPECIAL SERVICES: Store Plan- 
ning and Modernizing, Ad Mat Ser- 
vice, Product Knowledge Dealer Meet- 
ings, Regularly Scheduled Price Pro- 


motions. 
SPECIAL EVENTS: Power Tool 
Clinic (April and September each 


year), January Hardware Show. 


CALIFORNIA HARDWARE COM- 
PANY 

500 East First 
Terminal Annex). 


ESTABLISHED: 1892. 

PRES: Shannon Crandall, Jr. 

V.P. & SALES MGR: E. P. Hallock. 
CHAIRMAN OF BOARD, TREAS: 
Shannon Crandall, Sr. 

SEC., ASST. TREAS: F. G. Geissler. 
ASST. TO PRES: W. R. Wilhelm. 
ASST. SALES MGR: F. M. Cannon. 
MGR. IND. SALES: W. M. Anderson. 
BUYERS: W. R. Read (Housewares), 
Harold Clevenger, assistant (House- 
wares), R. North (China & Glass), 
W. M. Anderson (Steel), George 
Oman (Hardware), R. Youngwirth 
(Hardware), Robert Gilpin (Sporting 
Goods), Doug Walker (Sporting 
Goods), R. Hewitt (Builders Hard- 
ware). 


TERRITORY: 


Street (Box 2829 


California, Arizona, 
Nevada and Baja, California. 
SAMPLE DISPLAY ROOMS: 2. 
SALESMEN: 81. 

SPECIALTY MEN: 20 Industrial, 9 
Sporting Goods, 3 China and Glass. 








eee: 


BUDROW & CO. 





HARDWARE THRU THE HARDWARE DEALER 


We Stock All the National Brands 
3161 WASHINGTON BLVD. 
Wholesale Hardware Since 1932 
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CAPEL KLANG & COMPANY, INC. 
1760 E. 15th Street. 
(See San Francisco, Calif.) 


BRANCH MGR: Sid Capel. 


DRAKE STEEL SUPPLY 
COMPANY 

6105 E. Bandini Blvd. 

PRES: A. H. Weinert. 

SALES MGR: Dempsey Huff. 
PURCHASING AGT: Quentin Ken- 
ney. 

(H/R and C/R Steel, Pipe, Tubing, 
Wire Products.) 

TERRITORY: Arizona, California, 
Nevada, Oregon, Washington, Hawaii 
& Mexico. 

DEPARTMENTS: Builders Materials, 
— Supplies, Fencing, Pipe, 
Steel. 


ee METALS & SUPPLY 


4890 South Alameda Street. 
(Branches at Phoenix, Ariz.; Berke- 
ley, National City, Calif.; Seattle, 
Wash.; A. J. Glesener Co., San Fran- 
cisco and Barde Steel Co., Seattle, 
Wash.) 

ESTABLISHED: 1849. 

PRES: Charles E. Ducommun. 

V.P: Wayne Rising, Russell Rising, 
Richard Simpson. 

GEN. SALES MGR: Edwin A. Ramp. 
TREAS: Ted L. Schoettger. 

SECY: Alan N. Ducommun. 
BUYERS: Charles N. Meyers (Steel), 
James Toland (Non-Ferrous), Rich- 
ard Ruess (Industrial Supply), Ed- 
ward Leis (Tools). 

SALESMEN: 110 (ince. all branches). 


GENERAL SALES CORPORATION 
325 E. 4th Street. 


OWNER: B. A. Litchfield. 


GOODKIN HARDWARE COMPANY 
4546 Hollywood Boulevard. 
ESTABLISHED: 1944. 

PARTNERS: Charles Schnee, Irving 
S. Gordon. 

GEN. MGR: Charles Schnee. 

SALES MGR: Irving S. Gordon. 
BUYERS: Charles Schnee (Tools & 
Misc.). 

TERRITORY: California and sur- 
rounding area. 

DEPARTMENTS: Hand Tools, Gar- 
den Tools, Electrical Tools. 
SALESMEN: 10. 

SPECIALTY MEN: Tool Salesmen. 


HARPER & REYNOLDS CORPORA- 
TION 


2425 Malt Avenue. 

ESTABLISHED: 1868. 

PRES: S. T. Exley. 

SALES MGR: R. A. Judd. 

MERCH. MGR: David Deitz. 

ASST. SALES MGR: George W. 
Huey. 

BUYERS: C. H. Hobson (Tools), R. 
L. Howard (Housewares), H. J. Lof- 
gren (Plumbing & Sporting Goods), 
George Dube (Builders Hdwe.). 
TERRITORY: Southern California & 
Clark County, Nevada. 

SAMPLE DISPLAY ROOMS: One 
for Seasonal Items. 
SALESMEN: 38. 
SPECIAL SERVICES: 
and Gift Books. 


HOFFMAN HARDWARE 
COMPANY 

6625 E. Washington Boulevard. 
ESTABLISHED: 1884. 


Broadsides 
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CHAIRMAN OF BD: b. J. Badham, 


Sr. 

PRES: B. J. Badham, Jr. 

lst V.P: E. D. Badham. 

2nd V.P. & PROM. MGR: B. J. Bad- 
ham, III. 

SECY: R. E. Badham. 

TREAS: W. J. Bergstrom. 

SALES MGR: C. F. Fletcher. 
BUYERS: Jack Mitchell (House- 
wares, Electrical Appliances), Robert 
E. Badham (Builders’ and Contract 
Hdwe., Hand and Elec. Tools), John 
Truesdell (Fishing Tackle), Jack 
Smith (Guns, Ammunition, Athletic 
Goods). 

TERRITORY: So. California, Part of 
Arizona and Nevada. 

SAMPLE DISPLAY ROOMS: Sport- 
ing Goods, Promotions. 

SALESMEN: 36. 

SPECIALTY MEN: 2 General. 
SPECIAL SERVICES: Permanent 
Sporting Goods and Promotion Show- 
rooms Available at Main Plant. Sea- 
sonal Advertising Brochures and 
Circulars. Sectional Catalogs for 
Customers. 


INCANDESCENT SUPPLY COM- 
PANY OF LOS ANGELES 
833 E. 3rd Street. 

PRES: Maxwell Rosen. 

V.P. & MGR: David Felber. 
DEPARTMENTS: Electrical 
plies, Electrical Tools, 
Equipment and _ Fixtures, 
Housewares, Electric Motors. 


KEY HARDWARE COMPANY 
406-408 Wall Street. 
ESTABLISHED: 1919. 

PRES: Edward L. Klieman. 

SALES MGR: Charles J. Carr. 
SECY. TREAS: Alma J. Heger. 
OFFICE MGR: Donald A. Kratz. 
BUYERS: C. J. Carr, All Depart- 
ments. 

TERRITORY: California, 
and part of Nevada. 
DEPARTMENTS: Hand Tools, Gar- 
den Supplies, Electric Tools, Cabinet 
Hardware, Abrasives, Cutlery, Locks, 
Locksmith Supplies. 

SALESMEN: 8. 


ROBERT SKEELS & CoO. 
2928 No. Main Street. 
ESTABLISHED: 1921. 
OWNER: Robert Skeels. 
BUYER: Roscoe Burns. 
TERRITORY: California, 


Arizona. 
Builders 


Sup- 
Lighting 
Electric 


Arizona 


Nevada, 
DEPARTMENTS: Hard- 
ware. 


SALESMEN: 3. 


MILLBRAE 


HARRIS & STROH 

231 Adrian Road. 

ESTABLISHED: 1945. 

PRES. & GEN. MGR: R. B. Harris. 
SALES MGR: R. B. Harris, Jr. 
V.P., SECY., TREAS: G. H. Stroh. 
BUYERS: F. G. Peck (Tackle, Guns, 
Ammunition), Lloyd Erbes (Camp- 
ing, Athletic, Water Sports). 
TERRITORY: Northern & Central 
California, Western Neveda, Southern 
Oregon. 

SALESMEN: 15. 

SPECIAL SERVICES: Merchandis- 
ing, Seasonal Advertising Brochures, 
Mobile Showroom, Catalog Pricing 
Service. 





NATIONAL CITY 


DUCOMMUN METALS & SUPPLY 


co. 

1300 Wilson Avenue. 

(See Los Angeles.) 

BRANCH MGR: J. J. Supancich. 








OAKLAND 

ACCO-WESTERN CORPORATION 
2040 Livingston Street. 
ESTABLISHED: 1948. 

PRES: W. E. Adcock. 

SALES MGR: Norman Mack. 
TREAS: Herb Grainger. 
TERRITORY: Northern California. 
DEPARTMENTS: Homeware, Gar- 
den Supply. 

SALESMEN: 12. 


DAVIS MATERIALS CO. 

1900 E. 12th Street. 

ESTABLISHED: 1946. 

PARTNERS: Fred Perlstein and 
David Davis. 

GEN. MGR: Moree Perlstein. 

ASST. MGR: Phil Hartstein. 

SALES MGR: Abe Schoenfeld. 
BUYERS: Fred Perlstein, David 
Davis, Jack Baskin (Electrical), 
Moree Perlstein (Paint), Phil Hart- 
stein (Tools). 

TERRITORY: Northern California. 
DEPARTMENTS: Hardware, Electri- 
cal, Plumbing, Garden Supplies, Paint, 
Galvanized Ware. 

SAMPLE DISPLAY ROOM: 1900 E. 
12th St. 

SALESMEN: 8. 


SKAGGS-STONE WHOLESALE 
COMPANY 

727 Kennedy Street. 

BUYERS: Paul Gearey (Hardware, 

Glassware, Gifts), Jack Linn (House- 

wares, Electrical). 

TERRITORY: California, 

Washington, Utah, Idaho, 

Arizona, Alaska, Hawaii. 


WILCO SUPPLY 

383 40th Street. 

ESTABLISHED: 1950. 

PRES: H. D. Williams. 

V.P: D. E. Williams. 

GEN. MGR. & SALES MGR: H. R. 
Williams. 

SALES MGR: Ron Draughan. 
BUYERS: H. D. Williams (Builders 
Hardware), J. Roelofs (General Hard- 
ware and Tools). 
TERRITORY: Northern 
and Nevada. 
SALESMEN: 10. 


Oregon, 
Nevada, 


California 


REDDING 


INCANDESCENT SUPPLY COM- 
PANY OF REDDING 

2145 Pine Street. 

PRES. & MGR: John Jennings. 
DEPARTMENTS: Electrical Supplies, 
Electrical Tools, Lighting Equipment 
and Fixtures, Electric Housewares, 
Electric Motors. 


REDWOOD CITY 


KOBLICK SUPPLY 
2920 Bay Road. 


ESTABLISHED: 1945. 
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Brand Names give 
you faster turnover 


What can anyone really tell you about Brand Name 
products. You know the reputations their manufacturers 
build. And you know the intense loyalty advertised 
Brand Names inspire in consumers. You see it every day. 
So why not build your business on Brand Name prod- 
ucts? They are the pre-sold, the preferred products! It’s 
just good sense to stock the Brands you know will sell. 

The Brand Name maker puts out a good, consistent 
product, which he strives constantly to improve. He is 
always first with new ideas. And his products help your 
business maintain a quality reputation. So know your 
Brand Names, and stock the Brands you know will sell. 

Enroll Now in the Brand Selling Program! B.N.F. will 
supply you each month with information, ideas, and tie- 
ins to special promotions. No charge if a B.N.F. member 
firm sponsors you. Write the Foundation for a list of 
those firms and more details. 


A Brand Name is a maker’s reputation 


LOOK FOR 





CONFIDENCE 


MEMBER OF 


BRAND, 
NAMES 


FOUNDATION, INC. 


SATISFACTION 








Brand Names Foundation, Inc. 
437 Fifth Avenue, New York 16, N. Y. 
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112 


YEARS 


... Servicing Hardware 
Dealers In The West 
By BAKER & HAMILTON 


112 YEARS of Selling Knowl- 
edge ... Making Every Dealer 
Our Special Customer. 


112 YEARS of Wholesale 
Hardware Experience To Help 
Dealers Sell More. 


More Experienced Salesmen. 
Store Modernization and 
Fixture Engineering Service. 
Dealer Counseling Service. 
Bi-Monthly Tool 
Demonstrations. 


Complete Dealer Advertising 
Program Including Four 
Seasonal Tabloid Promotions. 


Housewares Show in August. 


112 YEARS OF PROGRESS 


. .- In Serving California, Ore- 
gon, Washington, Nevada and 
Our Newest States—Alaska and 
Hawaii. 


BAKER & HAMILTON 
700 Seventh St. 
San Francisco 7, Calif. 
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oo & SALES MGR: Allan W. Kob- 
ick. 

TERRITORY: No. Calif. 
DEPARTMENTS: Hardware, Garden, 
Electrical. 

SAMPLE DISPLAY ROOMS: 1. 
SALESMEN: 5. 

SPECIAL SERVICES: Catalogs. 


SACRAMENTO 


BUILDING MATERIAL DISTRIBU- 
TORS, INC. 

1801 37th Street. 

(See Stockton, Calif.) 


GENERAL SALES CORPORATION 
6430 Freeport Blvd. 
(See San Francisco.) 


BRANCH MGR: S. M. Church. 


SLOSS & BRITTAIN 
1801 20th Street. 
(See San Francisco.) 


BRANCH MGR: Lee James. 


CLARKE WHEELER CO. 

1800 16th Street. 

ESTABLISHED: 1947. 

PRES. & GEN. MGR: George W. 
Tripp. 

V.P: Stanley Buchanan. 

TREAS: Russ Byrholdt. 

SECY: Lloyd Buchler. 

SALES MGR: Nim Conn. 

BUYERS: Nim Conn (Electrics), 
Edith Jones (Housewares). 
TERRITORY: Central Calif., No. 
Calif., So. Oregon, Western Nevada. 
SAMPLE DISPLAY ROOM: 1800 
16th St. 

SALESMEN: 7. 

SPECIALTY MEN: 1, electronics. 


THE THOMSON-DIGGS COMPANY 
1801 Second Street. 

Branches (See Fresno, Calif.). 
ESTABLISHED: 1875. 

PRES. & GEN. MGR: Charles L. 
Mason. 

V.P. & TREAS: R. A. Fisher. 

SALES MGR: Dom A. Civitello. 
MERCH. MGR: Edward S. Towne. 
SECY: Phil E. Geiss. 

BUYERS: Rod Tomlinson (Builders 
Hdwe), La Verne Stahl (Electrical 
Supplies, Bolts & Threaded Products), 
F. W. Dunstan (Toys, Wheel Goods 
and Floor Coverings), James Lasonio 
(Electric Housewares & Paints), 
Glenn E. Rust (Sporting Goods), 
George House (Hand Tools & Power 
Tools), Ted C. Klein (Garden Tools, 
Garden Supplies, Lawn Mowers), 
Charles Sorensen _ (Non-Electric 
Housewares). 

TERRITORY: Central and No. Calif., 
So. Oregon, Central and No. Nevada. 
SAMPLE DISPLAY ROOM: Sacra- 
mento. 

SALESMEN: 42. 

SPECIALTY MEN: 3 Floor Cover- 
ing. 

SPECIAL SERVICES: Stores Mod- 
ernization Planning; Fixtures, Mer- 
chandising; Seasonal Advertising 
Brochures; Mobile Showroom; Cata- 
log Pricing Service. 


SAN BERNARDINO 
WESTERN WHOLESALE 


401 So. J Street. 
ESTABLISHED: 1950. 
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PRES. & GEN. MGR: G. G. Harsh- 
barger. 

SALES MGR: C. F. Cooper. 

TREAS: C. E. Crabb. 

BUYER: J. R. Kelley. 

TERRITORY: California, San Bern- 
ardino-Riverside-East Los Angeles, 
Imperial Counties; Nevada, Clark 
County; Arizona, Yuma County. 
DEPARTMENTS: Paint & Sundries, 
Resilient Floor Tile, Wall Tile & Wall- 
board, Plastic Laminates. 
SALESMEN: 3. 

SPECIALTY MEN: 1 Floor Tile, Wall 
Tile, Plastic Laminates. 

SPECIAL SERVICES: Catalog. 

SAN DIEGO 

WILSON F. CLARK CO. 

500 L Street. 

ESTABLISHED: 1930. 

PRES. & GEN. MGR: Wilson F. 
Clark. 

SALES MGR: Chas. L. Williams. 
MGR. LOCKSMITH SUPPLIES: 
Richard W. Clark. 

BUYERS: Chas. L. Williams (General 
Hdwe.), Jack Williams (Locksmith 
Supplies), W. Vaughan Benson (Mgr. 
& Buyer, Contract Hdwe.). 
TERRITORY: San Diego County. 
SAMPLE DISPLAY ROOMS: Build- 
ers Hdwe. 

SALESMEN: 8. 

SPECIALTY MEN: 2 Locksmith Sup- 
plies, 1 Contract Hdwe., 1 Gov’t Agen- 
cies. 

SPECIAL SERVICES: Store Mod- 
ernization Planning & Fixtures; Gen- 
eral Catalogs on Builders Hdwe.: 
Tools Catalog; Locksmith Supply 
Catalog. 

SPECIAL EVENTS: Dealer Clinics 
as Required. 


DRAKE STEEL SUPPLY CO. 
SAN DIEGO 

2931 E. Harbor Drive. 

BRANCH MGR: Richard Probert. 
(Also see Los Angeles) 


DUCOMMUN METALS & SUPPLY 
co 


1300 Wilson Ave. 
Branch Warehouse (See Los Angeles) 
MGR: J. J. Supanich. 


WESTERN METAL SUPPLY CO. 
215 Seventh Avenue. 

Branch (See El Centro, Calif.). 
ESTABLISHED: 1888. 

PRES: W. Murray Smith. 

V.P. & GEN. MGR:Wm. C. Shaw. 
V.P: Ralph Torbert, Merle Miller, 
Bruce Warner. 

MERCH. MGR: Frank Surman. 
SALES MGR: Ralph Wallace. 
BUYERS: Jack Ray (Tools), Bud 
Wootters (Hdwe.), Larry Nelson 
(Plumbing), Bert Caffee (Houseware 
& Sport Goods), R. G. Doc Arkley 
(Steel Products). : 
TERRITORY: So. Calif., So. West 
Arizona, Baja, Calif., Mexico. 
SAMPLE DISPLAY ROOMS: Hard- 
ware, Plumbing, Housewares. 
SALESMEN: 27. 

SPECIAL SERVICES: Advertising 
Helps, Promotional Sales Items, Store 
Planning. 





EXTRA COPIES of this Directory are 

$2.00 each. Send check to HARDWARE 

bee 1355 Market St., San Francisco 
, Calif. 


SAN FRANCISCO 


ALLIED WESTERN 
TORS, INC. 
555 Howard Street. 


ESTABLISHED: 1946. 

PRES. & SALES MGR: W. T. Brant- 
man. 

V.P: John W. Brantman, Jr. 

GEN. MGR: H. G. Maier. 
PROMOTION MGR: B. B, Davis. 
PURCHASING AGT. & MERCH. 
MGR: B. B. Lyon, Jr. 

TERRITORY: 13 Western States, in- 
cluding Alaska and Hawaii. 
DEPARTMENTS: Kitchen Gadgers, 
Dining & Entertaining Accessories, 
Barbecue Gadgets, Home Bar Acces 
sories, Plastic Housewares, Chemicais 
& Cleaning Supplies, Utensils. 
DISPLAY ROOMS: Merchandise 
Mart, Rm. 400, 712 S. Olive, L. A. 
SALESMEN: 24 full time and 4 side- 
line. 

SPECIALTY MEN: All our salesmen 
are gadget specialists. 

SPECIAL SERVICES: 2 Yeariy Tab- 
loids, 4 Catalogs each Year, Fall Bar 
Promotions, 88¢ Sale Promotions, 
Newspaper Mat Service. 

SPECIAL EVENTS: Los Angeles 
Show Yearly, San Francisco Show 
Yearly, Seattle Gift Show Yearly. 


BAKER & HAMILTON 
700 7th Street. 


ESTABLISHED: 1849. 

PRES: Wakefield Baker. 

EXEC. V.P: Wakefield Baker, Jr. 
V.P: Philip Baker. 

V.P. & GEN. MGR: Henry Hofmann. 
GEN. SALES MGR: Emmet Burke. 
SALES MANAGER: Junius Alrick 
INDUSTRIAL SALES MGR: R. B. 
Davis. 

BUYERS AND DEPTS: Jim Krouse 
(Hardware), B. King (Brass Goods, 
Paint & Electrical), Leslie Peters 
(Steel), George Lopach (Sporting 
Goods), Dave Hart (Household), M. 
Lemlow (Tool), T. Brennan (Builders 
Hardware), H. Winkler (China & 
Gift). 

TERRITORY: No. Calif. from Te- 
hachapi and Santa Barbara in the 
South, So. Oregon north to Salem, 
Western Nevada east to Lovelock, and 
Alaska. 

SAMPLE DISPLAY ROOMS: House- 
wares and Gifts, Sporting Goods, and 
Tools. 

SALESMEN: 65. 

SPECIALTY MEN: 2 Sporting Goods. 
SPECIAL SERVICES: Member Inter- 
state Merchandising with Four Pro- 
motional Handbills and One Special 
Each Month with Store Trims, ete. 
SPECIAL EVENTS: Houseware 
Shows—Feb. & Aug. 


J. B. CALDER COMPANY 

1017 Howard Street. 
ESTABLISHED: 1930. 

PRES: J. B. Calder. 

V.P: Courtney Moore. 

GEN. MGR: Ross Sawtell. 

SALES MGR: William Trujillo. 
BUYERS: Horst Hirschel, Purchasing 
Agent. 

TERRITORY: Southern Oregon, 
Northern California. 

SAMPLE DISPLAY ROOMS: Large 
Fixture Display Room. 
SALESMEN: 5. 

SPECIAL EVENTS: Hardware & 
Housewares Show—February. 


DISTRIBU- 


HARDWARE WORLD 





CALIFORNIA PEST CONTROL CO. 
1000 Mariposa Street. 
apo 

SAL R: R. B. Chalmers. 
BUYERS: R. B. Chalmers. 
TERRITORY: No. California from 
Bakersfield in the Valley and Santa 
Maria on the Coast to Western Ne- 
vada. 

DEPARTMENTS: All types of gar- 
den supplies and garden hardware. 
SALESMEN: 10. 

SPECIAL SERVICES: Dealer Cata- 
log and Advertising Brochures. 
SPECIAL EVENTS: California Re- 
tail Hardware Show Exhibit. 


CAPEL KLANG COMPANY INC. 
222 15th Street. 

Branch (See Phoenix, Arizona and 
Los Angeles.) 

ESTABLISHED: 1947. 

PRES: Hy Capel. 

V.P., GEN. & SALES MGR: Harold 
Klang. 

TREAS: Ben Mendelson. 

BUYERS: Harold Klang, Hy Capel. 
TERRITORY: California, Nevada, 
Arizona, New Mexico. 
DEPARTMENTS: Wholesale Garden 
Supplies. 

SALESMEN: 20. 


H. V. CARTER CO., INC. 
52 Beale Street. 

Branch (See Fresno, Calif.). 
ESTABLISHED: 1922. 
PRES. AND GEN. MGR: D. E. 
Graves. 

SALES MGR: J. D. Baker. 

ASST. GEN. MGR: H. W. Graves. 
TERRITORY: No. California and 
Western Nevada. 

DEPARTMENTS: Farm and Garden 


and Golf Course Equipment. 
SALESMEN: 7. 


CENTRAL GARDEN SUPPLY 

460 Townsend Street (P. O. Box 2152). 
ESTABLISHED: 1931. 

PRES. & SALES MGR: E. J. Ken- 
neally. 

OFFICE MGR: A. E. Manseau. 
TERRITORY: Northern & Central 
California. 

DEPARTMENTS: Farm, Garden and 
Nursery Supplies. 
SALESMEN: 8. 
SPECIAL SERVICES: 


KEN COLLINS PAINTS. 

400 Valencia Street. 
ESTABLISHED: 1936. 

OWNER: Ken Collins. 

MANAGER: H. J. Hayes. 

SALES MGR: C. “Hoot” Judkins. 
OFFICE MGR: V. J. Fontana. 
BUYERS: H. J. Hayes (Paint & 
Supplies). 

TERRITORY: Northern California. 
SALESMEN: 7. 

SPECIAL SERVICES: Catalog Pric- 
ing Service. 

SPECIAL EVENTS: Annual Hdwe. 
Show, San Francisco—February Each 
Year. 


Catalog. 


DUNHAM, CARRIGAN & HAYDEN 
co. 

2 Kansas Street. 
ESTABLISHED: 1848. 
PRES. & GEN. MGR: 
den, Sr. 

V.P: Curtiss Hayden, Jr. 

SALES MGR: Chas. A Lutz. 
TREAS: Hayden Shuey. 

DIR. OF PURCHASES: Robert Bro- 
lan. 


Curtiss Hay- 


JUNE 1961 


BUYERS: Frank Gallion (Electric), 
George Nielsen (Tools & Garden Sup- 
plies), Earl Dahl (Sporting Goods), 
A. Schwartz (Household), D. Bos- 
well (Steel), Hayden Shuey (Plumb- 
ing), J. Ferro and R. M. Lipton 
(Toys). 

TERRITORY: Calif., Oregon, Nevada, 
Hawaiian Islands, Guam, Alaska. 
SALESMEN: 46. 

SPECIALTY MEN: 2 Sporting Goods, 
3 Toy, 5 Industrial. 

SPECIAL SERVICES: M & D Store 
Planning Service, including Fixtures 
and Lay-out Program, 4 Broadsides 
and 2 Booklets per Year, Priced Cat- 
alog Service to Qualified Dealers. 


GAREHIME CORPORATION 

450 Townsend Street. 
ESTABLISHED: 1933. 

PRES. & GEN. MGR: Verne E. Gare- 
hime. 

V.P: Edward C. Young. 
MERCH. MGR: William H. Sarle. 
BUYERS: Warren E. Hamlett 
(Builders Hardware), Harvie Freed 
(Elect. Plumbing and Fastenings), 
Oscar H. Elliott (Hand Tools), Ber- 
nard Hanretty (Rope and sundry 
items), William H. Sarle (Garden 
Tools, Elect. Tools). 
TERRITORY: Northern and Central 
Calif., So. Oregon, Nevada. 
SAMPLE DISPLAY ROOMS: 450 
Townsend St. 

SPECIAL SERVICES: Store Mod- 
ernization Planning, Fixtures, Mer- 
chandising, Seasonal Advertising 
Brochures. 


GENERAL SALES CORPORATION 
745 Bryant Street. 


Branches (See Sacramento and Los 
Angeles). 

ESTABLISHED: 1917. 
PRES. & GEN. MGR: 
Church. 

V.P: John A. Divera. 
TREAS: Bernard Litchfield. 
DEPARTMENTS: Electric 
wares, Electrical Supplies. 
SALESMEN: 8. 
SPECIALTY MEN: 2. 


Maynard 


House- 


A. J. GLESENER CO. 

975 Bryant Street. 

(Subsidiary of Ducommun Metals & 
Supply Co., Los Angeles) 
MANAGER: Miles Alexander. 


GRAYBAR ELECTRIC COMPANY 
1750 Alameda Street. 

DIST. MGR: G. L. Call 

DIST. OPER. MGR: E. H. Fohrman. 
TERRITORY: No. California, Idaho, 
Utah, Nevada. 

DEPARTMENTS: Electrical House- 
wares & Appliances, Bathroom Ac- 
cessories, Heating Supplies, House- 
wares, Power Tools. 
HANSEN WHOLESALE HARD- 
WARE CO. 

230 Ninth Street. 

OWNER: Margaret Hansen. 

GEN. MGR: M. Smith. 

SALES MGR: Ed. Powers. 
BUYERS: M. Smith (General Hard- 
ware). 

TERRITORY: No. California. 
SALESMEN: 3. 

HARDWARE PRODUCTS COM- 
PANY. 

615 Howard Street. 

ESTABLISHED: 1948. 


OWNER: GEN. MGR., SALES MGR: 
Claude F. Montgomery. 

BUYER: Paul Guidry. 
TERRITORY: No. California, So. 
Oregon. 

DEPARTMENTS: Key Blanks and 
Duplicating Equipment, Lawnmower 
Repair Parts. 

SALESMEN: 3. 


E. B. HARLOW COMPANY 

1355 Market Street. 
ESTABLISHED: 1946. 

OWNER: E. H. Harlow. 
TERRITORY: No. California, Nevada 
and So Oregon. 

DEPARTMENTS: Cutlery, House- 
wares, Barbecue and Garden Tools. 
SAMPLE DISPLAY ROOM: Com- 
plete display, Space 243, Western 
Merchandise Mart. 

SPECIALTY MEN: 3. 

SPECIAL SERVICES: Dealer Stock 
Control Aid. 

SPECIAL EVENTS: Space in Febru- 
ary, Calif. Retail Hdwe. Show, Brooks 
Hall, San Francisco. 


THE HEYMAN 
INC. 

220 15th Street. 
ESTABLISHED: 1870. 

PRES: W. Heyman. 

GEN. MGR: L. Heyman. 

BUYERS: S. Kearney. 
TERRITORY: Pacific Coast, Nevada. 
SAMPLE DISPLAY ROOM: 220 15th 
Street. 

SALESMEN: 15. 


LELAND COMPANY. 

1100 Folsom Street. 
ESTABLISHED: 1932. 

PRES: Sanford J. Leland. 
MANAGER: Herbert Rosenbaum. 
BUYERS: Sanford J. Leland (New 
Items, all Departments), Herbert 
Rosenbaum (all Departments). 
TERRITORY: Northern California 
and Southern Oregon. 
DEPARTMENTS: Plumbing & Heat- 
ing, Hardware, Houseware, Electri- 
cal Supplies, Garden Hose and Equip- 
ment, Key Blanks and Duplicating 
Machines, Bathroom Accessories, 
Hand Tools, Adhesives, Fasteners and 
Specialties. 

SALESMEN: 9. 

SPECIAL SERVICES: Self-service 
Displays for Plumbing Supplies and 
Washers, on Display at Office. 


NORTHERN CALIFORNIA HARD- 
WARE & STEEL COMPANY 

209 Mississippi Street. 
ESTABLISHED: 1934. 

PRES: C. G. Claussen. 

GEN. SALES MGR: H. C. Ferguson. 
BUYERS: A. D. Fregosi (Builders 
Materials, Industrial Supplies, Farm 
Tools, Plumbing Supplies, Steel Bars, 
Shapes, Sheets and Plates). 
TERRITORY: No. California and So. 
Oregon. 

SALESMEN: 14. 


HOUSEWARES 


NUSBAUM WHOLESALE 
WARE 

871 Folsom Street. 
ESTABLISHED: 1927. 
PRES: M. H. Nusbaum. 
SALES MGR: R. N. Levy. 
BUYERS: M. H. Nusbaum (Garden 
Tools), Henry Freund (Builders 
Hardware), Arthur Nusbaum (House- 
wares & Elect. Tools). 
TERRITORY: Northern California, 
Southern Oregon, Western Nevada. 


HARD- 
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SALESMEN: 10. 
SPECIAL SERVICES: Dealer Shows, 
Dealer Catalog (Power Tools). 


R. & H. WHOLESALE HARDWARE 
COMPANY 

1420 Armstrong Avenue. 
ESTABLISHED: 1950. 
PARTNERSHIP: Seymore and Aaron 
Monsky. 

BUYERS: Aaron Monsky (Electrical 
& Fasteners), Seymore Monsky 
(Tools, Hand and Garden). 
TERRITORY: No. California and So. 


Oregon. 

DEPARTMENTS: Hand Tools, Elec- 
trical Supplies, Fasteners. 

SAMPLE DISPLAY ROOMS: 1420 
Armstrong Ave., San Francisco. 
SALESMEN: 4. 


J. B. SHERR COMPANY 

685 7th Street. 

ESTABLISHED: 1950. 

PRES: J. B. Sherr. 

V.P: Herbert Sherr, Jerome B. Falk. 
BUYERS: J. B. Sherr (Housewares 
& Giftwares), Nang Wong (House- 
wares & Giftwares). 

TERRITORY: No. California. 
DEPARTMENTS: Housewares, Gad- 
gets, Giftware, Glassware. 

SAMPLE DISPLAY ROOM: 685 7th 
Street. 

SALESMEN: 15. 

SPECIAL SERVICES: Annual Fall 
Dealers’ Promotional Catalog, Spring 
Tabloid, Spring Catalog. 
SPECIAL EVENTS: Spring 
(April) Fall Show (Sept.). 


SLOSS & BRITTAIN 

100 Potrero Avenue. 
Branch (See Sacramento). 
ESTABLISHED: 1913. 
PRES: H. E. Sloss. 
V.P.’s: Joseph Sloss, Jr., E. B. Me- 
Vicar. 

SALES MGR: W. O. McManis. 
BUYERS: Bernard D. Benson (Hard- 
ware), W. R. Taylor (Housewares), 
George Comiskey (Sporting Goods). 
TERRITORY: Northern California. 
SAMPLE DISPLAY ROOMS: 1801 
20th Street, Sacramento, Calif. 
SALESMEN: 26. 

SPECIAL SERVICES: Quarterly 
Brochures for the Retailer, Automatic 
Merchandising Service for Electrical 
and Plumbing Supplies, Cooperative 
Advertising. 


Show 


SAN JOSE 


F. E. BAKER & SONS, INC. 

P. O. Box 675. 

ESTABLISHED: 1930. 

PRES: Richard D. Baker. 

SALES MGR: John F. Baker. 
BUYER: William R. Murphy (House- 
wares). 

TERRITORY: Northern California. 
SAMPLE DISPLAY ROOM: 1482 
Bayshore Highway. 

SALESMEN: 7. 


BUILDING MATERIAL DISTRIBU- 
TORS, INC. 

582 Stockton Ave. 

(See Stockton, Calif.) 


INCANDESCENT SUPPLY COM- 
PANY OF SAN JOSE 

255 Commercial St. 

PRES: M. H. Jankelson. 

V. P. & MGR: John Taylor. 
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DEPARTMENTS: Electrical Sup- 
plies, Electrical Tools, Lighting 
Equipment and Fixtures, Electric 
Housewares, Electric Motors. 





SAN MATEO 





A. W. PIKE & COMPANY 

1135 North Bayshore Freeway. 
ESTABLISHED: 1908. 

GEN. MGR: John Anderson. 
BUYER: John Anderson (Builders 
Hardware and related lines). 
TERRITORY: Northern California. 
SAMPLE DISPLAY ROOM: Builders 
Hardware. 
SALESMEN: 
SPECIAL SERVICES: 


on. 


Display Wag- 


SANTA BARBARA 

WRIGHT -WHOLESAL E HARD- 
WARE, INC. 

8 Anacapa St. (P. O. Box 4278). 
ESTABLISHED: 1950. 

PRES: John S. Wright. 

GEN. MGR: E. B. Schilling. 

SALES MGR: Harold Venable. 
BUYER: John S. Wright (Tools, 
Cordage, Chain & Wire, Marine, 
Painters sundries, Shelf hardware, 
Drop Forgings, Garden Hose and Ac- 
cessories). 

TERRITORY: Santa Barbara: Ven- 
tura and San Luis Obispo Counties. 
SALESMEN: 4. 

SPECIAL SERVICES: Catalog Serv- 
ice, Weekly Calls, Demonstrations, 
Store Revision, Help with Turnover 
Handbook, Advertising Help. 
SPECIAL EVENTS: Clinic 
Other Saturday, Open to 
Number of Dealers. 


Every 
Limited 





SANTA FE SPRINGS 


SOUTHWEST HARDW ARE 
PANY, INC. 

13827 South Carmenita Road. 
ESTABLISHED: 1912. 

PRES. & GEN. MGR: A. E. Poole. 
SALES MGR: C. W. Gilmore. 
SECY. & TREAS: P. S. Harris. 
WHSE. SUPT: J. Ferraro. 
BUYERS: M. Moore (Hardware), W. 
Gilbert (Houseware), M. Grajeda 
(Paint, Sundries & Sporting Goods). 
TERRITORY: Southern California. 
DEPARTMENTS: Hardware, House- 
ware. 

SPECIALTY MEN: 1 Fieldman. 
SPECIAL SERVICES: Six Circulars 
a Year, Two Merchandise Shows: I]- 
lustrated Rhythm Price Book, Illus- 
trated Catalog, Dealer Area Meetings 
and Sales Clinics. 


COM- 


stoc! KTON 


BUILDING MATERIAL DISTRIBU- 
TORS INC. 

1000 E. Channel. 

Branches (See Fresno, San Jose, Sac- 
ramento). 

ESTABLISHED: 1944. 

PRES: Mrs. Martel Wilson. 

GEN. & SALES MGR: W. G. Grieve. 
PURCHASING AGENT: V. L. Pipes. 
TERRITORY: No. California. 
DEPARTMENTS: Builders Material, 
Floor and acoustical tile. 


SALESMEN: 9. 

SPECIALTY MEN: 1 Roofing. 
SPECIAL SERVICES: Dealer meet- 
ings. 


+ elaaane VALLEY HARDWARE 


924 E. Church St. 

ESTABLISHED: 1939. 

PRES: J. D. Turner, Jr. 

BUYER: Claude Winkran. 
TERRITORY: Central California. 
DEPARTMENTS: Hardware, Build- 
ers Hardware, Sporting Goods. 
SAMPLE DISPLAY ROOM: 20x80 
complete room. 

SALESMEN: 6. 

SPECIAL SERVICES: Dealer Invi- 
tations to See Sample Room and 
Plant. 
SPECIAL EVENTS: Dealer 
Meetings. 


Sales 


PRODUCTS, 


VIEBROCK METAL 
INC 


337 N. Harrison Street. 
ESTABLISHED: 1958. 

PRES: Francis M. Viebrock. 
TERRITORY: — California. 
SALESMEN: 

SPECIAL SERV ICES: Catalog Pric- 
ing Service. 


SUNNYVALE 


PACE SALES COMPANY 

824 N. Mathild. 

OWNER: Frank Pace. 
DEPARTMENTS: Electrical House- 
wares, Builders Hardware, Electrical 
Supplies, Plumbing Supplies, Garden 
Tools, Paint & Sundries. 
TERRITORY: No. & So. California. 
SAMPLE DISPLAY ROOM: General 
Sample Room. 

SALESMEN: 6. 





COLORADO 





DENVER 


a DISTRIBUTING 

1431 15th Street. 

ESTABLISHED: 1941. 

PRES: Harry Levy. 

V. P: Edward Lackner. 

CHAIRMAN OF BOARD: Max Lack- 
ner. 

SALES MGR: John Anderson. 
BUYERS: Harry Levy (Lawn, Gar- 
den & Housewares), Norman Levy 
(Tools and Portable Appliances), Max 
Lackner (Housewares), Edward Lack- 
ner (Housewares & Gifts). 
TERRITORY: Colorado & Wyoming. 
SAMPLE DISPLAY ROOM: Office. 
SALESMEN: 10. 

SPECIAL SERVICES: Newspaper 
Advertising Program & Broadsides. 
SPECIAL EVENTS: Gift Show — 
September, 17, 18, 19. 


Cc. A. CROSTA, INC. 
1901 Market Street. 
ESTABLISHED: 1887. 
PRES. & GEN. MGR: J. H. 

ton. 

SALES MGR: Ed. K. Bare. 
BUYERS: J. H. Singleton (Hardware, 
Building Supplies, Warm Air Heat- 
ing Equipment and Supplies, Doors 
and Windows). 

SALESMEN: 12 


COM- 


Single- 
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SPECIAL SERVICES: Catalog 
(Loose Leaf). 

HENDRIE & BOLTHOFF COM- 
PANY 

1635 Seventeenth Street. 
ESTABLISHED: 1861. 

PRES: Herbert G. Andrews. 
EXEC. V.P: S. F. Smith. 

SALES MGR: H. L. Inglee (Indus- 
trial & Electrical), Don Giacomozzie 
(Automotive). 

BUYERS: N. Allen (Automotive), N. 
J. O’Donnell (Electrical), H. M. Carl- 
ris ear alah Fas Nelson (Indus- 
trial). 

TERRITORY: Colorado, Wyoming, 
New Mexico, West Nebraska, West. 
So. Dakota, West. Kansas. 
SAMPLE DISPLAY ROOM: 
Stores. 

SALESMEN: 100. 
SPECIAL SERVICES: 
Service for Industry. 


In All 
Engineering 


INTER - MOUNTAIN HARDWARE, 
INC. 

3037 E. 42nd Ave. 

ESTABLISHED: 1950. 

PRES. & GEN. MGR: C. D. Short. 
SALES MGR: K. D. Short. 
BUYERS: C. D. Short, K. D. Short, 
H. R. Kulick. 

TERRITORY: East. Colorado, West. 
Nebraska, So. East. Wyoming. 
DEPARTMENTS: Builders Hard- 
ware, Hand & Elect. Tools, Garden 
Supplies. 

SALESMEN 


QUALITY HARDWARE, INC. 

2101 Blake Street. 

— & GEN. MGR: Harold H Kue- 
cer, 

SALES MGR: Ear! Keilwitz. 
TREAS: Melvin Johnson. 
BUYERS: Faye Bodhaine 
wares), S. Denzler (Tools), 
(Builders Hardware). 
TERRITORY: Colorado. 
SALESMEN: 5. 
SPECIALTY MEN: 1 Builders Hard- 
ware. 

SPECIAL SERVICES: Store Mod- 
ernization Planning; Fixtures, Mer- 
chandising, Seasonal Advertising Bro- 
chures, Catalog Pricing Services. 
SPECIAL EVENTS: Spring Lawn 
and Garden Show, Late Summer 
Housewares Show. 


(House- 


A. Lile 





GRAND JUNCTION 


THE BIGGS KURTZ COMPANY 
304 W. Main 

ESTABLISHED: 1918. 

PRES: W. C. Kurtz. 

GEN. MGR: Clinton A. Biggs. 
SALES MGR: S. C. Hoel, J 
BUYER: L. W. Wilson. 
TERRITORY: Eastern Utah, West- 
ern Colorado, Northern New Mexico. 
DEPARTMENTS: Hardware, Plumb- 
ing, Industrial & Mill Supplies. 
SAMPLE DISPLAY ROOM: 2. 
SALESMEN: 12. 

SPECIAL SERVICES: Catalog, Ad- 
vertising. 

SPECIAL EVENTS: Hardware Show 
—August. 


THE SALT LAKE HARDWARE CO. 
630 South Seventh Street. 

Branch (See Salt Lake City) 
BRANCH MGR: Melton R. Hogge. 


JUNE 1961 


PUEBLO 


HOLMES HARDWARE COMPANY 
B & South Union. 
ESTABLISHED: 1889. 
PRES: Alva B. Adams. 

V.P: Wm. H. Adams. 
BUYERS: Ronald Langdon, 
Ellsworth. 

TERRITORY: Colorado, Northern 
New Mexico and fringe of surround- 
ing states. 

SALESMEN: 10. 

SPECIAL SERVICES: Catalog Pric- 
ing Service. 


Dean 





HAWAII 





HONOLULU 


AMERICAN FACTORS, LTD. 

745 Fort Street (P. O. Box 3230). 
ESTABLISHED: 1849. 

PRES: C. Hutton Smith. 

SALES MGR: Lyle W. Foster. 
MGRS: John C. Hughes, J. Frank 
Woolley, Jr., R. S. Nystrom. 
BUYERS: John T. Gibo (Floor & 
Wall), J. F. Woolley (Plaster & 
Paint), J. S. Ryan (Roofing), Melvin 
Haas (Housewares), J. R. Bohr 
(Hardware). 

TERRITORY: Hawaiian Islands. 
SAMPLE DISPLAY ROOMS: In of- 
fice and Home Planning Department. 
SALESMEN: 15 outside, 10 inside. 
SPECIALTY MEN: Have specialists 
in Hardware Department. 


CITY MILL COMPANY, LTD. 


660 Nimitz Highway (P. O. Box 1559). 


ESTABLISHED: 1899. 

PRES., TREAS. & GEN. MGR: C. K. 
Ai. 

EXEC. V.P: David C. Ai. 

V.P., SECY. & MERCH. MGR: Mrs. 
Esther C. Chong. 

V.P. & SALES MGR: Robert S. Taira. 
V.P. & CONTR: Allen M. Cooper. 
BUYERS: Robert Arakawa (Hard- 
ware), Lee Chang (Lumber, Sash & 
Door, Plywood & Hardboard, Canec, 
Wire, Nail & Netting), Iwao Oke- 
mura (Power Tools), Robert Wata- 
nake (Paint), Eiro Yamada (Hand 
Tools), Shigeru Yonezaki (Plumb- 
ing). 

TERRITORY: State of Hawaii. 
SALESMEN: 15. 

SPECIALTY MEN: 1 Paint, 1 Plumb- 
ing, Lumber. 


THEO. H. DAVIES & CO., LTD. 

841 Bishop Street. 

ESTABLISHED: 1845. 

PRES: James H. Tabor. 

V.P: H. D. Weidig. 

GEN. & SALES MGR: F. C. Irwin. 
BUYERS: W. Barrede (Architectural 
Hardware), H. Rabacal (Housewares 
& General Hdwe.), G. Wheelwright 
(Chemical, Industrial, Janitorial), G. 
Howard (Com. Refrigeration Equip.), 
L. Inman (Furniture), A. DeMello 
(Tools), E. Nakashima (Housewares), 
T. Hirano (Hotel & Restaurant Sup- 
plies). 

DEPARTMENTS: Architectural 
Hardware, Chemical & Industrial, 
Paint & Paint Sundries, Office & In- 
stitutional Furniture, Housewares & 
General Hardware, Tools, Commercial 
Refrigeration & Equipment, Hotel 


and Restaurant Supplfes, Janitorial 
& Sanitary Supplies. 

TERRITORY: State of Hawaii. 
SAMPLE DISPLAY ROOMS: All 
General Lines: Honolulu, Hilo, Kahu- 
lui and Lihue. 

SALESMEN: 36. 

SPECIALTY MEN: 2 Chemical & In- 
dustrial, 4 Paint, 4 Architectural 
Hardware, 4 Office Furniture, 3 Re- 
frigerators & Equipment, Hotel & 
Restaurant Supplies, Janitorial & 
Sanitary Supplies. 

SPECIAL SERVICES: Store Mod- 
ernization Planning, Office Moderniza- 
tion Planning, Restaurant Moderniza- 
tion Planning, Parts & Service All 
Equipment Lines. 


HAWAIIAN HOUSEWARES, Ltd. 
323 Kamani. 

ESTABLISHED: 1947. 

PRES: F. C. Kling. 

EX. V.P: A. R. Johnson. 

V.P: E. L. Bingham. 

V.P: H. O. Lange. 
DEPARTMENTS: Housewares, Euro- 
pean Imports. 

SALESMEN: 6. 

TERRITORY: All of Hawaii. 


LEWERS & COOKE, LTD. 

404 Piikoi Parkway 

(P.O. Box 2930). 

ESTABLISHED: 1850. 

PRES: Fred P. Lowrey. 

V.P: G. R. Reiton. 

V.P: Stanley E. Gilmar. 

V.P: Hudson L. Gaut. 

V.P: James W. Lovell. 

V.P. & TREAS: A. Hodgeman. 
DEPARTMENT HEADS: Ralph 
Reider (Machinery), William Jenkins 
(Architectural Metals, Hardware), 
William C. Davis (Paint, Floor, Wall 
& Electrical), Thomas A. Replogle 
(Plumbing), Fred V. Menezes (Tool 
& Hardware), Arnold E. Fromme 
(Glass), Kenneth C. Litster (Con- 
struction Materials), Carl Kufferath 
(Lumber), W. E. Prosser (Retail), 
H. F. Haffner (Advertising). 
TERRITORY: State of Hawaii. 


TRANS-OCEAN IMPORTERS, LTD. 
1154 N. King St. 

ESTABLISHED: 1946. 

PRES: James F. Inman. 

V.P: Al Shaffer. 

V.P. & COMPT: Kunio Nagoshi. 
TERRITORY: State of Hawaii. 
SAMPLE DISPLAY ROOMS: Gift- 
wares, Hardware, Housewares, Bar- 
becue Supplies, Garden Supplies. 
SALESMEN: 7. 








BOISE 


DAVIS SUPPLY COMPANY, INC. 
312 So. 3rd Street. 

ESTABLISHED: 1944. 

PRES. & GEN. MGR: M. A. Thometz. 
SALES MGR: R. F. Orchard. 
SECY.-TREAS: M. A. Reed. 
BUYERS: R. F. Orchard (Gen. Hard- 
ware, Paint), Wm. J. Mullins (Plumb- 
ing, Builders Hardware), M. A. 
Thometz, Jr. (Housewares), J. W. 
Highlander (Sporting Goods). 
TERRITORY: Southwestern Idaho, 
Eastern Oregon. 

SALESMEN: 7. 

SPECIALTY MEN: 1 Sporting Goods. 
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STREVELL-PATERSON HARD- 
WARE CO. 

408 South 9th St. 

Branch (See Salt Lake City) 


BRANCH MGR: Wm. E. Taylor. 


THE SALT LAKE HARDWARE CO. 
702 South Eighth Street. 
Branch (See Salt Lake City) 


BRANCH MGR: H. Paul Mills. 


LEWISTON 


ERB HARDWARE COMPANY 
411 “D” Street. 
ESTABLISHED: 1911. 
PRES. & GEN. MGR: 
Barnes. 

V.P: D. L. Hendrickson. 
SECY: R. A. Somerville. 
TREAS: L. H. Kohl. 
BUYERS: L. H. Kohl, Coy Barnes, 
Norman Lawrence, E. L. Snider, C. M. 
Samuelson. 

TERRITORY: No. Central Idaho, 
East. Washington, East. Oregon. 
DEPARTMENTS: Builders Hard- 
ware, Tools, Industrial, Steel Ware- 
houses, Household, Paint, Sporting 
Goods, Automotive. 

SALESMEN: 8. 

SPECIALTY MEN: 2 Sporting Goods. 
SPECIAL SERVICES: Catalog & 
Price Service. 


Arthur L. 


WALLACE 


THE COEUR D’ALENES COMPANY 
Box 969. 


ESTABLISHED: 1884. 
P 


MGR: Robert 8. Austin. 
PURCH. AGENT: A. J. Esser. 
TERRITORY: North Idaho. 
DEPARTMENTS: Dealer’s Hard- 
ware, Heavy Hardware, Steel Ser- 
vice Center, Industrial, Mining & Log- 
ging Specialty Equipment. 
SALESMEN: 3. 





MONTANA 





BILLINGS 


BILLINGS HARDWARE COMPANY 
510 North Broadway. 
ESTABLISHED: 1903. 
PRES: George R. Bohrer. 
GEN. & SALES MGR: Ralph R. 
Johnson. 

BUYERS: E. H. Pippin (Electrical, 
Builders Hardware), Larry Restad 
(Paint, Steel Goods, General Hard- 
ware), Larry Miller (Sporting Goods, 
Housewares), John Kennedy (Plumb- 
ing) Richard Butler (Heating), Oral 
Dowell (Housewares, Cutlery & Elec- 
trical), Larry Restad (Paint, Farm & 
Garden Hardware, Hand & Electrical 
Tools, Steel Products). 
TERRITORY: Montana, North. Wy- 
oming 

DEPARTMENTS: Tools, Farm Hard- 
ware, Paint, Electrical, Housewares, 
Cutlery, Heating, Builder’s Hard- 
ware, Sporting Goods, Plumbing. 
SAMPLE DISPLAY ROOMS: Plumb- 
ing & Heating. 
SALESMEN: 10. 
SPECIALTY MEN: 
dising, Fixtures, 


Store Merchan- 
Advertising, Cata- 


log Service. 

SPECIAL SERVICES: Housewares 
and Gift Show, July 28-30. Lawn & 
Garden Show and Sporting Goods 
Show, February 19-20. 


MIDLAND IMPLEMENT COM- 
PANY, INC. 

402 Daniels Street. 

Branch (See Great Falls, Montana). 
ESTABLISHED: 1920. 

PRES. & GEN. MGR: Carl A. Rahn. 
V.P: Robert L. Rahn. 

SALES MGR: Ronald B. Ries. 
BUYERS: George Hovland (Appli- 
ances), Leo Heuters (Agricultural 
Supplies). 

TERRITORY: Montana, No. Wy- 
oming. 


SALESMEN: 15, 


PARKER MONTANA COMPANY 
511 North 21st Street. 

V.P: Ulys C. Clark. 

SALES MGR: Russell C. Clark. 
BUYERS: R. C. Clark (Farm Equip- 
ment), Ray Brush (Hardware). 
TERRITORY: Montana and No. Wy- 
oming. 

DEPARTMENTS: Electrical House- 
wares, Farm & Garden Equipment, 
Pumps & Water Systems, Farm 
Faninment. 


SALESMEN: 3 


REYMER MACHINE COMPANY 
115 N. 25th St. 

ESTABLISHED: 1915. 

PRES., GEN. MGR. & SALES MGR: 
Otto J. Reymer. 

V.P: Wm. F. Reymer. 

RUVERS: Otto G. Reymer (Lawn & 
Garden). 
DEPARTMENTS: 
Equipment. 
TERRITORY: 
oming. 
SAMPLE DISPLAY ROOM: 115 N. 
25th Street. 

SATESMEN: 2. 

SPECIALTY MEN: 2. 

SPECIAL SERVICES: Machine Shop 
& Small Engine, Lawn Mower. 
SPECIAL EVENTS: Service Clinics 
for Truck Operators. 


WINTER HARDWARE COMPANY 
1102 First Ave. South. 

PRES. & GEN. MGR: H. H. Winter. 
SALES MGR: Fred Tinseth. 
BUYERS: H. H. Winter, Don Grain- 


Lawn & Garden 


Montana, No. Wy- 


TERRITORY: Montana and No. Wy- 
oming. 

DEPARTMENTS: Hardware, House- 
wares, Tools, Farm & Garden Sup- 
"lies, Fencing, Builders Hardwe., 
Poofne. Heating, Plumbing, Sheet 
S*eel, Bar Steel, Paint Sundries. 
S4MPLE DISPLAY ROOM: Ware- 
house. 

SALFSMEN: 6. 
SPRCIAT, SERVICES: 
Pri-ine Service. 
SPECIAT, EVENTS: Billings Trade 
Fair—July. 


Catalog & 


BUTTE 


MONTANA HARDWARE COM- 
PANY 

823 S. Montana Street. 

Branch (See Great Falls, Montana). 
GEN. MGR: Charles C. Carveth. 
SALES MGR: Ralph G. Brown. 
MANAGER: Robert L. Kerns (Auto- 


motive), Louis H. Lienemann (Indus- 
trial). 
BUYERS: Gordon E. Mott (Hard- 
ware, Industrial, Automotive). 
TERRITORY: Western Montana, 
Lemhi County, Idaho. 

SALESMEN: 12. 


GREAT FALLS 


MONTANA HARDWARE COM- 
PANY 

820 2nd St. So. 

(See Butte, Montana). 


BRANCH MGR: Clifford C. Roberts. 


MIDLAND IMPLEMENT COM- 
PANY, INC. 

312 2nd St. So. 

(See Billings, Montana). 

BRANCH MANAGER: Robert L. 
Rahn. 


GRAHAM & ROSS MERC. CO. 
524 Ist Ave. So. 

ESTABLISHED: 1895. 

PRES: T. J. Ross. 

V.P: John D. Ross, Jr. 

GEN. MGR: Donald R. Ross. 
SALES MGR: G. Halverson. 
TREAS: John M. Robertson. 
BUYERS: G. Halverson (Garden Sup- 
plies, Hardware, Agricultural Chemi- 
cals, Grain Bins, Farm Equipment, 
Poultry Equipment), Rod Spencer 
(Barbecue Equipment, Pet Supplies, 
Pottery). 

DEPARTMENTS: Lawn & Garden 
Supplies, Livestock & Poultry Equip- 
ment, Health Products, Agricultural 
Chemicals, Pumps & Spraying Equip- 
ment, Mise. Farm Supplies. 
SPECIAL SERVICES: Wholesale 
Catalogs Available All Departments, 
Seasonal Advertising Brochures, Sell- 
ing & Servicing Schools Conducted 
in Seasons. 
TERRITORY: 
SALESMEN: 4. 


Montana, Northern 


HELENA HARDWARE COMPANY 
316 North Main. 

PRES. & SALES MGR: M. R. Wilson. 
TERRITORY: West. Montana. 
BUYERS: M. R. Wilson (General 
Hardware), C. Vance Wilson (Sports 
and Fishing Tackle), D. W. Knudson 
(Builders Hardware). 


MISSOULA 


MONTANA MERCANTILE 
PANY 
1600 Harker Avenue. 


ESTABLISHED: 1867. 

PRES: Walter H. McLeod. 

V.P. & TREAS: Ken Eagen. 

GEN. MGR: A. W. Wilcox. 

SALES MGR: W. S. Wilcox. 
BUYERS: K. G. Curtis (Electrical), 
Almer Olsen (Plumbing), Russell 
Pearson (Sporting Goods), Glen Mul- 
ler (Tools & Builders Hdwe.), Roy 
L. McCray (Housewares, Paints and 
Mill Supplies). 

TERRITORY: Western Montana. 
SAMPLE DISPLAY ROOMS: Fish- 
ing Tackle and Housewares. 
SALESMEN: 13. 

SPECIAL SERVICES: Catalog and 
Pricing Service. 


COM- 


HARDWARE WORLD 








NEVADA 





RENO 


ACME SUPPLY COMPANY, INC. 
240 Vine Street. 

Branch (See Sacramento, Calif.) 
ESTABLISHED: 1947. 

PRES: Louis Dickens. 

GEN. MGR. & SALES MGR: Ralph 
J. Crawford. 

CONTROLLER: Paul R. Florentz. 
BUYERS: William H. Higgins 
(Plumbing, Heating, Refrigeration). 
TERRITORY: Northern Nevada. 
SAMPLE DISPLAY ROOM: 240 Vine 
Street. 

SALESMEN: 5. 

SPECIALTY MEN: Three Heating, 
Plumbing and Refrigeration Engi- 
neers. 


J. R. BRADLEY COMPANY, INC. 
1100 E. Fourth St. (P. O. Box 1671). 
ESTABLISHED: 1899. 

—— & GEN. MGR: Hoyt G. Mar- 
Ih 

ASS’T MGR: L. E. Gafney. 

SALES MGR: W. E. White. 
BUYERS: Howard Irish (Heavy 
Hardware), W. E. White (General 
Hardware), R. E. Yuill (Electrical), 
H. A. Nenzel (Plumbing & Heating). 
TERRITORY: Nevada, So. Oregon, 
No. California east of Sierra Nevada 
Mountains and Lake Tahoe area. 
SAMPLE DISPLAY ROOMS: 1100 E. 
Fourth St. 

SALESMEN: 6. 

SPECIALTY MEN: 1 Special Sales 
Promotion, 1 Pump and Pump Sup- 
plies. 

SPECIAL SERVICES: Catalog, Store 
Modernization Planning, Merchandise 
& Credit Council, Mobile Showroom, 
Plumbing Fixture Display, Bradley 
Plan Title I Financing. 

SPECIAL EVENTS: Spring Garden 
Supply Dealer Meeting; Special Edu- 
cational Dealer Meetings; Special 
Contractors Meetings of Current In- 
terest; Special Architects and Engi- 
neers Meetings. 

WAREHOUSE: Las Vegas, Nev. 


SANTA FE 


so FE BUILDERS SUPPLY 
0. 

Foot of Montezuma Avenue (P.O. Box 
899). 

PRESIDENT: John K. S. Walter. 
SALES MANAGER, HARDWARE & 
BUILDING MATERIALS: Merrill 
Stacy. 

SALES MANAGER, PLUMBING & 
HEATING: R. R. Sheets. 
TERRITORY: Northern 1/3 of New 
Mexico. 

DEPARTMENTS: Builders Hard- 
ware, Hand and Power Tools, Wire 
Products, Sheets, Re and Merchants 
Bars, Paint and Glass, Roofings, In- 
sulation, Wall Boards, Plumbing and 
Heating Products, Electrical. 
SAMPLE DISPLAY ROOMS: Plumb- 
ing and Heating Products, Builders’ 
Hardware. 

SPECIALTY MAN: Contract Build- 
ers Hardware Consultant. 

SPECIAL SERVICES: Take-offs and 
Sales Assistance, Builders’ Hardware, 
Layout Service, Bathroom Fixtures. 


JUNE 1961 


SILVER CITY 


E. COSGROVE INCORPORATED 
204 Texas Street. 

PRES: George W. Manson. 

GEN. MGR: James B. King, Jr. 
SALES MGR: W. G. Word, Jr. 
TERRITORY: Grant County. 
DEPARTMENTS: Hardware Spon 
ing Goods, Housewares, Appliances, 
Power Tools, Plumbing, Electrical, 
Industrial Supply. 

SALESMEN: 1 hardware, 1 industrial 
specialist, 1 sporting goods, 1 elec- 
trical and appliances. 





OREGON 





BAKER 


BASCHE-SAGE HARDWARE COM- 
PANY 

2101 Main Street. 

Branch (See LaGrande, Oregon). 
ESTABLISHED: 1875. 

PRES. & GEN. MGR: F. C. Basche 
SALES MGR: O. H. Hudson. 
BUYERS: Paul Basche (Housewares, 
Electric), James Landreth (Hard- 
ware, Tools), Dwight Riggs, Jr. 
(Sporting Goods), Larry Toney (Au- 
tomotive). 

TERRITORY: Eastern Oregon and 
Western Idaho. 

SAMPLE DISPLAY ROOMS: Sport- 
ing Goods and Plumbing. 
SALESMEN: 7. 

SPECIALTY MEN: 1 Industrial. 
SPECIAL SERVICES: Catalog Price 
Service, Advertising Sales Help. 


OREGON HARDWARE DISTRIBU- 
TORS 

653 East First Street. 
ESTABLISHED: 1932. 

PRES. & GEN. MGR: F. E. Moore. 
SALES MGR: Jim Edwards. 
V.P: Josephine Moore. 
BUYERS: F. E. Moore 
Buyer). 
TERRITORY: 
Oregon. 
DEPARTMENTS: Mill _ Supplies, 
Builders Hardware, Tools, Heavy 
Hardware, Fasteners, Electrical. 
SAMPLE DISPLAY ROOMS: One at 
General Office. 

SALESMEN: 3. 

SPECIALTY MEN: 1. 

SPECIAL SERVICES: Estimating. 
SPECIAL EVENTS: Hardware Week. 


(General 


Central & Southern 


LA GRANDE 


BASCHE-SAGE HARDWARE COM- 
PANY 

(See Baker, Oregon). 

BRANCH MGR: Harold Toney. 





EXTRA COPIES of this Directory are 
$2.00 each. Send check to HARDWARE 
WORLD, 1355 Market St., San Francisco 
3, Calif. 


PORTLAND 


BERENSON HARDWARE 
PANY 

1435 N. W. Northrup. 
ESTABLISHED: 1922. 
PRES. & GEN. MGR: Norman Beren- 
son. 

SALES MGR: Daniel A. Fromer. 
BUYERS: Daniel A. Fromer (Spe- 
cialty Items), Hoy D. Pauly (Hard- 
ware, Housewares). 

TERRITORY: Oregon, Washington, 
Northern California. 

SAMPLE DISPLAY ROOM: Ware- 
house. 

SALESMEN: 10. 

SPECIALTY MEN: 1 Industrial. 
SPECIAL EVENTS: Open House 
Show—May. 


COAST-TO-COAST STORES 
CENTRAL ORG., INC. 

1420 N.W. Lovejoy. 

West Coast Division. 
ESTABLISHED: 1929. 

PRES: Arthur C. Melamed. 

V.P. & GEN. MGR: Russell D. Lippitt. 
TRADE EXTENSION MGR: Ray 
Glayholt. 

FINANCE MGR: C. W. Carlyle. 
OFFICE MGR: W. J. Maddox. 
DISPLAY MGR: Don Glayholt. 
WHSE. MGR: J. A. Sigurdson. 
BUYERS: E. P. Saur (Electrical & 
Paint), L. M. Jessenn (Hardware), F. 
A. Burgette (Housewares, Toys), E. 
Vick (Automotive, Plumbing), Irv 
Reed (Sporting Goods & Toys), Vern 
Bruner (Home Appliances). 
TERRITORY: All Midwest and West- 
ern States. 

SPECIALTY MEN: 2 Paint, 2 Auto- 
motive. 

SPECIAL SERVICES: Advertising 
Display, Store Layout Modernization, 
Complete Fixtures, Basic Stock Pro- 
gram, Accounting, Finance. 
SPECIAL EVENTS: Main Store 
Owners Convention in Feb.; Summer 
Meetings in July, Aug. 


GARDNER & BEEDON CO. 

1106 N.W. 16th St. 

PRES: Carl V. Gardner. 
TERRITORY: Oregon, Washington. 
BUYERS: Carl V. Gardner (Plumb- 
ing), T. Beedon (Electrical). 
SALESMEN: 10 Outside, 3 Inside. 
SPECIAL SERVICES: Catalog, Spe- 
cial Sales Letters. 


HONEYMAN HARDWARE COM- 
PANY 

2202 N. W. Savier Street. 
ESTABLISHED: 1953. 

PRES. & GEN. MGR: R. J. Honey- 
man. 

SALES MGR: R. C. Honeyman. 
MERCH. MGR: T. H. Miller. 
BUYERS: Delbert O. Akers (Tools, 
Garden, General Hardware, Builders 
Hardware). 

TERRITORY: Northwest 
Southwest Washington. 
SAMPLE DISPLAY ROOM: 1 in 
Warehouse. 

SALESMEN: 6. 

SPECIALTY MEN: 2 Industrial. 
SPECIAL SERVICES: Turnover 
Handbook, Merchandising Plan. 
SPECIAL EVENTS: Exhibits Retail 
Hardware and Garden Shows. 


MAY HARDWARE COMPANY 
2320 S. E. Grand Avenue. 
Branch (See Bend, Oregon). 
ESTABLISHED: 1877. 


COM- 


Oregon, 





PRES; James H. MacKenzie, Jr. 
V.P. & GEN. MGR: C. W. Mitchell. 
BUYERS: Harold Anderson (General 
Hardware, Tools), George Schmunk 
(Builders Hardware, Housewares), 
Clarence E. Boynton (Sporting 
Goods). 

TERRITORY: Oregon, So. Washing- 
ton, No. California. 

SALESMEN: 15. 

SPECIAL SERVICES: Catalog Pric- 
ing Service. 

SPECIAL EVENTS: Open House 
— a Year in September or Octo- 
er. 


NORTHERN WHOLESALE HARD- 
WARE COMPANY 

519 N. W. Park. 

Branch (See Seattle, Wash.). 
ESTABLISHED: 1923. 

PRES: T. H. Dingle. 

V.P. & GEN. MGR: D. D. Foss. 
SALES MGR: J. Scott. 

ADV. MGR: Ed. Ward. 

BUYERS: A. Ekeblad (Housewares), 
J. Moodie (Tools, Builders Hard- 
ware), H. Bailey (Paint, Automotive 
and Electrical), F. Dorr (Sporting 
Goods and Cutlery). 

TERRITORY: Washington, Oregon, 
Idaho, Alaska, Montana. 

SAMPLE DISPLAY ROOM: Seattle 
and Portland. 

SALESMEN: 5. 

SPECIALTY MEN: 1 Advertising 
and Stores Program, 1 Stock Control, 
1 Store Accounting, 1 Store Fixtures 
and Modernization. 

SPECIAL SERVICES: Store Mod- 
ernization Planning, Fixtures, Cata- 
log Pricing Service, Merchandising 
Bulletins, Stock Control, Stores -Ac- 
counting, Eight Buy of the Month 
Circular Program, Four Seasonal 
Sale Circular Program, Associated 
Home Town Hardware Stores Identi- 
fication Program, Grouv Advertising, 
Group Radio and TV Advertising, 
Newspaper Advertising, Window 
Banners Price Cards, Point of Sale 
Aids. 

SPECIAL EVENTS: Annual Conven- 
tion (February), Toy Show (June), 
Gift Show (Sept.), Tackle Show 
(Fall), Dealer Meetings Throughout 
the Territory During the Year. 


OREGON WASHINGTON HARD- 
WARE COMPANY 

1215 S. E. 8th Street. 
ESTABLISHED: 1953. 

GEN. MGR: Robert L. Rolfe. 
BUYERS: James H. Yoakum (Build- 
ers Hardware, Hand and Power Tools, 
Builders Specialties). 
TERRITORY: Oregon, 
Washington. 

SALESMEN: 8. 
SPECIAL SERVICES: Catalog Pric- 
ing Service. 


Southern 


PACIFIC SEED AND HARDWARE 
COMPANY 

338 S. E. Union Ave. 
ESTABLISHED: 1935. 

PRES. & GEN. MGR: F. C. Sorensen. 
SALES MGR: Andy Berglun. 
BUYERS: F. C. Sorensen (Farm and 
Garden). 

TERRITORY: Oregon, Southern 
Washington. 


POLSON IMPLEMENT CO OF 
OREGON 

208 S. E. Hawthorne Blvd. 
Subsidiary (See Seattle). 


MGR: Charles F. Clark. 
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PORTLAND SEED COMPANY 
109 S. E. Alder. 


ESTABLISHED: 1892. 

PRES: F. C. Trullinger. 

V.P: John Trullinger. 

SALES MGR: John Douglas. 
CREDIT MGR: Bob Tyler. 
BUYERS: Nelson Welty (Garden 
Hardware, Chemicals), Dale Chipman 
(Seeds), Hal Miller (Fertilizers, Pet 
Supplies). : 
TERRITORY: Oregon, Washington, 
Parts of Idaho. 

SAMPLE DISPLAY ROOMS: Port- 
land, Seattle, Spokane and Yakima. 
SALESMEN: 22 Specialty Garden 
Supply. 

SPECIAL SERVICES: Retail Garden 
Supply Open House Promotions. 
SPECIAL EVENTS: Portland Garden 
Supply Trade Show (September), In- 
land Garden Supply Trade Show, Spo- 
kane (October), Dealer Meetings 
During Winter Months, Spring Open 
House, Portland, Advertising Promo- 
tions. 


THE VINTON COMPANY 

2181 N. W. Nicolai St. 
ESTABLISHED: 1906. 

PRES. AND GEN. MGR: J. E. Moy- 
lan. 

SALES MGR: Allen Myers. 
BUYERS: Dale Whitley and Ray 
Marrs. 

TERRITORY: Oregon, Washington, 
Idaho, Alaska, West. Montana. 
SAMPLE DISPLAY ROOMS: Port- 
land, Oregon. 

SALESMEN: 11. 


SALEM 


TRANS-PLASTIC DISTRIBUTORS 
1815 Trade Street. 

ESTABLISHED: 1947. 

OWNER: Eric C. Horlin. 
TERRITORY: Oregon, Washington, 
Idaho, Parts of Montana, Northern 
California. 

DEPARTMENTS: Wholesale Paint- 
ers Sundries. 

SALESMEN: 3. 





TEXAS 





EL PASO 
MOMSEN DUNNEGAN RYAN CO. 
800 E. Overland. 

Branches (See Phoenix, Ariz. and Al- 
buquerque, New Mexico). 

PRES: R. F. Momsen. 

EX. V.P: A. J. Murray. 

V.P. MDSE. MGR: Henry McDonnell. 
V.P: Gus Momsen, Jr. 

SALES MGR: J. R. Ford. 

SECY: Leo Harris. 

BUYERS: James Dight (Hardware), 
Harvey King (Housewares), Jim 
Lynch (Sporting Goods), F. A. Huchef 
(Plumbing & Heating), R. M. Metzger 
(Heating), D. A. McCleskey (Air 
Cooling), Bill Cummins (Floor Cover- 
ing), R. H. Hellums (Major Appli- 
ances). 

TERRITORY: Arizona, New Mexico, 
West Texas. 

SALESMEN: 30. 

SPECIALTY MEN: 3 Major Appli- 
ance; 4 Industrial. 

SPECIAL SERVICES: Store Mod- 


ernization Planning; Fixtures & Fol- 
low-up with Assist. in Merchandising 
New Fixtures; 5 Seasonal Consumer 
Broadsides; Stock Control for Dealers. 


ZORK HARDWARE COMPANY 
115 San Francisco St. 


CHAIRMAN BD: Luis Zork. 

PRES: Robert H. Given. 

V.P. SALES & MERCH. MGR: H. B. 
Martch. 

TERRITORY: Arizona, New Mexico, 
Texas, Mexico. 

DEPARTMENTS: Appliances, Air 
Conditioning & Heating Supplies, 
Builders Supplies, Camp, Picnic 
Barbecue Supplies, Farm & Garden, 
Housewares & General Hardware, 
Plumbing, Sporting Goods, Tools, 
Toys & Wheel Goods. 





UTAH 





OGDEN 


GEO. A. LOWE Co. 

101 21st St. 

PRES. & GEN. MGR: J. W. Abbott. 
V.P. & SALES MGR: L. R. Morris. 
SECY. & REPURCHASING MGR: L. 
S. Burton. 

BUYERS: Allen Jones (Toys), Hugh 
P. Duval (Garden & Heavy Hdwe., 
Pet Supplies), Sherman W. French 
(Housewares, Tools, Building Sup- 
plies), L. R. Morris (Sporting Goods). 
TERRITORY: Utah, Idaho (Except 
Pan Handle), Eastern Nevada and 
Western Wyoming. 

SALESMEN: 15 Outside, 2 House. 


PROUDFIT SPORTING GOODS 
COMPANY 

2327 Grant Avenue. 

ESTABLISHED: 1902. 

PRES: Jeanette R. Proudfit. 

GEN. MGR: Robert L. Proudfit, Jr. 
SALES MGR: Pedigo H. Voll. 
BUYERS: P. H. Voll (Sporting 
Goods, Tackle), Robert L. Proudfit, 
Jr. (Bicycles, Skis). 

TERRITORY: Utah, Idaho, Parts of 
Wyoming, Nevada, Oregon. 
SALESMEN: 5. 


SALT LAKE CITY 

BOYD MARTIN COMPANY 

1005 Beck Street. 

ESTABLISHED: 1948. 

PRES: Boyd G. Martin. 

GEN. MGR: Grant Hodgkinson. 
SALES MGR: Norris Harmon. 
DEPARTMENTS: Farm and Garden 
Equipment. 

— Utah and Southeastern 
Idaho. 

SAMPLE DISPLAY ROOM: 1605 
Beck St. 

SALESMEN: 3. 


THE SALT LAKE HARDWARE CO. 

105 North Third West Street. 

Branches (See Boise, Idaho and Grand 

Junction, Colorado). 

ESTABLISHED: 1889. 

PRES: Charles L. Wheeler. 

EXEC. V.P. & GEN. MGR: Howard 

W. Price. 

pai CHG. OF SALES: Oscar Hanson, 
r. 

SECY: Eugene S. Maier. 

TREAS: J. H. Reese. 


HARDWARE WORLD 





BUYERS: E. A. Hart (Merchant Wire 
& Heavy Hdwe.), R. J. Vombaur 
(Tools & Dealer Lines), L. M. Healy 
(Industrial Lines), D. Mansel Smith 
(Builders’ Hdwe.), A. N. Parker 
(House Furnishings & Stoves), R. K. 
Gamblin, Jr. (Automotive, Sptg. 
Goods & Wheel Goods), A. S. Cain 
(Fishing Tackle), J. “Ty” Young 
(Plumbing & Heating), Wm. A. 
Huckins, Jr. (Electrical), Joe Marrelli 
(Machinery), Ken Barber (Steel Prod. 
& Industrial Rubber), Owen Thomas 
(Major Appliances). 

TERRITORY: (including all 
branches) S. E. Oregon, So. Idaho, 
So. West Wyoming, North & Eastern 
Nevada, Utah, Colorado. 


SALESMEN: 110. 


SPECIALTY MEN: 5 Major Appli- 
ances; 1 Paint; 19 Automotive and 
Industrial; 1 Sporting Goods. 
SPECIAL SERVICES: Store Mod- 
ernization Planning; Fixtures, Mer- 
chandising; Seasonal Advertising 
Brochures; Mobile Showroom; Cata- 
log Pricing Service. 


STREVELL - PATERSON HARD- 
WARE CO. and MOTOR MERCAN- 
TILE CO. DIV. 

1401 South 6th West. 

Branch (See Boise, Idaho). 
ESTABLISHED: 1873. 

PRES. & GEN. MGR: Forrest S. 
Walden. 

EXEC. V.P: Udell J. Kuhre. 
V.P.-MDSE: Fred M. Moore. 

SALES MGR: Lenard R. Tranter. 
TREAS: Lawrence W. Mansell. 
SECY: Robert E. Mark. 

BUYERS: Donald H. Hill (General 
Hdwe.), Neil W. Smith (Builders 
Hdwe.), Lee H. Nelson (Housewares), 
Boyd O. Nelson (Ammunition, Fish- 
ing Tackle), Herman A. Scholder 
(Sporting Goods), Harry C. Ahlstrom 
(T.V., Radio & Major Appliances), 
Merrill Miller (Radio Parts & Acces- 
sories), Melvin B. Dean (Floor Cover- 
ing), W. Dale Nelson (Automotive). 
TERRITORY: Utah, So. Idaho, South- 
western Wyoming, Eastern Nevada. 
SAMPLE DISPLAY ROOMS: Salt 
Lake City & Boise. 

SALESMEN: 24 Outside Salesmen— 
Hdwe.; 7 Specialty Men—Hdwe.; 4 
City Desk Men—Hdwe.; 2 City Desk 
Men—Radio Parts; 2 Mail Order Men; 
3 City Desk Men—Automotive; 4 
Outside Men—Automotive. 
SPECIALTY MEN: 3 Radio & Major 
Appliances; 1 Radio Parts, Acces- 
sories; 2 Sporting Goods; 1 Floor 
Covering. 

SPECIAL SERVICES: PRO Hard- 
ware Program (Store Planning & 
Mdse) 5 Seasonal Advertising Tab- 
loids. 

SPECIAL EVENTS: Sporting Goods 
Show, April; Major Appliance Shows 
—Various. 

MOTOR MERCANTILE COMPANY 
BRANCHES: Ogden, Utah—F. Dale 
Brooks; Murray, Utah—E. I. Knud- 
sen; Provo, Utah—Parley P. Gunnell; 
Montpelier, Idaho—J. Preston Mi- 
chaelson; Pocatello, Idaho — Gail 
Magleby; Preston, Idaho—V. P. Gun- 
nell; Buhl, Idaho—J. C. Sorensen; 
Jerome, Idaho—Karl Dahmer; Twin 
Falls, Idaho—Frank H. Flint; 7th So. 
Branch, Salt Lake City, Utah—D. V. 
Andersen. 
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WASHINGTON 





BELLINGHAM 


MORSE HARDWARE COMPANY 
1025 State Street. 

ESTABLISHED: 1884. 

PRES. & GEN. MGR: David C. Morse. 
V.P: Conrad E. Barker. 

BUYERS: Claude Marsh (General 
Hdwe.), Kenneth Ash (Commercial 
Fishing, Fasteners, Paint), King Hall 
(Steel), James Johnson (Housewares, 
Sporting Goods). 

TERRITORY: Northwestern Wash- 
ington & Alaska. 

SALESMEN: 8 Traveling and 10 
House. 

SPECIAL SERVICES: Store Mod- 
ernization Planning; Fixtures; Cata- 
log Pricing Service. 


EVERETT 


AGNEW HARDWARE CoO. 

2210-12 Hewitt Ave. 
ESTABLISHED: 1898. 

PRES. & GEN. MGR: H. G. Wills. 
V.P: E. R. Agnew. 

SALES MGR: R. D. Hoagland. 
SECY: K. A. Wills. 

BUYERS: H. G. Wills (Roofing, 
Nails, Pipe), R. D. Hoagland (Gen- 
eral Hdwe. & Electrical), A. H. Mal- 
lery (Paint, Lamps, Builders Hdwe.), 
John Skyta (Fastenings, Drills, Lawn- 
mowers). 
TERRITORY: 
Washington. 
SALESMEN: 4. 


Snohomish County 


PASCO 


INLAND HARDWARE CO. 
Box 891. 
(See Seattle Hdwe. Co., Seattle). 


MANAGER: Joe Bailey. 


SEATTLE 


BARDE STEEL CO. 

2709 Utah. 

(Subsidiary of Ducommun Metals & 
Supply, Los Angeles). 

MANAGER: Joseph Ray. 


DUCOMMUN METALS & SUPPLY 
co 


120 Dawson Street. 
Branch (See Los Angeles). 


BRANCH MGR: Edward Peate. 


FETTERMAN DISTRIBUTING CO. 
508 3rd Avenue West. 

PRES., GEN. MGR., SALES MGR: 
Gwen Gonyea. 

BUYERS: Gwen Gonyea 
wares). 

TERRITORY: Washington, Oregon, 
Montana, Idaho, Alaska. 

SAMPLE DISPLAY ROOM: 508 3rd 
Ave. West. 

SALESMEN: 6. 


HARDWARE DISTRIBUTING CO. 
1811 Rainier Avenue. 
ESTABLISHED: 1930. 

PRES., GEN. MGR. & SALES MGR: 
F. L. Larson. 

TERRITORY: Washington, Oregon, 
Idaho, Alaska. 

SALESMEN: 6. 


( House- 





Basic household 
hardware: assortment 








with free merchandiser 


.»-earns *16** profit 


blends with 3-color 
cards and yellow and 
black sign. 

Call your whole- 
saler today for your 
“STANDARD” No. 
25 Merchandiser. 


A-3481A 


«s 
wine’ 
f LOOM (AROWARE 


$24.26 





This rotating self service merchandiser is 
yours free with each “STANDARD” No. 25 
household hardware assortment. Priced at 
only $24.26, it contains 162 pieces of the 15 
fastest selling items with not more than 12 
of any product. Hardware, valued at $40.44 
retail, is packaged for immediate identifica- 
tion, easy pricing and quick inventory control. 

Put the new merchandiser in a good loca- 
tion... watch it ring up continuous impulse 
sales. Requires only one square foot of counter 
space. 31% inches high. Satin black rack 


“STANDARD” 
No. 25 Merchandiser 


acne 
Y METAL PRODUCTS COMPANY 
SHELBY, OHIO 


Originators of carded hardware complete with screws 
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K-D-L HARDWARE SUPPLY 

1619 8th Avenue. 

ESTABLISHED: 1919. 

GEN. MGR: Hal N. Snyder. 

SALES MGR: Howard Helser. 
BUYERS: G. F. Farrell (Locksmith 
Supplies, Door Closer, Locks and 


eys). 
TERRITORY: Oregon, 
Idaho, Montana, Alaska. 
SALESMEN: 5. 
SPECIALTY MEN: 3. 


Washington, 


NORTHERN WHOLESALE 
WARE 

1246 First Avenue. 

Branch (See Portland, Ore.). 
BRANCH MGR: P. Applebee. 


NORTHWEST BUILDERS HARD- 
WARE, INC. 

1120 W. Ewing Street. 
ESTABLISHED: 1945. 

PRES: Fritz Haines. 

GEN. MGR: W. H. McAnineh. 
SALES MGR: Marsh Hussey. 
BUYERS: W. H. Miller (Builders 
Hdwe.), Howard Lake (Building Spe- 
cialties). 

TERRITORY: Alaska, Metro Seattle, 
Wenatchee Valley, Parts of Western 
Washington. 

SAMPLE DISPLAY ROOMS: Custom 
Hardware, Built-in Appliances, Build- 
ers Hardware, Bathroom Specialties 
and Fixtures. 

SALESMEN: 26. 

SPECIALTY MEN: 2. 

SPECIAL EVENTS: Seattle Home 
Show; Western Retail Lumbermen’s 
Convention, February. 


PACIFIC MARINE SUPPLY COM- 
PANY 

1223 Western Avenue. 
ESTABLISHED: 1897. 

PRES: E. Cunningham. 

GEN. MGR: R. D. Ladd. 

SALES MGR: Art Bauer. 

BUYERS: Luke Halvorsen (Boat & 
Trailer, Mercury, Industrial, Commer- 
cial Fisheries, Sporting Goods, Hard- 
ware). 

SALESMEN: 6. 

SPECIAL EVENTS: Seattle National 
Boat Show, November. 


POLSON IMPLEMENT CoO. 

625 Lander Street. 

Branch (See Spokane, Washington). 
Subsidiary (See Portland, Oregon). 
ESTABLISHED: 1885. 

PRES. & GEN. MGR: Robert L. Kum- 


HARD- 


mer. 

SALES MGR: Frank A. Kuntz. 
SALES PROMOTION MGR: Howard 
E. Pepke. 

BUYERS: Frank A. Kuntz (Imple- 
ments, Hdwe. & Garden Supplies), 
Hal F. Powers (Sprinkler Irrig. & 
Pumps). 

TERRITORY: (Including Branches) 
Washington, Oregon, Idaho to Mt. 
Home, Montana to Continental Divide, 
British Columbia, Alaska, No. Cali- 
fornia. 

SAMPLE DISPLAY ROOM: 
Equipment. 

SALESMEN: 10. 

SPECIAL SERVICES: Loose Leaf 
Dealer Catalog; Shop; Parts Service; 
Dealer Product & Service Schools; 
Literature & Sales Aides; Coop adv. 
on some Lines. 

SPECIAL EVENTS: Seattle Home 
Show; Pacific Northwest Hardware & 
Implement Dealers Assoc. Convention 
in Portland. 


SCHWABACHER HARDWARE 
COMPANY 

401 First Avenue South. 
PRESIDENT: Morton L. 
bacher. 

DEPT. SALES MGRS: P. E. Wick- 
lander, Tool & General Hdwe. Div.; 
H. F. Sprinkle, Housewares & Elec- 
trical Div.; D. J. Ives, Sporting Goods, 
Guns & Ammunition Div.; Phil Boren, 
Radio TV & Major Appliances Div. 
BUYERS: Peter E. Wicklander (Gen- 
eral Hardware, Nails, Tools and Lawn 
Mowers), Harold Sprinkle (Paint, 
Housewares and Electrical Appli- 
ances), Don Ives (Sporting Goods and 
Ammunition), Phil Boren (Radio, 
Television and Major Appliances), 
Ted Nakanishi (Floor Covering). 
TERRITORY: Western Washington 
and Alaska. 

DEPARTMENTS: General; Iron & 
Steel; Nails & Wire; Tools; Builders’ 
Hardware; Contract Builders’ Hard- 
ware; Housewares; Electrical; Paint; 
Automotive; Radio-TV; Major Appli- 
ance Service; Guns & Ammunition; 
Fishing Tackle; Sporting Goods, Floor 
Covering. 

SAMPLE DISPLAY ROOMS: Sport- 
ing Goods; Fishing Tackle; House- 
wares; Electrical; Radio-TV; Major 
Appliance. 

SPECIALTY MEN: 2 Contract Hard- 
ware Estimators, 2 Major Appliance, 
2 Floor Covering. 
SPECIAL SERVICES: 
Demonstrations. 


Garden 


Schwa- 


Ad Mats, 





SEATTLE HARDWARE COMPANY 
501 Ist Avenue (Box 3846 T.S.). 
Branches (See Inland Hardware Co., 
Pasco, Wash. and Seattle Steel Ser- 
vice, Seattle). 

ESTABLISHED: 1883. 

PRES. & GEN. MGR: Robert C. Len- 
festy. 

V.P. CHG. OF PURCHASES: Ralph 
H. Etchey. 

SALES: . S. Allen, Industrial Dept.; 
J. G. Cairns, Dealers Sales; W. J. 
Hoffman, Maj. Appl. Sales; Edw. T. 
Maher, Floor Cov.; Ted N. Hughes, 


Steel. : 
BUYERS: Wm. R._ Kirkpatrick 
(Tools), Harry F. Kirker (Heavy 
Hdwe. & Sptg. Goods), Victor P. 
Pritchett (Housewares), David B. 
McGaw (Builders’ Hdwe.), Paul C. 
Barber (Guns & Ammo.). 
TERRITORY: Washington, 
Idaho and Alaska. 
SAMPLE DISPLAY ROOMS: Major 
Appliance Dept. (Radio-T.V.). 
SALESMEN: 50. 2 
SPECIAL SERVICES: Advertising 
Brochures; Catalog Price Service. 


SEATTLE MARINE & FISHING 
SUPPLY CoO. 
Pier 59. 
ESTABLISHED: 
PRES. & GEN. 
son. 

SALES MGR., 
D. Shaw. 

V.P: H. I. Olsen. 

BUYERS: Paul Hilborn (Hardware), 
L. H. Smith (Sporting Goods). 
TERRITORY: Washington and 
Alaska. 

SALESMEN: 6. 


SEATTLE STEEL SERVICE 
Box 3846 T.A. 
(See Seattle Hardware Co., Seattle.) 


MANAGER: Ted N. Hughes. 


M. SELLER CoO. 
510 Westlake North. 
Branch (See Portland, Ore.). 


SALES MGR: Albert Kuntz, Jr. 


TOTEM WHOLESALE HARDWARE 
COMPANY 

4400 4th Avenue So. 
ESTABLISHED: 1946. 

PRES: Lee Ahroni. 

GEN. MGR: Joe M. Ahroni. 

SALES MGR: John Margeson. 
BUYERS: S. Nitta (Farm & Garden, 
Builders’ Hardware, Heavy Hdwe.), 
Joe M. Ahroni (Tools, Paint, Plumb- 


Oregon, 


1948. 
MGR: M. G. Ander- 


SECY. & TREAS: E. 








Los Angeles, 


Jordan Products: 


Plastic Serew Anchors 
toggle Bolts 

Jif Nylon Anchors 
Spacer Anchors 





Jordan Industries, Inc. 


3030 N. W. 


75th ST.— MIAMI 47, 
is pleased to announce that 


Hoffman Hardware Co. 

Calif. 

California Hardware Co. 
Los Angeles, Calif. 


are now Distributors for all famous 


Plastic Leg Tips 

Masonry Drills 

Picture Hooks 

Spray Can Handle 
Plug ’n’ Caps 


FLA. 








1961 WESTERN WHOLESALERS’ DIRECTORY 


includes general line and major specialty 
wholesalers serving hardware retailers in the 
13 Western States. This |6-page annual 
directory gives valuable information about 
executives, buyers, territory served, types of 
merchandise handled, special sample display 
rooms, special salesmen and special ser- 
vices offered. Price $2.00. Send check to 


HARDWARE WORLD SERVICE BUREAU 
1355 Market Street, San Francisco 3, Calif. 
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ing, Electrical), Lee Ahroni (House- 
wares, Sporting Goods). 
TERRITORY: Washington, 
and Alaska. 

SAMPLE DISPLAY ROOM: 4400 4th 
Ave. So. 

SALESMEN: 6. 

SPECIALTY MEN: 1 General Promo- 
tions and Sales Stimulation Events. 
SPECIAL EVENTS: Spring Farm & 
Garden & Outdoor Living Show— 
January; Fall Housewares Show— 
August; Toy Show—May. 


Oregon 


SPOKANE 


JENSEN BYRD COMPANY 

314-324 Riverside Avenue. 

Branch (See Columbia Valley Hard- 
ware, Walla Walla, Washington). 
ESTABLISHED: 1883. 
PRES: Alvin L. Jensen. 
V.P: EK. F. Brevet, A. W. 
D. Thompson. 

GEN. MGR. & TREAS: E. 
CHAIRMAN OF BOARD: 
sen, J. Scott Jensen. 
SECY: RK. H. Gerlach. 
BUYERS: L. R. Coffman (General 
Hdwe.), E. L. Elvigan (Sporting 
Goods), M. N. Nelson (Electrical), H. 
L. Hardin (Paint), George Gott 
(Housewares), R. H. Gerlach (Auto- 
motive), A. S. Simmons (Bldrs. 
Hdwe.), R. J. Richardson (Major Ap- 
pliances), Harry Adams (Plumbing). 
TERRITORY: Eastern Washington, 
Idaho Pan Handle, Northeastern Ore- 


Backman, E. 


J. Morse. 
S. A. Jen- 


gon and Western and Central Mon- 
tana. 

SAMPLE DISPLAY ROOMS: Con- 
vention Display Room and Major Ap- 
pliance Display, 131 E. Main; Sport- 
ing Goods and Power Tool, 314 W. 
Riverside. 

SALESMEN: 35. 

SPECIALTY MEN: 3 Sporting Goods. 
SPECIAL SERVICES: Store Mod- 
ernization Planning; Physical Store 
Engineering; Fixtures; Seasonal Ad- 
vertising Brochures (11 Broadside & 
Booklet Promotions); Mobile Show- 
room (Sporting Goods Truck); Cata- 
log Pricing Service; Extensive Co- 
operative Television Advertising. 
SPECIAL EVENTS: General Dealer 
Convention (January); Giftwares & 
Toy Show (1st week in June); Lawn 
& Garden Supplies, Christmas House- 


ane HARDWARE SUPPLY, 
INC. 

Trent at Napa. 

ESTABLISHED: 1947. 

PRES: William A. Krause. 

GEN. MGR: Orson L. Northrop. 
SALES MGR: Ed. Richardson. 
SECY.-TREAS: C. H. Mackoff. 
BUYER: William D. Protto 
eral). 

TERRITORY: Washington, 
Oregon and Montana. 
SALESMEN: 5 


(Gen- 


Idaho, 


TACOMA 


HUNT & MOTTET CO. 
2112 Pacific Avenue. 
PRES: A. H. Heath. 


wares (September). 


MANSUR MATERIALS, INC. 
N. 809 Helena. 
ESTABLISHED: 
GEN. MGR: C. R. Yadon. 
SECY: Mrs. Bess Mansur. 
TREAS: Arnita Gust. 
TERRITORY: Eastern 
Northern Idaho and 
tana. 


SALESMEN: 4. 


1946. 


Western 


POLSON IMPLEMENT CO. 
E. 210 Montgomery Street. 
Branch (See Seattle). 


BRANCH MGR: Gordon Bjork. 


Washi 


SALES MGR: W. R. Rieflin. 
TREAS: Bonnell Glump. 

BUYERS: W. E. Carlson (Bolts, 
Screws, Fasteners, Wheel Goods, 
Builders Hardware), Bonnell Glump 
(Housewares), Glenna Hakala (House 
& Giftware), R. E. Maxwell (Plumb- 
ing Supplies & Kindred Lines, Wiring 
Devices), Michael McDonough (Tools, 
Small Hardware), Thomas Rembosky 
(Paints & Kindred Lines), Eric 
Strommer (Heavy Hardware), Adolph 
Wall (Sporting Goods). 
TERRITORY: Oregon, 
Alaska. 
DEPARTMENTS: Automotive, Build- 
ers Hardware, and Materials, Electri- 
cal Appliances, Farm & Garden, 
Housewares, Plumbing, Sports, Wheel 
Goods. 


ington, 
Mon- 


Washington, 


Twin Displays... Double Business 


ip 
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HOLD-E-ZEE HEZ-9 ASSORTMENT 


The original automatic grip 
screwdrivers, gripper recedes 
deep into handle, patented 
LOK-BLOK insert, chrome va- 
nadium hex blades, special bit 
fits both crosspoint screws. 

Popularly priced. List $34.70 
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with UPS 
, UPSON 4 a 


UPSON UP-39 ASSORTMENT 


Upson Standard Screwdrivers 
have same top quality and out- 
standing features (exce . grip- 
per) of famous Hold-E-Zees— 
but low priced. List $30.50 


0) elit: in (0) 40 ay 4 3 = 
) 


Each is different, outstanding and 
free! Durable, colorful combination 
pegboard and clear plastic shelf con- 
struction. Ideal for counter and peg- 
board wall. A traffic stopper. Imme- 
diate increased sales thru self-service. 
Compact—takes only 11” space. 

Shelf holds 39 drivers, 9 fastest 
moving sizes, two types (31 slotted 
head, 8 crosspoint), number and price 
each driver printed on shelf. Each 
assortment packed one to a carton. 
Order from your jobber today! 


UPSON BROS., INC. 
Rochester 14, N.Y. 
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WASHINGTON HARDWARE CO. 

1247 Puyallup Avenue. 

ESTABLISHED: 1877. 

PRES: C. Stanley Anderson. 

— MGR: Allan Browne, Gordon 
ill. 

BUYERS: John’ Richards (All 

Depts.), Alden Erickson (Machinery 

& Tools). 

TERRITORY: Western and Eastern 

Washington, Alaska. 

SAMPLE DISPLAY ROOMS: Tool, 

Builders Hdwe. and Industrial. 

SALESMEN: 20. 

SPECIAL SERVICES: Store Display; 

Store Modernization Display Service; 

Merchandising; Catalog Pricing Ser- 

vice. 


FREDERICh C. WOLF & SON, INC. 
2102 Pacific Avenue. 
ESTABLISHED: 1934. 

PRES: Sam Lister. 

7EN. MGR. & SALES MGR: Harvey 
C. Hanson. 

ASST. MGR: Robert Hash. 
BUYERS: Sam Lister (All Depts.), 
Harvey C. Hanson (Electrical & 
Housewares), Robert Hash (House- 
wares & Giftwares), Ken Kyte 
(Toys). 

TERRITORY: Washington, Northern 
Oregon, Idaho and Alaska. 

SAMPLE DISPLAY ROOMS: 2102 
Pacific Ave. 

SALESMEN: 11. 

SPECIALTY MEN: 1. 

SPECIAL SERVICES: Seasonal Ad- 
vertising Brochures. 


WALLA WALLA 


AMERY & SONS, INC. 
1011-1017 No. Ninth Street. 


ESTABLISHED: 1882. 


PRES. & GEN. MGR: Ernest Amery. 
V.P: Don Amery. 

SECY. & TREAS: B. W. Amery. 
SALES MGR: Warren C. Root. 
BUYER: Ted Burton (General Pur- 
chasing Agent). 

TERRITORY: Eastern Washington, 
Eastern Oregon and parts of Idaho. 
DEPARTMENTS: General Line 
Hardware, Tools, Lawn & Garden 
Supplies, Automotive Supplies & 
Equipment, Industrial Supplies & 
Equipment, Irrigation Supplies. 
SAMPLE DISPLAY ROOM: 1500 sq. 
ft. at 1011 No. Ninth St. 
SALESMEN: 6. 

SPECIALTY MEN: 1 Siphon Irriga- 
tion Application; 1 Twist Drills and 
Cutting Tools, 4 Spray Painting, Air 
Compressors and Pneumatic Applica- 
tion; 2 Automotive Products and 
Auto Refinishing. 

SPECIAL SERVICES: Furnish 
Dealer Catalog and Manufacturer’s 
Sales Aids; Do Field Work for Deal- 
ers; Hold “Product Knowledge” Meet- 
ings with Dealers; Product Advertis- 
ing. 


WENATCHEE 


WELLS & WADE HARDWARE 
201-215 So. Wenatchee Avenue. 
PRES. & GEN. MGR: L. C. Norlin. 
SALES MGR: George Graham. 
TERRITORY: No. Central Washing- 
ton, Columbia Basin area. 


YAKIMA 


YAKIMA HARDWARE COMPANY 
230 South First Street. 
ESTABLISHED: 1881. 

PRES: Donald W. Sinclair. 

GEN. MGR: Richard A. Marble. 
SALES MGR: Steve White. 


SECY: Claude O. Drumhiller. 
CHAIRMAN OF BOARD: George V. 
Rankin. 
BUYERS: Claude 0. Drumbhiller 
(Mer. of Purchases, Tools, Farm & 
Garden, Steel Products, Builders 
Hdwe., Paints, Housewares, Athletic 
& Sporting Goods, Lamp, Industrial 
Supplies, Automotive Supplies). 
TERRITORY: Central Washington, 
No. Central Oregon. 

SAMPLE DISPLAY ROOM: Fishing 
Tackle. 

SALESMEN: 9. 

SPECIAL SERVICES: Catalog; Pric- 
ing Service; Broadsides. 





WYOMING 





CASPER 


WYOMING HARDWARE 
COMPANY 
628 W. Yellowstone (Box 1171). 


ESTABLISHED: 1953. 

PRES: Ernest Wilkerson. 

GEN. MGR: Paul J. Manly. 

SALES MGR: F. T. Steve Kovacich. 
BUYERS: George Easton (Hard- 
ware), F. T. Kovacich (Sporting 
Goods). 

TERRITORY: Wyoming, N. W. Ne- 
braska, S. W. So. Dakota. 
SALESMEN: 7. 

SPECIALTY MEN: 1 Sporting Goods. 
SPECIAL SERVICES: Housewares 
Show (Sept.). 

SPECIAL EVENTS: Hardware Tool 
Clinics, March 28-April 1. 





EXTRA COPIES of this Directory are 
$2.00 each. Send check to HARDWARE 
WORLD, 1355 Market St., San Francisco 
3, Calif. 
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BRITISH COLUMBIA 





NEW WESTMINSTER 
BLACK BROS. LTD. 
612 Carnarvon Street. 
(See Vancouver, B. C.) 


BRANCH MGR: Jack Larsen. 





VANCOUVER 





BLACK BROS. LTD. 

1200 Hornby Street. 

(Branch at New Westminster, B. C.) 
ESTABLISHED: 1909. 

PRES: R. E. Black. 

GEN. MGR: T. R. Fyfe. 

SALES MGR: R. A. Buyse. 

MGN. DIR: Aulay Oughtred. 

ASST. GEN. MGR: H. A. Melton. 
BUYERS: D. Luff (Hardware), A. 
Blow (Industrial), T. Baxter (Elec- 
trical). 

TERRITORY: Lower 
British Columbia. 
DEPARTMENTS: Hardware, Electri- 
cal, Industrial, Autometive, Paint, 


Mainland of 


32 


Glass. 

SAMPLE DISPLAY ROOMS: 1200 
Hornby St., Vancouver; 612 Carna- 
won St., New Westminster. 
SPECIAL SERVICES: Lighting Ser- 


vices. 
SPECIAL EVENTS: Industrial & 
Hardware Show, 1258 Hornby St., 


Vancouver, March 21, 23, 1961. 


HICKMAN TYE HARDWARE CO. 
LTD. 

1342 Clark Drive. 

(See Victoria, B. C.) 


BRANCH MGR: R. J. Ward. 


KIRKLAND AND THOMPSON 

564 Beatty Street. 

PRES: James Kirkland. 
TERRITORY: British Columbia, Al- 
berta and Saskatchewan. 
DEPARTMENTS: Small Hardware, 
Cutlery, Dog and Pet Supplies. 
SAMPLE DISPLAY ROOMS: 564 
Beatty Street. 

SALESMEN: 3. 


FRED C. MYERS LIMITED 

349 Railway Street. 
ESTABLISHED: 1920. 

PRES. & GEN. MGR: F. C. Myers. 


SALES MGR: J. T. Myers. 
BUYERS: J. W. Tipping, R. G. Bal- 
four. 

TERRITORY: British Columbia and 
Yukon Territory. 

SAMPLE DISPLAY ROOMS: Dis- 
play Room in Warehouse. 
SALESMEN: 13. 

SPECIALTY MEN: 1 Glassware, 1 
Electrical. 


VICTORIA 


HICKMAN TYE HARDWARE CO. 
LTD. 


910 View Street. 

(Branch at Vancouver.) 
ESTABLISHED: 1858. 

PRES. GEN. MGR. & SALES MGR: 
L. H. Noble. 

SECY.-TREAS: A. V. Lea. 
BUYERS: M. J. Sharp (Hardware), 
G. Reid (Electrical). 

TERRITORY: British Columbia. 
SAMPLE DISPLAY ROOMS: Vic- 
toria, Vancouver. 

SALESMEN: 10 Travelers. 
SPECIALTY MEN: 10 Inside Sales- 


men. 


HARDWARE WORLD 





OVERALL VIEW OF SECTION, WITH 


tees 


~d 


lag 


PAINT DISPLAYED IN CENTER AND AT RIGHT 


Planning Raises Sales Volume 


Watsonville Dealer Tells Planning That Led to 30 to 40 Per Cent 
Increase in Sales Volume . . . Careful Study Turned a Dying Line 
into a Profitable Department. 


A SUCCESSFUL HARDWARE 
store is one that has learned to 
compete in today’s business world, 
according to L. C. Treichel, owner 
of Treichel’s Hardware, Watson- 
ville, Calif. 

Treichel speaks with authority. 
He has used good business sense 
and modern merchandising meth- 
ods to build his hardware into one 
of the most successful firms in the 
central California coastal area. 

Two examples of Treichel’s tech- 
niques are worth noting. They 
show, quite graphically, how a 
hardware dealer can improve his 
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Treichel’s Hardware 
Watsonville, Calif. 


business and raise his dollar vol- 
ume. These techniques should pay 
off for any hardware, either large 
or small. 

Treichel’s sales manager, Joe 
Simmons, keeps a constant watch 
on the sales volume of each depart- 
ment. By being aware of how each 
department is doing he can take 
remedial action if and when the de- 
partment slips below a profitable 
margin. Each department should 
pay its own way. 

Today Treichel’s paint depart- 
ment is big and booming. It is one 
of the busiest departments in the 


store and it’s making excellent 
profits. This was not always so. 

A couple of years ago, when 
Joe Simmons first went to work at 
Treichel’s, the paint department 
was dying on its feet. Sales were 
so low that the employees, let alone 
the customers, hardly knew that 
the store sold paint. 

L. C. Treichel and Simmons spent 
some time in analyzing the prob- 
lem. They studied paint companies 
and what the companies had to of- 
fer their dealers. They discussed 
possible remedies for their sick 
department. Then they worked out 
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their plan of attack. 

Glenn Smart, a hardware clerk 
with years of experience and a 
knowledge of paints, was put in 
charge of the department. Treichel 
and Simmons wanted a man who 
knew what he was talking about 
to help customers with painting 
problems. 

Treichel’s paint line was changed. 
The study of what the various 
paint manufacturers had to offer 
convinced the two hardware men 
that a change in brands would be 
to their advantage. They chose 
the company that, to them seemed 
to offer the best potential. 

Treichel’s Hardware launched a 
paint promotion program. An ad- 
vertising campaign in the local 
newspaper tied in with suitable 
window displays was begun to 
prompt the public to think of Trei- 
chel’s when they thought of paint. 

Factory close-outs and Treichel’s 
own stock of discontinued paints 
were featured as profit loss leaders 
to help entice paint customers into 
the store. Treichel’s Hardware came 
back into the paint business with 
a bang. 

Since Treichel’s overhauled the 
paint department two years ago, 
paint sales have constantly grown. 
Sales have more than quadrupled 
and they are still climbing. Best 
of all though, 99 per cent of paint 
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JOE SIMMONS helps a customer with a paint purchase. 
dying on its feet when Simmons joined Treichel's. His careful planning 
helped create the complete stock shown. 
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purchases are retail sales with full 
profit margin. 

The other example shows quite 
clearly what imagination can do 
for an active hardware dealer. 

With super markets, drug stores 
and other businesses starting to 
handle items that were, for many 
years, strictly hardware merchan- 
dise, Joe Simmons started to won- 
der if there might be items that 
were not normally found in a hard- 
ware store that could be profitably 
handled. He discussed the idea with 
Treichel. They decided to look for 
diversified items that might bring 
in additional profits. 

Two of the three off-beat groups 
of merchandise that the firm han- 
dles have been found to be profit- 
able by a few other hardware stores 
across the nation. These are al- 
uminum screen doors and outdoor 
gym sets. The other group is the 
firm’s latest addition, unfinished 
furniture. 

Aluminum screen doors, while 
not strictly an un-hardware group, 
are overlooked as good profit items 
by many dealers. All that is needed 
to move the doors, according to 
Simmons, is to have one mounted in 
a2x4 wood frame for a workable 
store display, some ads to promote 
the screens and most important, 
arrangements with someone who 
can handle the installation. Trei- 


Department was 


7 = 
OWNER L. C. TREICHEL (right) and 
his sales manager, Joe Simmons, 


talk over a promotion plan for the 
unfinished furniture department. 


chel’s installs the screens for five 
dollars. 

A great deal of business is lost 
by hardware dealers who don’t have 
some arrangement for customers 
to get fixtures installed, according 
to Simmons. Even the smallest 
hardware can locate some local 
handyman who will be happy to 
add to his income by handling in- 
stallation jobs. 

Outdoor gym sets have been add- 
ing substantially to Treichel’s sales 
volume. Simmons read about an 
eastern hardware dealer’s success 
with the swings and slides in a 
trade magazine article. He and his 
boss decided to see what Treichel’s 
could do with the play equipment. 

A unit was set up in the store’s 
parking lot. Newspaper displays, 
emphasizing a “keep your children 
off of the streets’ theme, were put 
in the local paper. Fear, when prop- 
erly employed, can be one of your 
best sales tools, observes Simmons. 
On this item too, arrangements 
were made to have the units in- 
stalled for a_ slight additional 
charge. The gym sets are selling 
so well that Treichel’s is figuring 
on adding other models of the line. 

Treichel’s latest addition is a 
line of unfinished furniture. Made 
locally the furniture is bringing a 
good customer response. Promotion 
consists of newspaper ads, plus 
window and floor displays. One 
chest of drawers is on display that 

(Continued on page 62) 
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Gift Cases Combine 
Function and Beauty 
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TABLE SETTINGS, such as those in foreground, occupy 


two of the six "bays." Directly behind is a section 
of crystal. 


Giftware Department Near Windows Fronting 
Street Demanded Spectacular Treatment . . . 
Unique Design Has Eye Appeal Yet Depart- 
mentalizes Gifts in Limited Area. 


THE GIFTWARE DISPLAY extends 40 feet along the side of the store. 
As the customer moves along the display he has the feeling of moving from 
one department to another. 
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Sanders Hardware Co. 
Phoenix, Ariz. 


GETTING OUT OF THE ORDI- 
NARY, not only in the inventory, 
but in the design of the giftwares 
fixtures, is producing extra sales 
volume at Sanders Hardware Co., 
in Phoenix, Ariz. 

The store occupies a top spot in 
a brand-new shopping center, with 
moderate to better income residen- 
tial districts surrounding. Sanders 
relies on a reputation for unusual, 
better-quality gifts to maintain 
traffic, according to Jim Reiser, 
general manager. 

This is the sort of neighborhood 
where there are many clubs and 
much home entertainment. This 
means extra gift purchases through 
the year, if for no other reason 
than to thank a hostess for a pleas- 
ant dinner, or for a visit of several 
days to a home. 

The gift department is immedi- 
ately behind the all glass front, 
where it is exposed to heavy traffic 
on the 3000 car parking lot. To 
take advantage of this, the Sanders 
organization wanted something 
“spectacular” in the way of display 
fixtures. 

(Continued on page 36) 





The result was a unique super- 
structure design. In addition to 
showing a much larger number of 
gifts in a comparatively small 
space, it is odd enough to catch 
attention by itself. 

The gift department extends 
some 40 feet along the left front 
wall. It is divided into six bays, 
each containing from five to seven 
tiers of adjustable shelving. From 
the center of each bay, a light- 
weight steel channel superstruc- 
ture extends out overhead, termi- 
nating in a polished hardwood box- 
shaped display case. This in turn 
rests on the intersection of two 
block tables, moved together, at 
three points along the aisle. 

Thus, gifts can be displayed on 
the wall, or on pure white shelves 
suspended from the superstructure 
above. The shelves divide the bays 
into semi-private areas. Gifts can 
also be displayed in the “glass box” 


on which the front end of the su- 
perstructure rests, and on display 
tables. 

The effect is one of being com- 
pletely surrounded with gifts. The 
shopper moves into the department, 
with less interruption or distrac- 
tion from hardware, toy, paint, or 
similar departments. 

Originally beginning with a stock 
of high-end giftwares, Sanders 
soon found that the store had over- 
estimated the prices which custom- 
ers would pay. 

Since then there has been a ten- 
dency to lower the gift price spread 
substantially. Now the customers 
who have $2.50, $5.00, $7.50 or $10 
to spend find as wide a choice as 
the customers who want to buy $50 
gift items. 

While each of the bays is divided 
into a general category, it is actu- 
ally physical placement on various 
sections of the bridge-like super- 


structure, or cases, which deter- 
mines the price range. The most 
unusual gift ideas appear in the 
glass box cases, which form one 
side of the giftwares department, 
or on the open tables at the base. 
Moderately priced gift specials 
are concentrated on the all white 
shelving, suspended from above. 
Lower priced lines appear along 
the walls. In this way, Reiser gets 
the advantage of glassed in, dust 
proof display for expensive gift- 
wares, while lower priced, faster 
moving lines are shown out in the 
open on a self-service basis. 
Departmental breakdowns in the 
gift inventory include two sections 
of complete table settings of from 
60 to 110 pieces. This is backed up 
by a moderate inventory of open 
stock, which has shown less favor 


Gift Cases 
(Continued on page 62) 





16th Builders Hardware Meet 


Draws 300 to Palm Springs 


The 16th Annual Pacific Coast 
Regional Builders Hardware Con- 
ference was attended by about 300 
persons. Builders’ hardware dis- 
tributors, consultants and manu- 
facturers and their wives met at 
the El Mirador Hotel, Palm 
Springs, on May 4, 5, and 6. 

The Conference was sponsored 
by the Los Angeles Chapters of 
the National Builders Hardware 
Association and the American So- 
ciety of Architectural Hardware 
Consultants. 


Registration and reception were 
held on May 4. 


The first meeting was held on 
the morning of May 5. John A. 
Barrison, general chairman, gave 
the first address, ‘Personnel and 
Personalities.” He was followed by 
Edward B. Veihmeyer, AHC, presi- 
dent of ASAHC; J. E. O’Keefe, 
AHC, president of NBHA. Reports 
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were given by: George P. Merrill, 
AHC, executive director, ASAHC; 
and William S. Haswell, AHC, man- 
aging director, NBHA. The fea- 
tured speaker was the Hon. Donald 
L. Jackson, M. C., who spoke on 
“Wanted—A National Purpose.” 


CONFERENCE IS STARTED by gen- 
eral chairman, John A. Barrison, 
AHC. Dalmo-Continental. Inc. 


The afternoon meeting featured 
a panel on ‘Personnel,’ moderated 
by Ralph Yambert, who operates 
his own advertising agency. The 
panel members were John T. Wen- 
nerberg, AHC, West & Co., Los 
Angeles; Robert E. Badham, AHC, 
Hoffman Hardware Co., Los An- 
geles; Richard L. Hay, Daniel C. 
Hay Inc., Beverly Hills, Calif.; and 
J. O. McAleer, Builders Hardware 
& Supply Co., Los Angeles. 

On May 6, a report was given by 
Frank Falletta, AHC, on “The 
Southwest Chapter Training Pro- 
gram.” The featured speaker was 
John G. Degenkolb, Bat. Chief, Los 
Angeles Fire Department who dis- 
cussed “Hardware for Fire Doors 
and Legal Exits.” 

On the social side, ‘‘A Polynesian 
Night” was held by the pool on 
May 5 and a dinner dance on 
May 6. 
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PANEL ON PERSONNEL was mod- 
erated by Ralph Yambert. The panel 
members were (left to right): John 
T. Wennerberg, AHC, West & Co., 
Los Angeles; Robert E. Badham, 
AHC, Hoffman Hardware Co., Los 
Angeles; Richard L. Hay, Daniel C. 
Hay, Inc., Beverly Hills, Calif.; and 
J. O. McAleer, Builders, Hardware 
& Supply Co., Los Angeles. 


Polynesian Night attracts ... ...A few colorful “natives’ .. . . . . Who enjoy casual wear. 


Happy throng enjoys Luau. 


Afternoons were for relaxing. Muu Muus were featured at... . . » Noon fashion show for all. 
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Banner Marks 20th Year with Expansion 


New Building for Hardware Wholesaler Will Provide More Oper- 
ating Efficiency and Better Service for Wyoming and Colorado 


Dealers . . . Company Plans Advertising Support for Dealers 


FEATURING ONE-STORY 
WORKFLOW, the Banner Distrib. 
uting Company’s new 50,000 
square foot building in Denver, 
Colo. is nearing its completion date. 
With its opening, the company ex- 
pects a 30 per cent increase in 
overall warehousing and storage 
space and a 50 per cent increase 
in operating efficiency. 


The new building is located at 
4801 East 48th Ave., in the new 
East Denver industrial area. The 
site provides better geographical 
access to all sections of the city. 
The all-concrete structure, com- 
pletely air conditioned, lies not far 
from Denver’s new Valley Highway, 
major route through the Northern 
Colorado and Southern Wyoming 
area serviced by the 20-year-old 
hardware distributor. 


The new site will provide many 


outstanding operational advant- 
ages. Instead of the single truck 
dock in the original downtown loca- 
tion, there will be a six-truck dock. 
A railroad siding will accommodate 
two cars. A showroom is separated 
from the warehouse by only an 
“accordion” door. This means that 
showroom space can be more than 
doubled simply by clearing away 
some of the warehouse stock and 
building display fixtures by opening 
the divided door. 


Other advantages include power 
conveyors for easier order filling, 
receiving and stock distribution. 
Additional telephone lines will ex- 
pedite telephone orders. Better fa- 
cilities for employees will also be 
available. 


Celebrating its 20th year in 1961, 
Banner Distributing Co., is a corp- 
oration headed by father and son 


Architect's Drawing of the New Banner Distributing Co. Building 


teams—Harry and Norman Levy 
and Max and Edward Lackner. 
Sales manager is John Anderson. 


The company has built its two 
decades of steady success with de- 
pendable fast delivery along with 
nationally advertised brands. Dur- 
ing the years there have been very 
few brand changes, except for new 
additions. Banner features top 
names in electrical housewares, 
tools, cutlery, cookware, household 
utilities, garden supplies, etc. 


The firm has nine salesmen cov- 
ering the state. Most of them are 
veterans on the Banner payroll. 
Many have routes established back 
at the firm’s beginning. 


Concurrent with moving into the 
new location, the Denver hardware- 
housewares distributors will con- 
tinue a consumer flyer advertising 
program. Available to retailers, it 
will feature regularly stocked mer- 
chandise on an exclusive basis. It 
will also offer a genuine special 
price in each case. It was used for 
the first time in the spring of 1961. 
The flyer program has _ received 
good response, according to sales 
manager Anderson, who spark- 
plugged the program. 


Among other service improve- 
ments at the new building will be 
the addition of another delivery 
truck. This, according to Norman 
Levy, will make possible same-day 
or next-day delivery on most orders. 
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OILERS and CANS 
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Coplay 
STEEL 
BENCH 
OILERS 


for the mechanic, engineer, 
plumber, machinist, car 
owner . . . rigid-vertical or 
flexible spout... 4%, %, 1 
pt. capacity. 


ALL-PURPOSE 
PISTOL GRIP 
OILERS 


modern-design oilers of many 
uses . . . one drop or a full 
stream of oil . . . rigid-angle 
or flexible spout . . . 6 oz. 
capacity. 


HYDRAULIC PUMP 


: OILERS 
keep moving parts of 


mobile equipment 

and machinery run- 

ning smoothly .. . 

flexible, straight or 
angle spouts 
ey Ms 
4 pt. 
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HANDI-GRIP 
PUMP 
OILERS 


general-purpose oilers with 

positive-acting pump... leak- 

proof bodies, steady stance, 

won't tip over . . . rigid-angle 

or flexible spout... %, 1, 
¥4, 2 pt. 


ALL-PURPOSE 
PUMP OILERS 


for home workshops, farms, 
service stations, factories, 
hobbyists . . . dependable, 
reasonably-priced . . . rigid- 
angle or flexible spout .6 oz. 


WELDED 
STEEL 
BENCH 
OILERS 


for heavy 

factory use 

.. . flexible, 

rigid-verti- 

cal spouts 

. .. Optional seal tip prevents 
leaking ... %, %, 1 pt. 


MANUFACTURING CO. 


Wellsburg, W. Va. 





purpose. Effic 


construction assure 


dependable service 


SAFETY PLUNGER CANS 


safe cleaning with flammable 
liquids . . . strong, durable, 
reliable . . . Factory Mutual 
approved ... 1, 2 qt., 1 gal. 


#58 EAGLET PUMP 


guaranteed 


sive...% 
versatile uses, 
sturdy con- 
struction... 
4 oz. 


SAFETY BENCH CANS 


for cleaning 
small parts 
safely, quickly 
... approved by 
Factory Mutual 
...seamless 
body «1. 4,2 
qt., 2 gal. 


MIDGET 
HOUSEHOLD 
OILERS 


for office or 

home, oiling 

fans, hinges, 

typewriters, , 
sewing machines, washing 
machines ... ¥%2, 1 oz. 





WELDED STEEL 
SUPPLY CANS storage and 


filling cans for mills, facto- 
ries, railroads, mines, found- 
ries... %, 1, 2, 2%, SF gal. 


SAFETY CANS 


approved by Underwriters 
Laboratories and Factory 
Mutual .. . safe for handling 
all flammable liquids . . . 1, 2 
qt., 1 gal. with trigger handle; 
2%, 5 gal. with free-swing 
handle. 


GALVANIZED GASOLINE & 
OIL CANS one-piece seamless 


dome shape . . . no top seam, 
no side seam . . . made from 
high-grade 26-gauge gal- 
vanized steel for hard use... 
1, 2, 24%, 5 gal. 


ORDER FROM YOUR SUPPLIER 
Write for free catalog 


showing the Complete 
Eagle Line e 


Eagle 


products are also avail- 
able in Canada. 


Serving the Trade Since 1894 


ALL EAGLE PUMP OILERS GUARANTEED 5 YEARS! 
For Details Circle 21 on INQUIRY CARD 
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HERE IS LATEST INFORMATION ON NEW AND IMPROVED MERCHANDISE 
YOU CAN SELL. FOR MORE INFORMATION CIRCLE NUMBER ON INQUIRY 


INQUIRE 


TRIPLE PROFITS from the new 
sign stake. Spaced flanges hold sign 
plus half sign. Each sells separately. 
Signs are mounted without nails, 
screws or fasteners.— Hy-Ko Prod- 
ucts Co. 

For Details Circle 100 on INQUIRY CARD 


GOLFER’S TELESCOPE quickly 
measures distance to green. Also 
serves as six power telescope for all 
sportsmen. U. S. made. Compresses 
to five inches. Clips to pocket.—Pan 
Technics. 

For Details Circle 101 on INQUIRY CARD 
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CARD ON PAGE 48 


GREASELESS FRYPAN combines 
a superslick resin surface with an 
aluminum base. The 10 in. pan elimi- 
nates use of fats and their calories. 
Non-stick surface is_ tasteless.—T- 
FAL Corp. 

For Details Circle 102 on INQUIRY CARD 


THE SPACE-AGE version of ageless 
Tic-Tac-Toe game is three dimen- 
sional. Made of plastic with poly- 
ethylene chips as markers. Rules are 
the same as the traditional game.— 
“Checkline.” 

For Details, Circle 103 on INQUIRY CARD 


SOUTH-PAW SCISSORS allow left 
handers a clear view of cutting edge. 
The all-purpose 8 in. bent trimmers 
are new in this specialized line of 
carbon steel, nickel plated tools.— 
Acme Shear Co. 

For Details Circle 104 on INQUIRY CARD 


SASH CORD of new miracle fiber is 
twice as strong as cotton cord. Poly- 
propylene will not absorb moisture 
and is highly resistant to weather, 
mildew and abrasions.—King Cotton 
Cordage. 

For Details Circle 105 on INQUIRY CARD 
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TUB SEAL is applied with kitchen 
knife or spatula. Dries to lustrous 
white. Manufacturer claims it will 
not crumble, crack or dry out.—Black 
Technical Industries Inc. 

For Details Circle 106 on INQUIRY CARD 


SPRAY LUBRICANT has many va- 
ried uses. Stops sticking of sliding 
surfaces. Acts as greaseless_ lubri- 
eant for revolving mechanisms and 
will water-proof most material.—H. 
Forsberg Co. 

For Details Circle 107 on INQUIRY CARD 


SQUARE GRIDDLE of heavy gauge 
aluminum is designed for gas or 
electric ranges. Flat, quick-heating 
bottom assures uniform heating. Mea- 
sures 103 in. square.—Mirro Alu- 
minum Co. 

For Details Circle 108 on INQUIRY CARD 
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AVOID SPILLING with Jet spout 
for cans or bottles. Comes in three 
sizes for openings from 1%, to 3 in. 
For smooth operation, tube lets air 
in as fluid is poured.—B & R Stearns 
Mfg. Co. 

For Details Circle 109 on INQUIRY CARD 





DOOR CHAIN can be locked even 
when house is unoccupied. Chain can 
not be pried off and is chemically 
hardened to prevent cutting. Key op- 
erated.—Security Storm Lock & Hard- 
ware Corp. 

For Details Circle 110 on INQUIRY CARD 
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ARTIFICIAL FLOWERS in a poly- 
ethylene bag come complete with ar- 
ranging needs. Kit includes step-by- 
step numbered directions, flower 
holder and adhesive clay. — Beagle 
Mfg. Co., Inc. 

For Details Circle 111 on INQUIRY CARD 
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PLACE SETTING is priced to lure 
homemakers who want quality porce- 
lain for everyday use. Five patterns 
are available at cost of less than $10 
per setting —Gladding, McBean and 
Co. 

For Details Circle 112 on INQUIRY CARD 


STURDY ALL-STEEL CASE is be- 
ing offered free with the purchase of 
manufacturers 4, in. or % in. drill. 
Use to store or carry drill or as gen- 
eral storage case, first aid kit, ete.— 
Skil Corp. 

For Details Circle 113 on INQUIRY CARD 


NO CHEMICALS or sprays are re- 
quired by this insect trap. Ultra- 
violet attracts night flying bugs to 
suction fan which sweeps them into 
mesh bag.—McDonough Power Equip- 
ment, Inc. 

For Details Circle 114 on INQUIRY CARD 


(Continued on page 44) 
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United States Stee 


There are 137 items and styles of galvanized ware in the USS Products line. And every 
one of them is ready, willing, and able to make profits for you. Every one of them 
carries the USS label —the label that sells. Every one of them has the high quality con- 


USS is a registered trademark 
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tested ways to make more profit 


struction that USS is famous for. Every one of them is pre-sold with solid advertising. 
This is the quality line. The prestige line. The line that makes the most profits for 
you. Order now. Or, write immediately for a free catalog of all the USS Products line. 


United States Steel Products 
Division of United States Steel 


5100 Santa Fe Ave., Los Angeles, Calif. 


1849 Oak St., Alameda, Calif. 
For Details Circle 22 on INQUIRY CARD 
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NEW PRODUCTS —Continued From Page 41 





PUSH-BUTTON operation has come 
to stenciling. Stencil is slipped into 
holder, then pressed against carton 
and sprayed with ink. Dries in 10 sec- 
onds.—Crown Industrial Products Co. 
For Details Circle 115 on INQUIRY CARD 


ELECTRONIC EYE at base of new 
outdoor lamp for home use. Turns 
light on at sunset and off at sunrise 
Can be mounted on post or pole or 
attached to wall_—Coleman Co., Inc. 
For Details Circle 116 on INQUIRY CARD 


“SPEEDSIGHT,” for accurate drill- 
ing, comes as optional equipment on 
34 in. portable drill. User measures 
angle, sets bubble like a carpenter’s 
level and drills —Thor Power Tool Co. 
For Details Circle 117 on INQUIRY CARD 
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BIG ENOUGH to hold a 16-in. brief 
case, this pair of saddle baskets was 
designed for students. Fits front or 
rear of all types of bicycles. Bright 
zine finish—The Washburn Co. 

For Details Circle 118 on INQUIRY CARD 


Minnesota Twins 


NARAGON, 
catcher and his daughter enjoy the 


HAL 


new “Big League” baseball game. 
Plays occur with same frequency as 
in major league games. — Saalfield 
Publishing Co. 

For Details Circle 120 on INQUIRY CARD 


MISTY SPRAY is ideal for newly 
seeded lawns. This special purpose 
sprinkler gives off a cone - shaped 
spray from a center hole. Made of 
plastic, it has no moving parts. — 
FEDCO Corp. 

For Details Circle 119 on INQUIRY CARD 
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HOBBYIST’S SPRAYER weighs 11 
lbs. and is in low price range. Sprays 
any type of paint, insecticides, or will 
inflate wading pools, footballs, ete.— 
Thomas Industries Inc. 

For Details Circle 121 on INQUIRY CARD 


STEEL CANOPY is available in al- 
most any width from 8% ft. Install 
with screwdriver and wrench. Pro- 
jects 9 ft and is large enough to serve 
as car port. Choice of colors.—Leigh 
Building Products. 

For Details Circle 122 on INQUIRY CARD 


STAY SOFT household sponge does 
not become hard when dry. Manufac- 
turer claims this polyurethane sponge 
will not lose its shape, shred or retain 
odor.—Simoniz Co. 

For Details Circle 123 on INQUIRY CARD 
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KEISER 


MIRACLE 


SHEARS 


ORIGINAL PUSH CUT GRASS SHEAR 


The Most Comfortable 
Easy Working 

Grass Shear 

Ever Made 


... As Proved 
by 50 Years of 
Continuous 

Big Sales 


No. 2 — Miracle Grass 
Shear with Blister Proof 
Grips at $3.25 List. Also 
No. 2P — Blister Proof 
Grips with Polished Top 
Blade at $3.35 List. 


No. M500 — Deluxe 
Hedge Shear with the 
Famous Miracle Action 
and Serrated Blade at 
$6.50 List. 


SELF-SERVICE DISPLAY FREE 


Each Display Unit (for Counter or Peg Board) Packed in 
Self-Contained Shipper Includes: 
12 Only No. 2 Miracle Grips at 

2 No. M500 Miracle Hedge Shears at 
| Display 
DEALER'S COST 
DEALER'S PROFIT 


$3.25 ea. 

$6.50 ea. 

N/C 
$31.20 Complete 
$20.80 


See Your Wholesaler for This Quality Profit Line 





KEISER MANUFACTURING CO. 
READING, PENNA. 


WESTERN REPRESENTATIVES 


Rocky Mountain States 
Kenneth J. Dahm Co., Inc. 
1164 Elati Street 

Denver 4, Colo. 


For Details Circle 23 en INQUIRY CARD 


Pacific Coast 


Charles G. Putnam Co. 
1355 Market Street 
San Francisco 3, Calif. 


JUNE 1961 


double loop 


There’s a big, complete line of T&S weldless chain 
in all sizes, metals and types including SASH e 
JACK @ SAFETY e@ REGISTER e DOUBLE and 
SINGLE LOOP @ PLUMBERS’ LINK @ NAVY LINK 
@ FURNACE e BEADED @ CABLE e UNIVERSAL 
@ AND MORE PLUS “S” HOOKS and other 
attachments. 


‘SCHAING! 


COMPACT, SALES-BUILDER 
CHAIN DISPLAY 


Only 9” wide; 6%" deep; 
17” high 
More facts and prices on 


complete line are yours 
for the asking. 


THE TURNER & SEYMOUR MFG. CO. 
West Coast Representative 
SMITH SALES CO. 


972 South Goodrich Blvd. 


11S New Montgomery St. 
Los Angeles 22, California 


San Francisco 5, California 


For Details Circle 24 on INQUIRY CARD 
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SHUTS OFF WATER automatically 
at pre-set time. One to 60 minute 
clock turns off water. Fits any 
standard %” faucet. Connects any- 
where you can connect a_ hose. — 
Buckner Sales Co. 

For Details Circle 124 on INQUIRY CARD 


AMPLIFIES TELEPHONE conversa- 
tions so both hands are free to write 
or take dictation. Transistorized, it 
operates on a small battery for one 
year. Requires no wires. — Varicon 
Corp. 

For Details Circle 125 on INQUIRY CARD 


SECRET STORAGE compartment in 
base of plastic wastebasket is used 
for storing supplies. White base with 
top of quilted textured pattern in six 
color choices—CAL-DAK, Plas-Tex 
Div. 

For Details Circle 126 on INQUIRY CARD 
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“ATTRACTIVE” trash containers in 
appealing colors are made of Missile 
Fibre. Wood and glass fibers are 
bonded together for lightweight 
strength. Lids optional. — Western 
Molded Fibre Products, Inc. 

For Details Circle 127 on INQUIRY CARD 


OFF-HIGHWAY USE— Where the 
road ends Tote Grote goes. Geared 
low for power, unit can carry 400 lb. 
Said to climb 45 per cent grades. 
Pulling speeds from 4-18 mph.—Bon- 
ham Corp. 

For Details Circle 128 on INQUIRY CARD 


“SWEEP IN” loading is new design 
feature of pick-up cart. Deep curve 
front makes loading and unloading 
easier. Balanced to move easily even 
with heavy loads. Jackes-Evans Mfg. 
Co. 


For Details Circle 129 on INQUIRY CARD 


ELECTRIC PENCIL SHARPENER 
without cord comes in decorator col- 
ors. Tiny energy cells and high-torque 
motor supplies power for use any- 
where.—Minitone Electronics, Inc. 
For Details Circle 130 on INQUIRY CARD 


FAUCET LEAKS STOP when a new 
“pill” is used as sealer. Just remove 
worn-out washer and stem screw, 
drop in “pill” and replace stem. No 
screws or trimming needed.—Vande 
Corp. 

For Details Circle 131 on INQUIRY CARD 





SHOOT VARMINTS with new center 
fire cartridge designed for use in 
handguns. Has muzzle velocity of 
2460 F.P.S. and muzzle energy of 535 
foot pounds (in 8% in. barrel).— 
Remington Arms Co. 

For Details Circle 132 on INQUIRY CARD 
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NEW PRODUCTS 


MIXING DRUM is made up of a five- 
gallon pail mounted in a gear-driven 
pail holder. Mounted on two-wheel 
cart, new mixer is powered by \ hp 
electric motor.—Gilson Bros. Co. 

Por Details Circle 139 on INQUIRY CARD 











* 


LAUNDRY DRIES quickly on new 
single piece, plastic coated wire as- 
sembly. Has notches for holding 
hangers and snag-free area for stock- 
ings. It is 15% in. long—Rubber- 
maid, Inc. 

For Details Circle 140 on INQUIRY CARD 
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FLAT PEDESTAL base of drill pro- 
vide firm base when changing bits. 
Firm claims design features improve 
ease of handling. Motor produces 
1800 rpm.—Disston Div., H. K. Porter 
Co. 

For Details Circle 141 on INQUIRY CARD 


For Details Circle 25 on INQUIRY CARD —> 
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Self-service 
TES HE 
Merchandisers 
from 
CAMPBELL 
CHAIN 

help you 
earn 
over 


100% 
MARK-UP! 


Merchandisers cost you nothing 














when you buy a chain assortment 
More sales through display —and 
every sale earns you more than 
100% mark-up 

Complete chain department 
with either unit—in approxi- 
mately one square foot of space 


Variety of assortments available. 


New display has these features: 

Load from front 

Handy bins for accessory items 

New chain cutter attached 

Handy chain-end holders 

Tilted to provide better display 

Suggested retail price sticker supplied 
Interchangeable welded and weldless reels 
Stand and cutter for light chain are supplied free 


with the purchase of various assortments. 


GET COMPLETE INFORMATION FROM YOUR 
CAMPBELL WHOLESALER, OR WRITE DIRECT 


‘CAMPBELL. 
CHAIN 





MORE 


ARROW 
STAPLE TAGKERS 


sold by 
Hardware 


and Lumber 
dealers... 
than all 
other brands 
combined! ~ 


NATIONALLY 
ADVERTISED 


“9 _— 
——— Ne. T-50 
All-Purpose 
STAPLE GUN 
Saves time and labor 
on 1001 heavy duty 
staple-nailing jobs. 


Price: $12.50 





No. HT-50M 
Heavy Duty 
HAMMER TACKER 


Rapid nailing tool 
for roofers, insulators 
and other applicators. 


Price: $16.50 


No. JT-21 
Junior 
STAPLE GUN 
Price: $4.95 


For light duty tacking jobs. 
Ideal for housewife. 


ARROW FASTENER CO., INC. 
1 Junius Street ¢ Brooklyn 12, N. Y. 
Pioneers and Pacesetters for Over a Quarter Century 





CANADIAN REP 
Gordon Lightstone 
1180 St. Antoine Street 
Montreol 3, 


For Details Circle 28 on INQUIRY CARD 
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WESTERN REP 
mM 


4 vis 
170 No. Roberston Bivd., 
Beverly Hills, Colif 














Use Inquiry Postcard for Further Information 





DRILL-GUIDE insures drilling 
straight holes in any direction. Easily 
attached to any portable drill by 
clamp. Two dials regulate drilling 
direction—Ames Precision Machine 
Works 

For Details Circle 148 on INQUIRY CARD 


VERSATILE TAPE has adhesive on 
one side and magnetic material on 
other. It is used to hold tools to 
workbench; safety pins on bathinette; 
cigarettes to dashboard. — Applied 
Magnetics Corp. 

For Details Circle 149 on INQUIRY CARD 





POWERFUL SEARCHLIGHT is 
claimed to be America’s most power- 
ful. Is three, four, six- or seven-cell 
convertible Has leather shoulder 
sling. —Willson Products Div., Ray- 
O-Vae Co. 

For Details Circle 150 on INQUIRY CARD 


NYLON ROPE packaged in heavy- 
duty aluminum pan is called “Camp 


Pak.” Braided has re-wind 


spool. Pan can be used for food stor- 


rope 


age or cooking.—Sunset Fishing Lines 
For Details Circle 151 on INQUIRY CARD 


“THE FLAMING SWORD?” shish-ka- 
bob holds eight 18-in. skewers over 
steel firebasket. Burns charcoal. Over- 
all height is 14 in. Shipped in three- 
color gift carton.— Patio Products, 
Inc. 

For Details Circle 152 on INQUIRY CARD 


ee Ome 


LAUNDRY SORTER has three sep- 
arate sections marked specials, white 
& color-fast and synthetics. Sandal- 
wood brown vinyl covered tubular 
steel with washable cotton liner.— 
Hostess’ Industries, Inc. 

For Details Circle 153 on INQUIRY CARD 
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Use Inquiry Postcard for Further Information About NEW PRODUCTS 





HEAVY DUTY HOSE is covered with 
Hypalon, a DuPont synthetic rubber. 
Called Super-20, the % in., single 
braid hose is designed for heavy 
watering operations. Tested to with- 
stand over 400 psi. Hose is said to 
have remarkable resistance to 
weathering, sunlight, abrasion and 
oxidizing chemicals. Available in 
three lengths.—Swan Rubber Co. 
For Details Circle 133 on INQUIRY CARD 


FENDER MENDER is applied direct 
from tube and dries to solid metallic 
mass. Uses include repairing holes, 
rusted-out areas, dents and scrapes 
in auto bodies. Mender contains fiber 
glass, aluminum and bonding agent.— 
Devcon, Corp. 
For Details Circle 134 on INQUIRY CARD 


PAINT GALVANIZED METAL with 
Galvinoleum. White paint can be ap- 
plied directly over bare galvanized 
metal surface without previous etch- 
ing or weathering. Paint can be tinted 
with colors-in-oil to desired pastel 
shades. Dries to durable semi-gloss. 
Comes in half-pint through gallon 
sizes.—Rust-Oleum Corp. 
For Details Circle 135 on INQUIRY CARD 


“OPTICAL ILLUSIONS” kit is one 
of five new science sets. They are 
packed in full-color, see-through 
boxes. More than 25 experiments in 
box are repeatable. Educational.— 
Stuart Mfg. Co. 

For Details Circle 145 on INQUIRY CARD 


SALT WATER spinning reel holds 
250 yards of 20 lb. line on oscillating 
spool. Die cast aluminum body is 
black with red brake knob, Finger tip 
anti-reverse.—Dynamic Sales Inc. 

For Details Circle 172 on INQUIRY CARD 


PASTEL COLORED DUSTPANS are 
designed to match kitchen decor. Com- 
plete line includes long and short han- 
dles, open or hooded patterns and with 
or without rubber edges. Six colors 
are available in the line. — Patent 
Novelty Co. 
For Details Circle 136 on INQUIRY CARD 


PREFABRICATED ALUMINUM 
utility building’s uses range from 
storeroom to beach house. Comes in 
three sizes: 36 x 48 in., 36 x 72 in., 
48 x 72 in. Panels are roll-formed.— 
SeaView Industries 

For Details Circle 146 on INQUIRY CARD 


HEAT-RETENTION pillows now 
come in pairs. Snap together for seat 
and back cushion or separate for use 
by two persons. Covering stays pli- 
able in sub-zero weather.—Paul-Reed, 
Inc. 

For Details Circle 173 on INQUIRY CARD 


LIQUID ROSE FOOD for strong, 
beautiful roses. Ortho rose food has 
proportions of nitrogen, phospherus 
and potash in 8-12-4 formula. One 
quart makes 60 gallons.—California 
Spray Chemical Co. 

For Details Circle 137 on INQUIRY CARD 


HOME WATER SYSTEM contains 
pump, pressure tank and chlorinator. 
Purifies water and corrects acidity 
and alkalinity while removing any 
“rotten egg” odor.—Fairbanks, Morse 
& Co. 

For Details Circle 147 on INQUIRY CARD 








Only “A PENNY A PATCH" ... is 


for replacement 
for do-it-yourself 


all it costs to use 
TEHR-GREEZE FABRIC CEMENT 


For the instant repair of overalls, gloves, canvases 
tents, awnings, tarpaulins, bags, leather Rag an 


ULEASON WHEEL 


FIT MORE APPLICATIONS... — by poe jebbes Bae doves pnown 
MEAN MORE SALES AND PROFITS omes in oz., oz. an Oz. plastic bofties. so 
in glass. 


acked from 32 oz. to | gal. 

SEND THIS AD AND 

Gleason narrow Hub Wheels, together with $1.00 FOR SAMPLE LARGE 

Gleason Hub Stretcher springs and reducer BOTTLE, PRICES AND LITERA- 
bushings, let you fit virtually all of the more TURE. 

than 40 hub widths found on wheeled equip- i 

ment in use today. A minimum inventory gives color counter display 

you fast turnover and eliminates carrying slow carton. (12 to a pack- 


moving numbers. Order from your wholesaler. age). 
VAL-A COMPANY 


700 W. Root St. 
Chicago 9, il. 
YArds 7-9442 


For Details Circle 26 on INQUIRY CARD 





Comes in attractive 3- 


ask for GLEASON on your wheeled equipment 


GLEASON CORP., 325 N. Plankinton Ave., Milwaukee 2, Wis. 
For Details Circle 27 on INQUIRY CARD 
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LITTLE GIRLS can have a picnic with 
this set of play barbecue tools. In- 
cludes tablecloth, play hot dogs, grill, 
mock charcoal, etc. Package is full 
color “house.”—Merry Mfg. Co. 

For Details Circle 164 on INQUIRY CARD 


S- 
aie : 


PORTABLE FOOD MIXER comes in 
four colors. Plastic housing will not 
stain. Resists cracking or denting. 
Total weight is only 23, pounds. — 
Marbon Chemical Div., Borg-Warner 
Corp. 

For Details Circle 165 on INQUIRY CARD 


INEXPENSIVE aluminum painting 
aids fit electric drill. Paint mixer 
mixes in seconds. Paint rollers are 
cleaned by combination cleaning and 
drying attachment.—Burton Machine 
Co. 

For Details Circle 166 on INQUIRY CARD 
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HANGING WINDOW PLANTER 
comes in six colors. When installed 
windows can still be washed or opened 
without removing holder. Brass or 
black finish_—Roberts Colonial House, 
Inc. 

For Details Circle 167 on INQUIRY CARD 


FOOTPRINTS act as reminder to 
wipe feet before entering house. 
Bright red or green prints are water- 
fast analine dye on brown mat. Wrap- 
ped in see-through bags.—U. S. Cocoa 
Mat Corp. 

For Details Circle 168 on INQUIRY CARD 


SPORTSMAN’S four H.P. motor 
weighs only 29 lbs. Has automatic re- 
wind starter. Front and back easy 
carrying handle, 360 degree steering 
are some of its features.—The Eska 
Co. 

For Details Circle 169 on INQUIRY CARD 


DOG TROLLEY can give dog up to 
500 square feet of play space. Install 
in five minutes. Cable comes in 50 
foot rust free lengths complete with 
hardware.—Nichols Wire & Aluminum 
Co. 

For Details Circle 170 on INQUIRY CARD 


ie 
HANDLIGHT powered by cigarette 
lighter in car or boat. The six or 12 
volt light has five in. sealed beam. 
Hand grip is molded vinyl. Packaged 
for counter display. — K-S Marine 
Products, Inc. 
For Details Circle 171 on INQUIRY CARD 


COMPACT CARRYING CASE for 
shot gun shells holds five or six boxes 
of 12 or 16 gauge shells. Made of 
green rubber modified synthetic with 
a leather grained finish, — UMCO 
Corp. 

For Details Circle 174 on INQUIRY CARD 
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PAIGE 


DOWN! 








ON PETERS NEW 
PREMIUM-GRADE “SP” SHELLS 


it's the simple law of supply and demand. When the price comes down ona 
hot item, volume skyrockets. And that’s just what’s happening on Peters pre- 
mium-grade ‘‘SP"’ shells. They're available now in all 12 gauge high-base loads 
for only 15¢ more per box than ordinary high-base shells. @ Shooters are de- 
manding this amazing shell... and for good reasons. The improved gas 
sealing of the amazing new ‘‘Power Piston’’ wad means faster, more power- 
ful game-getting patterns. The slick, translucent body speeds up a gun’s 
action, and there are no more wasted shells or jams caused by scuffing or 
swelling. The more you order, the more you'll sell! 


s =, ; 
PETERS “HIGH VELOCITY” PETERS ‘HIGH VELOCITY" PETERS “HIGH VELOCITY" PETERS “VICTOR” 
LONG RANGE SHELLS CENTER-FIRE CARTRIDGES 22 CARTRIDGES FIELD LOADS 


PETERS packs the7power! Qi» 


PETERS CARTRIDGE DIVISION, BRIDGEPORT 2, CONN. RES.¥.5. par. OFF 
“High Velocity"’ and ‘'Victor’’ are trademarks of Peters Cartridge Division, Remington Arms Company, Inc. 
For Details Circle 29 on INQUIRY CARD 
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FREE 


Literature 


SEND FOR THIS HELPFUL DATA BY CIRCLING NUMBER ON CARD ON PAGE 48 


“FINGER TIP FACTS ABOUT 
HARDWARE CHAINS” is the title 
of a 16-page catalog, No. 603, pub- 
lished by American Chain Div., Amer- 
ican Chain & Cable Co., Inc. Line 
drawings, descriptions and specifica- 
tions are given for dog chains, farm 
chains, porch swings, log, utility and 
handy chains, welded coil chains and 
chain attachments such as hooks, re- 
pair links and snaps. Also illustrated 
is the Salesmaker display stand. 

For Details Circle 200 on INQUIRY CARD 


“INSTALL IT FOR LESS” booklet 
has eight pages with line drawings 
and half tones. This guide, produced 
by the Rawlplug Co., Inc., gives sim- 
ple explanation of masonry anchors 
and anchoring methods. Chart shows 
best size and type of anchor for va- 
ried materials. Final two pages help 
user estimate job costs. 
For Details Circle 201 on INQUIRY CARD 


HOME OWNER’S INSTALLATION 
GUIDE shows in 10 fully-illustrated 
pages how the home owner can install 
his own Thompson Mfg. Co. sprin- 
kling system. A plot graph, parts 
information and simple instructions 
are written for the amateur. Guide 
also outlines Plans Checking Service 
whereby customer can have sprin- 
kling system layouts reviewed. 

For Details Circle 202 on INQUIRY CARD 


“VACATION COUNTDOWN” bro- 
chure has eight pages of full-color 
cartoons showing vacation safety tips. 
Produced by the National Safety 
Council, the helpful booklet is de- 
signed to tie-in with employers’ off- 
the-job safety campaigns. 

For Details Circle 203 on INQUIRY CARD 


“MULTIPLE USE — THE NA- 
TIONAL FORESTS AND YOUR 
FAMILY” is a pocket-sized, 23-page 
book illustrated on every page with 
photos or drawings. Booklet is pub- 


52 


lished by the U. S. Department of 
Agriculture Forest Service, Washing- 
ton 25, D. C. It is designed to give 
a better idea of how our National 
Forests are managed. 


“ILLUSTRATED BUYERS’ 
GUIDE” is two-color, 16-page booklet 
which Vaco Products Co. claims is the 
best organized catalog and price book 
ever published. Punched for binders, 
the guide lists 216 screwdrivers and 
nut drivers plus over 250 other tools 
and display units. Each item is illus- 
trated in a line drawing which is 
along side a chart showing complete 
data and prices. 

For Details Circle 204 on INQUIRY CARD 


“HOW TO PAINT LIKE A PRO... 
WITH A SPRAYER’” is booklet from 
Burgess Vibrocrafters, Inc.  Illus- 
trated home painting manual con- 
tains information on various types of 
sprayers. Booklet gives spraying 
techniques, masking, color separation 
and other helpful data. Book is avail- 
able with specified assortment of BVI 
electric paint sprayers. 
For Details Circle 205 on INQUIRY CARD 


“THIS IS GLASS” is a 68-page, 
illustrated booklet published by Corn- 
ing Glass Works. The excellent ref- 
erence book on glass contains facts 
on the history of glass, the uses of 
glass in art, photos of famous 
Steuben pieces and a preview of the 
future of glass and glass-ceramics. 

For Details Circle 206 on INQUIRY CARD 


GRANT SHOWER ROD _ BRO- 
CHURE introduces “the first major 
innovation in shower rod design in 
over fifty years.” The Grant Pulley 
& Hardware Corp. folder contains 
complete data, technical specifications 
and ordering information on their 
gold anodized rod with black nylon 
end flanges and carriers. 

For Details Circle 207 on INQUIRY CARD 


“LIGHTING FOR MERCHANDIS- 
ING” is a profusely illustrated eight- 
page booklet by the Westinghouse 
Electric Co. Photos show indoor and 
outdoor lighting effects used in stores 
from coast to coast. 

For Details Circle 208 on INQUIRY CARD 


GRANT TUB ENCLOSURES 
FOLDER in four-pages outlines per- 
tinent data on tub enclosures and 
accessories available from the Grant 
Pulley & Hardware Corp. 

For Details Circle 209 on INQUIRY CARD 


DRIVEWAY MARKERS that re- 
flect light are described in a bulletin 
published by Speco, Inc. 

For Details Circle 210 on INQUIRY CARD 


1961 COLOR RESEARCH REPORT 
by Benjamin Moore & Co. is a 74x11 
in. folder containing 70 color chips. 
Report features company’s colors plus 
paint colors in general. Predictions 
alert home furnishing manufacturers 
and dealers to probable color trends 
this season. 

For Details Circle 211 on INQUIRY CARD 
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Millions of Women Are Buying REPUBLIC’S 


FREEZETTES. 


. It's the most! It's 
Pe) FREEZER 


DAVI 
UPPLIES AVIS galvanized 


More Freezer Bags 
Per Package! 





twisted clothesline! 
Silver-Brite 


a mae PEINET Paulo 
Greater Consumer . . i 
Value! — Holds up in quality, 
: F : i ; sales, profit 
Order your Republic . A , . 
self-service Island Pe 
Display now for prof- 
itable selling all 
year-round. 
@Republic’s FR-61 
(shown here). 27” x 
23” x 64” high. Mer- 
chandise Retails for 
$180.64. On same 
order without rack, 
Dealer using 1960 i 
Republic rack saves oe FRE Zerre, 
$5.—Wt. 100 lbs. . ie ks 
Drop Shipped P.P. | : 
© Larger Department 
Store Size, DS-61. 
Retails for $331.29. 
Without rack, dealer 
or store saves $11. ~~ 
Wt. 200 Ibs. Drop payee. 
Shipped P.P. & 


ORDER 
NOW! 


© 1961 
REPUBLIC MOLDING CORPORATION 


yage* 
gserin? aid wid 
sel quolitY 


pio se Line ~ 


iy, FOUD ¢ > amt) 


rass OSTEEL WOOL PADS 


FLEX-FOLD: PADS 


SPLIT— YOU MAKE 2 PERFECT 8 PACKS! 


1 POUND TUBES @ SPOOL WOOL 
FLOOR PADS @ HANDI-KITS 

SCOUR PADS @ SOAP-FILLED PADS 
Not sold direct. Order through your Wholesaler. 


K. H. Davis Wire & Cable Corp., 


6315 Bandini Blvd., Los Angeles 22, Calif. 


For Details Circle 32 on INQUIRY CARD 
JUNE 1961 





now A Revolutionary 


Scientific Advancement | 


offers a 


permanent 


DRY OUT 


CRACK OR 
CRUMBLE— 


COMPLETELY WATERPROOF 


e@Compact chipboard carries complete 
instructions. 


@ Eye catching point of purchase 
display. 


@ Public appealing merchandising aids. 
BLACK TECHNICAL INDUSTRIES, INC., 


115 NEW MONTGOMERY ST., SAN FRANCISCO 
For Details Circle 33 on INQUIRY CARD 








RECESSED 
igi 


HARDWARE SALE 


A complete line of recessed lighting for 
“Do It Yourselfers”’. We manufacture the 
most complete “package” type set-up. 
Now be “competitive” with this easily 
installed, years ahead incandescent and 


oo mn. ig & 


beautiful redwood a 
Son unitized, illuminated 
display system that sells 
recessed fixtures is avail- 
able. A minimum space of 
only 16” x 30” x 8” will 
ow “show off” the 

ne. 


Send for FREE descriptive literature. 


KALSAN 


Sit e8< 83 ¢ COMPANY 
146 MOTT STREET, OCEANSIDE, NY 
For Details Circle 34 on INQUIRY CARD 
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FREE LITERATURE 


CAULK-FLO two-page brochure 
has three-color drawing of caulking 
equipment by Force-Flo, Inc. Bro- 
chure introduces new unit to apply 
caulking and glazing compounds, 
roofing cement, mastics, sealants, 
putties, adhesives, etc., without the 
use of caulking guns or cartridges. 

For Details Circle 212 on INQUIRY CARD 





“PROMOTIONAL STEEL EQUIP- 
MENT” is a four-page, two color 
folder illustrating the fastest moving 
items in the K & C Metal Products 
Co., Inc., line. 

For Details Circle 213 on INQUIRY CARD 


COSCO 1961 CATALOG of card 
tables and chairs has eight full-color 
pages. The attractive booklet shows 
products of Hamilton Cosco, Ine. 

For Details Circle 214 on INQUIRY CARD 


CATALOG OF AMERICAN STAN- 
DARDS for 1961 is available from the 
American Standards Association. 
Booklet lists special publications in 
standardization field, pamphlets and 
standards recommendations. 

For Details Circle 215 on INQUIRY CARD 


“EASY DOES IT” folder, a 
3%4x644 in. folder in two colors, is 
available to dealers from Kentile, Inc. 
Designed for use with Kentile Sun- 
dries Display, the folder gives tips on 
care of floor tiles and description of 
products. 


For Details Circle 216 on INQUIRY CARD 


ADAMS-RITE CATALOG has 50 
pages with photographs and drawings 
of narrow stile hardware for swing- 
ing and sliding doors. Adams-Rite 
Mfg. Co. book also includes a glossary 
of narrow stile “lockwords” to define 
complex terms that have grown up 
in this field. 

For Details Circle 217 on INQUIRY CARD 


PLASTIC BOX AND CONTAINER 
CATALOG of Bradley Industries, Inc., 
products has 20 two-color pages. Book 
includes illustrations, quantity pric- 
ing and specifications for over 10 
million “in-stock” plastic boxes. Ad- 
ditional features include information 
on improving packages, data on hot 
stamping and printing on plastic 
packages, new box designs and a sec- 
tion on new hospital, laboratory and 
special products division. 

For Details Circle 218 on INQUIRY CARD 


BARBECUE TOOL UNIT for 
heavy traffic areas holds 20 items of 
stainless steel cooking needs. The 
attractive fixture is a section of rustic 
fence attached to tubular steel up- 
rights with a two-sided overhead sign. 
With sign in place unit is 60 in. high 
on 6% sq. ft. of floor space. Steel 
pegs clamp on either side of rail for 
self-service selection—Washburn Co. 

For Details Circle 219 on INQUIRY CARD 


FIREPLACE CENTER displays 
four Flexscreens in 3% ft area. Sign 
features step-by-step instructions for 
installing. Perforated board hangers 
for firesets and Flextongs for top of 
island are also available.—Bennett- 
Ireland Inc. 

For Details Circle 220 on INQUIRY CARD 


LAWN GAMES BOOK, a 16 page 
book of games for the backyard is 
offered by Toro Mfg. Corp. Rules, 
scoring and layout for 50 games are 
planned to stimulate dealer sales of 
sporting goods and lawn care equip- 
ment. Promotions are suggested for 
tie-in with book. 

For Details Circle 221 on INQUIRY CARD 


LUMBER INDUSTRY FACTS has 
56 pages. Its 93 tables and 15 charts 
provide facts and figures related to 
lumber as compiled by the National 
Lumber Mfg. Assoc. This new edition 
for 1960-61 for the first time carries 
data on wholesale and retail lumber 
trade. 

For Details Circle 222 on INQUIRY CARD 


HANDGUN BULLET catalog page 
covers the complete line available 
from Markell Inc. Two new gas 
check bullets in .38 and .44 caliber 
for handgun hunters are announced 
on the page. Mfr. claims this makes 
their line the largest assortment of 
handgun bullets from any one manu- 
facturer. 

For Details Circle 223 on INQUIRY CARD 


PROFIT CHART is offered by the 
Precision Equipment Co. Simple op- 
eration figures profits or establishes 
a selling price speedily and accurately. 

For Details Circle 224 on INQUIRY CARD 


SPORTING SPECIALTIES CATA- 
LOG for 1961 is published by the 
Hodgman Rubber Co. Booklet lists 
waders for fishermen, surfcasters, 
duck hunters and seiners. 

For Details Circle 225 on INQUIRY CARD 


“LET’S GO PRO DIVING!” is il- 
lustrated, three-color, eight page cata- 
log-manual by Rose Aviation, Inc. 
Lists manufacturer’s equipment and 
has articles on scuba diving by an 
instructor and a doctor. First booklet 
of its kind to be devoted exclusively 
to under water mail order trade. 

For Details Circle 226 on INQUIRY CARD 


NEW MAGIC REPAIR CENTER 
bulletin is one page, two-color catalog 
sheet from Magic Iron Cement Co., 
Inc. Page explains how dealer can 
obtain rack free by purchasing six 
bubble-carded tubes each of Magic 
cement. 

For Details Circle 227 on INQUIRY CARD 
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Two Hardware Associations Merge 


Saia, Dohrmann’s, San Francisco; Tom Payton, 
in Pacific Northwest 


Cory Corp.; Dick Lorenzen, Imperial Knife Co.; 


Trustees of the Pacific Northwest Hardware 
& Implement Association and the North Coast 
Retail Hardware Association have announced 
the merger of the two associations. Pacific North- 
west maintained headquarters in Spokane. North 
Coast had its offices in Tacoma. 


The new organization will carry the name of 
the Pacific Northwest Hardware & Implement 
Association with Malcolm Smith as managing 
director. Former manager of North Coast, Martin 
Danko, has been appointed field services director. 


New officers of the association include, presi- 
dent—Robert R. Carey, LaGrande, Ore.; Don 
Farr, Coquille, Ore., who was president of North 
Coast, is now immediate past president of the 
new association. Vice presidents are Dale M. 
Bergh, Gresham, Ore., and Wilbur Peters, Op- 
portunity, Wash. National director is John D. 
Spann, Lynden, Wash. 


Headquarters for the association will be lo- 
cated temporarily in Spokane. Permanent head- 
quarters will be established in Portland at a 
later date. The combined organization will now 
have nearly 1000 members in the states of Ore- 
gon, Washington, northern Idaho and Alaska. 


6th Western Housewares Industry 
Golf Tournament a Success 


The 6th Annual Western Housewares Industry 
Invitational Golf Tournament was held May 23. 
Some 50 golfers turned out at Diablo Country 
Club, Diablo, Calif., for the swinging affair. Over 
70 attended the dinner and presentation of 
awards. San Francisco Pot & Kettle Club spon- 
sored the event. 


Low gross winner of the tournament was 
Bob Huxtable, Hamilton-Cosco, San Francisco. 
Low net trophy winner was Francis Showalter, 
Incandescent Supply, San Francisco. Winners of 
the flight tophies included: Art Greenberg, 
Altschul Sales Co., San Francisco; Phil Kane, 
Rawson Drug & Sundry Co., Oakland; Bruno 
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and Leo Amolsky, merchandise manager for 
Hart’s, San Jose. 


Ed Stirm of Peninsula Steel, San Jose, took 
first place in tennis. Ernest Happholdt, Charles 
G. Putnam Co., San Francisco, placed second. 


A special trophy was awarded to Niles Herron, 
Cal-Dak, San Francisco, for his efforts in helping 
the local Pot & Kettle Club make the past tour- 
naments successful. 


Southern California Plays Host 
to Builders’ Hardware Visitors 


Many visitors on their way to the Pacific Coast 
Regional Conference at Palm Springs attended 
the combined meeting of American Society of 
Architectural Hardware Consultants and Nation- 
al Builders’ Hardware Association. The meeting 
was held May 2, at the Roger Young Auditorium 
in Los Angeles. 


Special guests for the event were J. E. O’Keefe, 
president, NBHA; William S. Haswell, managing 
director, NBHA; Edwards B. Veihmeyer, presi- 
dent, ASAHC; George P. Merrill, executive di- 
rector, ASAHC. 


Featured speakers were John Barrison and 
Frank Falletta, both AHC members of the South- 
ern California society. Special guests also gave 
short talks. 


Reflector Triples Los Angeles Space 


Reflector Hardware of California announced 
they will move their Los Angeles office, show- 
room and warehouse. The new location will be 
511 West Olympic Blvd., Los Angeles. 


The firm estimates that the new quarters will 
increase their stock storage and display areas 
to three times its present size. Reflector’s West 
Coast operation includes a complete staff in sales, 
service, store planning and visual merchandising 
divisions. 
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Guckeen wins Pyrex “Jackpot” 


Jack Guckeen of Billings, Mont., 
has been selected as one of the win- 
ners of the “1961 Pyrex Jackpot 
of Prizes.”’ The distributor incen- 
tive program was sponsored by 
Corning Glass Works. He repre- 
sents Billings Hardware Co., in 
Billings. 

Over 1453 distributor salesmen 
qualified for prizes. Points were 
earned by the salesmen for selling 
cases of Pyrex Ware and floor fix- 
tures. The contest was flexible 
enough to allow any salesman to 
win, regardless of the size or num- 
ber of his accounts. 

Guckeen, who was picked from 
the western qualifiers, will vacation 
in Hawaii. 


B&D Makes Sales Changes 


Dale C. Spohrer has been ap- 
pointed sales representative of The 
Black and Decker Mfg. Co., con- 
sumer products division in the Los 
Angeles district. 

Spohrer will work in the Albu- 
querque-Phoenix-San Diego area 
which was formerly covered by J. 
C. Jolley. Jolley is moving into the 
metropolitan Los Angeles area, re- 
placing Owen B. Cram, who has 
resigned from Black and Decker. 


Green Head Adds Western 
Sales Representatives 


The Green Head Co., La Salle, 
Ill., manufacturers of bird and 
game calls, has selected two com- 
panies to represent them on the 
West Coast. The John R. Merifield 
Co,. Inc., 909 Western Ave., Seat- 
tle, Wash., will cover Washington, 
Oregon, Wyoming, Idaho, Montana, 
western Canada and Alaska. 

Machon-Keay & Co., with offices 
in San Francisco, La Crescenta 
and Costa Mesa, Calif., will cover 
California, Arizona, Nevada, El 
Paso, Texas, Utah, Colorado, New 
Mexico and Hawaii. 


Gilchrist Appointed Buyer 
For Coast-To-Coast Stores 

Dean Gilchrist was appointed 
housewares and gifts merchandiser 
for the Coast-To-Coast Stores, Cen- 
tral Organization, starting April 1. 
His experience includes Ace Hard- 
ware Stores, the former Kelly, 
Howe, Thompson Co., Duluth, Minn., 
und United Hardware, Minneapolis, 
Minn. 

Gilchrist succeeds Arthur W. 
Weyh, who has resigned after 20 
years with Coast-To-Coast. He 
joined the Minneapolis Co., in 1942. 


FLY-AWAY PRIZE FOR CALIFORNIA GIFT SHOW BUYER 


| 





BIG DOOR PRIZE for the 53rd California Gitt Show in Los Angeles July 23-28 is being dis- 


cussed by Breakfast sub-committee. Lucky buyer will get two round-trip tickets to Mexico City 
via Western Airlines and six nights at the El Presidente Hotel there. Arranging details for the 


trip (from left) are: Walter Storow, merchandise manager, H. S. Webb Co., Glendale; Felice 


Vaughn, manager Brack Shops Building, Los Angeles; Robert Benchley, china & glass buyer, 
J. W. Robinson, Los Angeles; Gerry Rayborn, Western Airlines’ senior councilaire; and Dean 
Taylor, Jane Taylor buying office, Los Angeles. Door prize will be awarded during the Gift 


Show Breakfast July 25. 
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Melnor Names NW Agents 


James P. 
Stewart 
James P. Stewart Co., 1633 N. W. 
2ist Ave., Portland, Ore., has been 
appointed sales representative for 
Oregon and Washington for Mel- 
nor Industries, Inc. 

James P. Stewart heads the main 
office in Portland and his son, 
James W., maintains an office at 
418 11th Ave., S.E., Bellevue, Wash. 


Stewart 


Kelley Heads Skil 
Western Warehouse 

Eugene J. Kelley has been ap- 
pointed manager of Skil Corpora- 
tion’s West Coast Warehouse in San 
Leandro, Calif., the Chicago power 
tool firm announced. 

Kelley will be in charge of ware- 
housing for a 17-state area. He was 
service manager of Skil’s Los 
Angeles Service Center. He held 
that post since August of 1956. He 
has been with Skil since 1935. 


Westerner Promoted By 
Sylvania 

Jerry R. Schmitt of Spokane, 
Wash., last month was appointed 
an assistant product manager for 
Sylvania Electric Products Inc. He 
will serve in the Large Lamps op- 
erations of the Lighting Products 
Div. Sylvania is a subsidary of 
General Telephone. 

Schmitt previously was a divi- 
sional senior sales representative 
at Sylvania’s Seattle office. 


New Manager for Reeley 


Robert McClaine has been ap- 
pointed to be in charge of sales for 
the Reeley & Co., manufacturers’ 
representatives, in California, Ne- 
vada and Arizona. 

Although the headquarters of 
the firm is at Newport Beach, Mc- 
Claine will headquarter in Los Al- 
tos near San Francisco. 

McClaine was formerly in charge 
of sales for Scott Atwater in 
Northern California. 
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Record Requests for Display 
Space at NHMA July Exhibit 


The NHMA National Housewares 
Exhibit has received more requests 
for space than ever before in the 
Association’s 23 year history, ac- 
cording to Dolph Zapfel, secretary 
of the National Housewares Manu- 
facturers Association. The show 
will run from July 10 through 14 
at Chicago’s McCormick Place. 

As at the January show, the two 
levels of the new center will be 
filled with displays of 900 exhibi- 
tors. 

“Once more,” says Zapfel, “no 
available modern hall is big enough 
to accommodate all the manufac- 
turers requesting space.” The 
NHMA is preparing to handle 
crowds as great as the 33,000 who 
attended the January Exhibit. 

The show will be open from 9 
a.m. to 5 p.m. daily with free rush- 
hour transportation offered between 
McCormick Place and major hotels 
and motels. 

More than 15,000 brochures have 
been sent by the Association to 
buyers who might be planning to 
attend. The book contains floor 
plans, booth locations and numbers, 
bus schedules and other vital facts. 


Palmer to Sell "Compactor" 


Palmer Industries of Los An- 
geles has been appointed as the 
manufacturer’s representative for 
Panzer Products, Inc. The Panzer 
Co. manufactures the T-70 ‘“Com- 
pactor” garden tractor. 





Tappan Names 
No. Calif. 
Sales Manager 


Anthony C. 
LaScala 


Anthony C. LaScala has been 
appointed district sales manager 
for the Tappan Co., Mansfield, O. 
LaScala will cover Northern Cal- 
ifornia and part of Nevada for Tap- 
pan. His headquarters will be 3420 
Edison St., San Mateo, Calif. 

LaScala was previously manager 
of Tappan’s Burlingame branch 
office. He has been with Tappan 
since 1954 and was formerly ter- 
ritory manager in Los Angeles. 


King City Hardware Sold 


William Hargis, for 24 years the 
owner of A-D-H Harware, King 
City, Calif., announced the sale of 
the business to Edward Prussak. 
Prussak, formerly of Red Granit, 
Wisc., will change the name of the 
store to the Ace Hardware. 


Goodell Appoints Tassio 

Ralph Tassio & Associates, 1235 
Pop’s Road, Duarte, Calif., has been 
appointed by Goodell Co. as sales 
representatives in Southern Cal- 
ifornia. Tassio will handle Goodell 
cutlery and hardware sales to hard- 
ware wholesalers and rack jobbers. 


WESTERN FIRMS RECEIVE EKCO CENTURY AWARD 


TWO WESTERN WHOLESALERS were awarded plaques in Ekco Products Co., 
Century Club. Acco-Western Corp., Oakland, and J. B. Sherr Co., San Francisco, 
qualified for membership in the club by purchasing $100,000 er more of Ekco 
products during 1960. On hand to make the presentations was Bill Kessler, 
national sales manager for Ekco. Receiving plaque in photo at left is Bill Adcook, 
president, Acco-Western. Others (from left) are: Howard Fassett, West Coast 
regional sales manager for Ekco; Kessler; and Herb Grainger, treasurer of Acco- 
Western. In photo at right, J. B. Sherr, president of J. B. Sherr Co., receives 
plaque from Kessler as Jim Innes, district representative in San Francisco for 
Ekco, looks on. 
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New Western 
Sales Manager 
for Franciscan 


Carleton P. 
Adams 


Carleton P. Adams has been ap- 
pointed Western regional sales 
manager for Franciscan Dinner- 
ware Division of Gladding, McBean 
& Co., Los Angeles. 

Adams will be responsible for 
territory west of the Mississippi. 
He will headquarter in Los Angeles. 


Clinics Taken to Dealers 
by Wyoming Hardware 

Due to distances between popu- 
lated areas in Wyoming, Wyoming 
Hardware Co., hardware wholesaler 
in Casper, Wyo., held a series of 
tool clinics at five points in Wyom- 
ing. Hand tools, power tools and 
hardware were displayed, demon- 
strated and discussed by dealers 
and Wyoming salesmen and factory 
sales representatives. 

Paul J. Manly, general manager, 
and Steve Kovacich, sales manager, 
both of Wyoming, conducted the 
2%-hour sessions held the first 
week of May. Factory representa- 
tives included Bob Wray, Stanley 
Hardware Division; Bob Richards, 
Stanley Hand Tools; and Fred Ful- 
ler, Stanley Power Tools. Wyoming 
Hardware salesmen who also help- 
ed were John Stalick, Martin Bosch 
and Don Neumann. 

Dealers in Wheatland, Newcastle, 
Powell, Riverton and Jackson gave 
the clinics enthusiastic response, 
according to Manly. Because they 
were held in the dealer areas, more 
dealers were able to attend than 
if the clinics had been held only at 
one central point, Manly added. 


L. A. Housewares Club Meets 


Basketball was on the program 
for the May 23 meeting of the 
Housewares Club of Southern Cal- 
ifornia. Held at Rodger Young Au- 
ditorium, Los Angeles, the pro- 
gram included “Laker Hi Lites” 
with Rudy La Russo, the “Clown 
Prince” of the L. A. Lakers basket- 
ball team as guest of honor. 
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VICTOR Animal Traps 


New, humane, 


Ideal for all types of sets. Available 


in 4¥4"" and 10" jaw sizes for 


muskrat, mink, opossum, 


body-gripping | 
Victor Conibear traps kill quickly. | 


skunk, beaver, otter and | 
similar size animals. | 
Also acomplete | 


line of Victor 
No. 110 Victor Conibear 








It’s a profit shelf 
that displays 
VICTOR Mouse 
and Rat Traps 


leg-hold traps. | 


Victor traps are quality-built, | 


assure positive action. Mouse 
traps are packaged and priced 
to sell; available in colorful 
2-Pac and 4-Pac cartons and 


Twin-Pac clear plastic bag. | 
Only Victor offers a complete 


“ Victor T Twin-Pac line of rodent traps. 








VY It’s a profit shelf that displays 
VICTOR Duck Decoys 


So realistic you'd swear 
they could fly. Victor 
offers a complete line 
including molded fiber, 
hord and soft plastic, 
and wood. Regular and 
oversize models; 9 
species. Also goose, crow 
and owl decoys. 

towns 


VY It's a profit shelf that displays 
OLD PAL Tackle Boxes 


Brand New...in 
design and construc- 
tion. They're quality 
boxes that look expen- 
sive—priced to sell in 
the popular price 
range with exclusive 
features that fishermen 
want. Steel and alumi- 
num, one and two tray 
models. 








No. SF1220 Deluxe 








It’s a profit shelf 
that displays 


} 


Tomorrow's designs today in 


metal and molded fiber buckets. 

, Also minnow traps, 
No. 24GI0_ metal and fiber worm 
Minnow containers, metal and 
Bucket plastic fly and lure boxes. 








VY It’s a profit shelf that displays 
TRUMP Garden Tools 


TRUMP offers a quality garden tool 

in every price range. From the 
heavy chrome-plated Estate line 
through the Trump Deluxe, Trump ¢ 
800 series and the Trump 4 
700 series, you can't find a 

finer tool at a lower price. 
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To make profit you've got to 
stock profitable items... 


Order these profitable brands by 
name from your wholesaler. 


ANIMAL TRAP COMPANY (OF AMERICA 


Lititz, Pa. « P. , Miss. © Niag 
For Details Circle 35 on INQUIRY CARD 





Falls, Ont. | 








SCHEDULE OF CONVENTIONS AND SHOWS 


June 25-29 


July 9-14 


July 9-13 


July 10-14 


July 17-21 


July 23-27 


July 23-25 


July 28-30 


August 6-9 


Aug. 20-23 


Aug. 27-29 


August 13-15 


Sept. 3-7 


Sept. 24-26 


Oct. 2-6 


Oct. 7-10 


Oct. 15-18 


ASSOCIATED POT & KETTLE CLUBS UF AMERICA 
CONVENTION, Hotel Gearhart, Ore. (Arnie Ekleblad, 
805 N. W. Glisan, Portland.) 


LOS ANGELES SUMMER MARKET, Home Furnish- 
ings Mart, Los An — Calif. (Eddy S. Feldman, Home 
Furnishing Mart, 712 S. Olive St., Los Angeles, Calif.) 


62nd ANNUAL CONGRESS OF THE NATIONAL RE- 
TAIL HARDWARE ASSOCIATION, Denver Hilton, 
Denver, Colo. (Neal Suppiger, National Retail Hardware 
Assoc., 964 N. Pennsylvania St., Indianapolis, Ind.) 


NATIONAL HOUSEWARES EXHIBIT, McCormick 
Place, Chicago, Ill. (Dolph Zapfel, Merchandise Mart, 
Chicago, Ill.) 


WESTERN SUMMER MARKET, Merchandise Mart, 
San Francisco, Calif. (Henry Adams, Merchandise Mart, 
1855 Market St., San Francisco, Calif.) 


58rd CALIFORNIA GIFT SHOW, Ambassador & Bilt- 
more Hotels, Brack Shops, Merchandise Mart, Los An- 
geles (Trade Shows Ltd., 3510 Council St. Los Angeles). 


ist GREAT WESTERN HOUSEWARES SHOW, Los 
Angeles Memorial Sports Arena, Los Angeles (Paul 
White, 20th Century Inc., Suite 224, Statler Hilton, Los 
Angeles.) 


BILLINGS HARDWARE COMPANY HOUSEWARES 
AND GIFT SHOW, Shrine Auditorium, Billings, Mont. 
(Ralph R. Johnson, Billings Hardware, 510 N. Broadway, 
Billings, Mont.) 


SAN FRANCISCO CHINA, GLASS, GIFT, JEWELRY, 
TOY, STATIONERY & HOUSEWARES SHOW, Brooks 
Hall, Sheraton-Palace, St. Francis, Sir Francis Drake, 
Merchandise Mart, San Francisco (Kay Leber, Western 
Exhibitors, Inc., 1855 Market St., San Francisco.) 


SEATTLE GIFT SHOW, New National Guard Armory, 
Olympic and New Washington Hotels and Terminal Sales 
Bldg., Seattle (Kay Leber, Western Exhibitors, Inc., 1855 
Market St., San Francisco). 


SPOKANE GIFT SHOW, Davenport Hotel, Spokane (Kay 
Leber, Western Exhibitors, Inc., 1855 Market St., San 
Francisco). 


PORTLAND GIFT SHOW, Memorial Coliseum and Plaza 
Hotel, Portland (Kay Leber, Western Exhibitors, Inc., 
1355 Market St., San Francisco.) 


ALLIED GIFT & JEWELRY SHOW, Hotel Adolphus, 
Dallas, Texas (Allied Exhibitors, Inc., 3832 Wilshire 
Blvd., Los Angeles, Calif.) 


PHOENIX GIFT & JEWELRY SHOW, Hotel Westward 
Ho, Phoenix, Ariz. (Trade Shows Ltd., 3510 Council St., 
Los Angeles, Calif.) 


NATIONAL HARDWARE SHOW, McCormick Place, Chi- 
ag Ill. (Frank Yeager, 331 Madison Ave., New York, 
ee 


WESTERN BUILDING INDUSTRIES EXPOSITION, 
Great Western Exhibit Center, Los Angeles, Calif. (A. 
Byron Perkins, 2216 S. Hill St., Los Angeles, Calif.) 


1961 CONVENTION of ASAHC & NBHA, Fontainbleau 
Hotel, Miami Beach, Fla. (Sponsored jointly by Ameri- 
can Society of Architechural Hardware Consultants and 
National Builders’ Hardware Association. Francis X. Far- 
rey, 7225 N. W. 7th Ave., Miami Beach, Fla., NBHA; 
Henry Stephen Harvey, 235 S. County Road Bldg., Palm 
Beach, Fla., ASAHC.) 


For additional information about the conventions and shows listed above 
and others not listed in this issue, write to HARDWARE WORLD Service 


Bureau. 
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NEWS 
Wen Sends Simms West 








Art F. 
Wheeler 


Clarence A. 
Simms 
Clarence A. Simms, Western re- 

gional sales manager for Wen Prod- 
ucts, Inc., Chicago, has established 
headquarters in Arcadia, Calif. He 
was formerly located at Wen’s 
head office in Chicago. 

Simms met with Art Wheeler, 
A. F. Wheeler Co., Inc., representa- 
tive for Wen in Arizona and South- 
ern California, shortly after trans- 
ferring West. 


Simms has been with Wen over | 


four years. He was regional sales 
manager for Nesco, Inc., prior to 
joining Wen. 


Conybeare Named 
Rubbermaid V.P. 

J. Robert S. Conybeare has been 
elected vice president in charge of 
marketing for Rubbermaid Inc., 
Wooster, O. For the past year 
Conybeare has served as director 
of product planning and marketing 
services. 

Conybeare will have charge of 
sales, merchandising, marketing 
and product design for the house- 
wares div. 


New Agent For Steel Wool Firm 


American Steel Wool Mfg. Co., 
Inc., Long Island City, New York, 
has appointed Malon Sales Co., 
P. O. Box 67, Millbrae, Calif., to 
represent the company throughout 
Northern California. Complete 
stocks of all American Steel Wool 
Mfg. Co. products will be main- 
tained in San Francisco for con- 
venience of the firm’s West Coast 
customers, according to Harry 
Malon. 
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STORAGE SPACE BECOMES 
SELLING SPACE WITH Rol 


Equip your store with attractive 
Bonderized Steel Revolvo Rotating 
Bins for nails, rivets, fittings and 
other similar items. 


HERE’S WHAT HAPPENS! 


You store, display and sell, in 
only a few square feet of floor 
space (without having to touch your 
stock). Your customers serve them- 
selves from the easily accessible 
bins that display every binable 
item in your inventory. 


YOU PROFIT FOUR WAYS! 

1. Floor space is made more pro- 
ductive and more profitable. Less 
floor space is required. 

2. Time required to handle stock 
and serve customers is reduced. 

3. Your sales increase because your 
customers see and help them- 
selves to more items. 

4. Better display in less space — 
better fixtures mean a better 
selling job. 


Write today or ask your Hardware 
Wholesaler for FREE Folder 320-A 
“MODERNIZE WITH REVOLVO.” 
Shows full range of sizes and models. 
The Frick-Gallagher Mfg. Co., 103 S. 
Michigan Avenue, Wellston, Ohio. 


BONDERIZED 


REVOLVO 


COUNTER PARTS CASES 


REVOLVO 
NAIL BINS 


NAIL BIN 
COUNTERS 





ee 




















NEWS 


First Hardware Packaging 
Exposition to be Held. 

The First Annual Hardware 
Packaging Exposition is to be held 
during the National Hardware 
Show at McCormick Place, Chicago, 
Oct. 2-6, 1961. Awards are to be 
made for best packaging in vari- 
ous merchandising classifications. 

Sponsored by the Hardware 
Packaging Committee of the Pack- 
aging Institute, New York, N. Y., 
this non-profit service group is com- 
prised of hardware-housewares- 
hard goods members who have 
joined together voluntarily with the 
common interest of furthering the 
knowledge, standards and types of 
packaging used in the industry. 

Any manufacturer whose prod- 
ucts are manufactured for distri- 
bution through retail outlets is 
eligible to enter the exposition. 


Coleman Cable Names Singer 


Coleman Cable & Wire of River 
Grove, Ill., announced the appoint- 
ment of Herb Singer as sales man- 
ager. Singer was formerly sales 
manager for Ram Tool Corp. 


Bethlehem 
Steel V.P. 
Elected 


Stewart S. 
Cort 


Stewart S. Cort has been elected 
vice president, Bethlehem Steel Co., 
in charge of the firm’s Pacific 
Coast Division. He will headquarter 
in the company’s San Francisco 
offices. 

Cort succeeds H. Harrison Ful- 
ler, who died April 22. Cort was 
once in charge of sales for the Paci- 
fic Coast Division for seven years. 
He most recently has been assist- 
ant general sales manager at the 
company’s general offices at Beth- 
lehem, Pa. 

He began his career with the 
steel company 20 years ago. He 
was transferred to San Francisco 
in 1939 as supervisor of commer- 
cial research. Cort was named vice 
president in charge of sales of 
Bethlehem Pacific in 1954. 


Fowler Gets Sylvania Franchise 


Fowler Distributing Co., Inc., 
4101 S. E. 26th Avenue, Portland, 
was appointed a franchised Sylvan- 
ia distributor by Sylvania Home 
Electronics Corp. The company will 
distribute Sylvania television sets, 
radios, and stereophonic high fidel- 
ity phonographs in 34 Oregon coun- 
ties and five southern Washington 
counties. 

The new Sylvania distributorship 
is headed by Roland L. Calkins, 
president. 


Bolens Promotes Widder 


John H. Widder has been ap- 
pointed general sales manager of 
Bolens Division, Food Machinery 
and Chemical Corp., Port Washing- 
ton, Wisc. Widder joined Bolens 
in 1945, and has been dealer sales 
manager. 


National Lock Promotes Hough 

Robert E. Hough has been named 
sales manager of the Medalist hard- 
ware division of National Lock Co., 
Rockford, Ill. He succeeds Joe H. 
Hoke, who has retired. 


i? eS 
ANY POSITI4 


ASK YOUR DEALER . 
FOR A DEMONSTRATION 


$15%5 complete with removable serrated jaws 
At your tool suppliers, or write VERSA-VISE, Dept. H-1-W, ORRVILLE, OHIO 
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IN MEMORIAM 





H. HARRISON 
FULLER 


H. Harrison Fuller, 65, vice pres- 
ident of Bethlehem Steel Co. and 
in charge of Bethlehem’s West 
Coast steel operations since 1944, 
died April 22. 

Fuller had been active in the 
steel industry for more than 40 
years. He joined Bethlehem in 1919. 
In 1936 he became assistant man- 
ager of sales for the New York 
district. 

Fuller was transferred to San 
Francisco in 1944. He was named 
president of Bethlehem Pacific 
Coast Steel Corp. in 1945. During 
1959, Bethlehem Pacific was merged 
with Bethlehem Steel Co. and be- 
came the Pacific Coast Division 
with Fuller as vice president. 

Fuller is survived by his widow, 
Lucille; a daughter and two 
brothers. 


ANGUS W. MacKILLOP 


Angus W. MackKillop, 72, died 
May 2, at the Palo Alto-Stanford 
Hospital. MacKillop was a past 
president of the California Hard- 
ware Association. For many years, 
he operated the MacKillop Hard- 
ware at Eighth Ave. and Clement 
St. in San Francisco. He retired 
in 1945. 

MacKillop is survived by two 
daughters, Mrs. Robert Logan of 
Palo Alto and Mrs. Harold Doug- 
las of Salinas. 


AARON J. JACOBS 

Aaron J. Jacobs, 73, died April 
28, at his home in New York City. 
In 1900, Jacobs and his brothers, 
Harry M. and Max, founded Jacobs 
Bros., Inc. The firm later changed 
its name to the Detecto Scales, Inc. 

In 1957 Samuel N. Jacobs suc- 
ceeded his father as president of 
the corporation. Jacobs then be- 
came board chairman. He served 
actively in this position until his 
death. 
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ROBERT FROST 


Robert Frost, 41, died at his 
home in Briarcliff Manor, N. Y., on 
April 13. Frost was president of 
Bright Star Industries, Clifton, 
N. J. He also served as vice presi- 
dent of the National Pneumatic 
Co., Inc., Boston, and its Holtzer- 
Cabot and Janette Div. 

He is survived by his widow, 
Alma, and a son, Peter. 


EDGAR B. CARPENTER ... 
Edgar B. Carpenter, 80, died of 
a stroke in Seattle, Wash. on May 
7. He had been the buyer in the 
tool department of Ernst Hardware 
Co. until he retired in 1953. He 
worked for the firm for 42 years. 


FRED RUFF 

Fred Ruff, 78, died in Portland, 
Oregon, on March 24. A long-time 
member of the Portland Pot and 
Kettle Club, Ruff had his own man- 
ufacturer’s representative firm. 
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Universal Utility 


KNIFE BLADES 


| Fit All Standard Utility Knives 
| @ Precision Ground Edge e Ex- 


tra Sharpe Extra Strong e Ad- 
justable to 3 Positions ¢ Lowest 
Price Blade — Package of 5 
Blades Retails at 30¢ ¢ Made 
in U. S. A. 
ORDER #689 ASSORTMENT 
OF TE 


F TEN PACKS 
ON EYE-CATCHING DISPLAY CARD 








GEORGE 
L. HALL 


George L. Hall, 73, retired fac- 
tory representative, died in San 
Francisco on April 16. 


Hall became a manufacturers’ 
representative at the close of World 
War II. He represented manufac- 
turers of builders’ hardware, build- 
ing supplies, and housewares with 
headquarters in the Western Mer- 
chandise Mart in San Francisco. 


Hall was active in the Pot & 
Kettle Club. He was president of 
the San Francisco Pot & Kettle 
Club and chairman of the Trustees 
Committee of the National House- 
wares Directory, published at the 
time by the Associated Pot & Kettle 
Clubs of America. 


He is survived by his widow. 


FULLER 


No. 689A 


eee | TOOL CO., INC. 


3522 Webster Ave., New York 67 
Master Tool Mokers & Merchandisers 
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Planning Raises Sales 
(Continued from page 34) 


has the face of each drawer finished 
in a different color with side panels 
in different stains. The multi-color- 
ed chest has helped to direct pur- 
chasers to the paint department. 

Many types of merchandise fit 
the diversification scheme, accord- 
ing to Simmons. Treichel’s latest 
off-beat merchandise is to be some 
beautiful bedspreads. To make an 
off-beat item profitable for the 
store though, it should sell for $10 
or more says Simmons. 

Keeping a watchful eye on the 
volume and profit of each depart- 
ment and looking for diversified 
merchandise that will add to the 
firm’s total sales are just two of 
many techniques that this enter- 
prising business uses. 

They are, however, representa- 
tive of the thinking that helps to 
keep this concern so successful. 

Last year, each month registered 
anywhere from a 30 to 40 per cent 
increase in total sales for Treichel’s 
Hardware. January and February 








of 1961 were both up 25 per cent 
over last year’s figures and this 
in spite of the recession talk that 
has hurt some hardwares. 

L. C. Treichel is showing quite 
graphically that a successful hard- 
ware store is one that has learned 
to compete in today’s business 
world. 





Gift Cases Combine 


(Continued from page 36) 

than complete sets. There are two 
sections of decorative glassware 
and table glassware. One is de- 
voted entirely to gift cup and 
saucer sets, always a favorite for 
thanking hostesses, or remem- 
brance-type gifts. 

The second section contains un- 
usual-material giftwares, such as 
stone, leather, copper, pewter or 
brass. Another section has lower 
priced glassware items which fea- 
ture, for example, parfait glass 
sets, carafes, complete tumbler 
sets, tea sets, etc. 

Gift merchandising includes an 
elaborate gift wrapping service, 


IN 
(| 
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with customers encouraged to se- 
lect and design their own. 


“We have been surprised to find 
that our biggest turnover has been 
in the $2 to $5 bracket,” Reiser 
said, “where we had expected it to 
be much higher.” 


Every salesperson in the big 
Phoenix hardware store carries a 
“want book” and is careful to jot 
down any gift request made by a 
customer. This information, when 
analyzed and documented, is ex- 
tremely helpful in buying and ex- 
plaining slow movers. 


“Women come back to the same 
giftshop time after time, only if 
they can count upon finding some- 
thing new, and a price range which 
suits them whether they are buy- 
ing a bridge prize or an expensive 
gift for relatives,” Reiser said. “By 
making the department lay-out so 
unusual, and carrying so broad a 
spread, we are getting the sort of 
repeat business which compensates 
for a lower average sale than we 











MAK-A-KEY 


PACKAGED 


MAK-A-PIN 
12-in. lengths of 
ROUND steel bars 


Hobbies and Hardware ... go together 
like bread and butter! 


MACHINE 
KEY STOCK 


OVER 
60 SIZES 
AVAILABLE 


The keys that changed buyers’ 
habits—!2-inch lengths of cold fin- 
ished steel, zinc-coated. Made .000" 
to + .003" oversize; rust-proof; just 
cut, file and fit. Reduce storage 
and handling costs. Proven in hun- 
dreds of applications throughout 


It's new, it's versa- 
tile— hundreds of 
uses for repairs or 
replacement — by 
die makers, me- 
chanics machine 
shops, farmers, do- 
ME aageeens Mak- 
A-Pin rounds are 
copper-coated; can 
be riveted, will cold 
bend; are easy to 
weld, easy to cut. 
Handy display pack 
contains 10, 12-in. 
bars in 7 sizes: 4" 
to '/,"". Size marked 


Add hobbies to hardware and you build traffic, 
build sales, build profits. Entrance into the 
hobby field is easy for hardware retailers in 
California, Oregon and Washington. You have 
access to the West’s most extensive line of pre- 
sold, brand-name model and hobby merchandise, 
plus merchandising aids, and counsel based on 
23 years’ specialized experience. Write for in- 
formation, or ask to have a representative call 
on you. 


world. Over 60 sizes stocked. on each 





DEVAN-JOHNSON COMPANY 


514 Rathbone Ave., Aurora, Ill. 


I.NM 








598 POTRERO AVENUE, SAN FRANCISCO 10, CALIFORNIA 


6 Distributor of Hobby Supplies 
Wholesale only 
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INDEX TO ADVERTISERS 





(This index is published as a convenience and not as a part of the advertising contract. Every 
care is taken to index correctly and no allowance will be made for errors or failure to insert) 





) refer 
to Inquiry Card Number which can be 


Note: Figures in parentheses ( 


circled on inquiry card on page 48 


when desiring further 


information 


about advertisement. 
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American Steel Wool Mfg. Co.... 
Animal Trap Co of America 
Arrow Fastener Co Inc 


B 


Campbell Chain Co. ............ 47 
Cleveland Mills Co 


The Colorado Fuel & Iron Corp (1) 
Front Cover 
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K H Davis Wire & Cable Corp.. 53 
DeVan-Johnson Co 


E 
Eagle Manufacturing Co 
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The Frick-Gallagher Mfg Co.... 5 
Fuller Tool Co 


Gleason Corporation 
The Grabler Mfg Co (4) 
H 
Hyde Manufacturing Co 
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Igloo Corporation 
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DN Mallory 

Marshalltown Trowel Co 

Master Lock Co (45)....Back Cover 
Robert E Miller & Co Inc 


N 
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National Screw & Mfg Co 
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Ox Fibre Brush Co Inc 
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Peters Cartridge Div Remington 
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Red Devil Tools (2) ..Second Cover 

Remington Arms Co Peters Cart- 
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Republic Molding Corp 

The Ridge Tool Co 
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Shelby Metal Products Co 
Sprayon Products Co 
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Trade Shows Ltd 
The Turner & Seymour Mfg Co.. 
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United States Steel Products 
Div U S Steel Corp 


Upson Bros Inc 


Val-A Company 


Will-Burt Company 
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your guide to 
trouble-free 
aerosol paints 


NON-CLOG DESIGN 
IDEAL SPRAY PATTERN 
NO FINGER FATIGUE 


Look for 

the plastic top 
with this 
distinctive profile 
«it identifies 
THE EXCLUSIVE 
SPRAYON 
“DANVERN*” 
AEROSOL VALVE 


When you stock self-spraying 
paint, this famous valve means 
dependable performance and 
happy customers. You'll find it 
on the aerosol cans of many of 
the nation’s best-known paint 
manufacturers*, Engineered 
specially for paints, the Sprayon 
“Danvern” valve has no parts 
that “age” on the shelf and is 
virtually foolproof in opera- 
tion. It is clean and easy to use 
and always works. Be sure the 
aerosols you stock have it, 


* Names furnished on request. 


SPRAYON PRODUCTS, INC. 


2071 East 65th St., Cleveland 3, Ohio 
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POSITION WANTED 


Experienced Hardware man with 14 
years background in retail and whole- 
sale. Nine years with leading whole- 
saler in area, Presently manager of 
one of the largest retail hardware 
firms in the state. Married, family, 38 
years old. Can furnish best of refer- 
ences. Desire change before school 
starts next fall. Will consider manu- 
facturer, wholesaler, and retail offers. 
Address Box A-979, care HARD- 
WARE WORLD, 1355 Market St., San 
Francisco, Calif. 





AVAILABLE 
LAS VEGAS RETAIL HARDWARE, 
PLUMBING, PAINT available — 
Owner deceased. Modern building — 
100’ Boulder highway frontage x 500’ 
depth. Inventories $30,000. Reasonable 
rent. Address Estate Auditor, Box 
4425, Las Vegas, Nevada. 





ASSOCIATE or SALESMAN 


To introduce to buyers in Hardware, 
Specialty Jobbers, etc., various lines 
French Cutlery products. % prof. No. 
investment. Confidential. Address: 
P. O. 321, Northridge, California. 





TIRED OF WRITING LETTERS? 
CAN YOU DRAW A CIRCLE? 


Then it is easy ... tear out the in- 
quiry card in this issue and circle the 
numbers regarding items in which 
you are interested. Drop it in the 
mail box. 











Announcements in this section are inserted at the rate of twenty cents 
per word, including address or box number, with a minimum charge 
$5.00 per issue, payable in advance. Send copy to 1355 Market Street, 
San Francisco 3, California. 








ITIES 


FOR SALE 

Oldest established LOCK and DOOR 
CLOSER business in Los Angeles 
and vicinity. Established 40 years 
ago in the heart of Los Angeles. Di- 
rect purchasing contact with facto- 
ries. Owner must retire. Write to 
AUGUST HOFFMANN CO., 1012 
WEST OLYMPIC BLVD., LOS AN- 
GELES, CALIF., or phone MUrray 
2-1509 after 4.00 PM. 


1961 WESTERN WHOLESALERS’ 
DIRECTORY includes 185 wholesal- 
ers located in 68 cities in 12 of the 
Western States. This 16-page annual 
directory gives valuable information 
about general line and _ specialty 
wholesalers who serve the retail hard- 
ware field. Each listing includes ex- 
ecutives, territory served, types of 
merchandise handled, special sample 
display rooms, specialty salesmen and 
special services offered. Price $2.00. 
Send check to HARDWARE WORLD 
SERVICE BUREAU, 1355 Market 
Street, San Francisco 3, Calif. 


REMODELING ??? 
NEW STORE ??? 


HANDY 
GRAPH SHEET 


Ample space is available on this large 
graph sheet to lay-out departments, 
fixtures, gondolas, etc., for a store up 
to 100x150 feet. Scale is 4%” to 1’. 
Save costly errors—send for this 
GRAPH SHEET—Only 50¢ frcem 
HARDWARE WORLD, 1355 Market 
Street, San Francisco 3. 











Second Outdoor Living 
Awards Program Announced 


Entries in the second annual Out- 
door Living Awards Program are 
being accepted by the Hamilton- 
Skotch Corporation. The contest 
recognizes outstanding achieve- 
ments by individual dealers in the 
promotion of picnic and outdoor 
living products. The contest ends 
August 1. 

Store size will not be a determin- 
ing factor. Entries will be judged 
solely on the creativity and inge- 
nuity that are displayed by dealers. 
Use of the firm’s products is not 
a requirement to enter or win the 
contest. Any size photo of any type 
of display is acceptable. 

Palo Alto Hardware Company, 
Mountain View, Calif., was one of 
the winners in the first of such 
contests. 


Parson and Fallone Promoted 


Two new posts have been created 
by Rubberset Co., East Newark, 
N. J. Walton J. Parson, who at one 
time served as western division 
sales manager, has been named as- 
sistant to the director of sales. 
Henry J. Fallone, formerly assis- 
tant sales manager, has become 
manager, special accounts. 








Furniture Rest — Pintie Type 





SILENT ON 


Rubber 
Crutch Tip 


<b 


Monopoint Glide 


Bakelite Furniture Rest 








Bakelite Caster Cup 
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DOMES OF SILENCE 
RUBBER CUSHION GLIDES 


wows 


RUBBER CUSHION GLIDES 


Wonderful for all wood \ <% 
and metal 
Glide softly, 

Se 


izes, 
", ¥%”, 1”, 11/16", 1%”, 1%”. 


PROMPT SHIPMENT 


Ask your jobber, if he is not supplied, 


ROBERT E. MILLER & CO., INC., 


35 Pearl St.. New York 4. N. Y. 
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Rubber Expander 
Tubular Glide 
Upholstery Nail 





on. 
142”, Ye". 
Ya» Ya" oa 


i", 
3%” 





Adjustable Rubber 


Adjustable Tubular 
Cushion Glide 


Thumb Tack Spring Type 
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Take-it-off twa hys 


Put-it-on | Your Spring 
Paint Tools | Paint Sales 


Featuring: The New HYDE Spray Painter 
and the HYDElectric Paint Remover 


Plus the most complete line of self-serve 
packaged putty knives — paint & wall scrapers 


You'll increase your paint dollar sales and profits with Hyde fast selling, self-serve 
Fix-Up, Paint-Up Tools . .. and you're bound to sell more paint with the new No. 60G 
Hyde Spray Painter that retails for $12.95. Fastens to any paint manufacturer's quart 
paint can. Sprays all paints on all surfaces right from the quart can. Connects to 
ordinary canister or tank-type vacuum cleaner or No. 60B Hyde Air Blower, retail 
$49.50. No. 60RU Rental Unit available with Sprayer and Blower in steel carrying 
case. Sales List $73.40. Improved No. HE-100 HYDElectric Paint Remover features 
Se tik teen eis Mtnes i electric range heating element. Retails for $12.95. Tie in sales of these products with 
plays complete assortment of all HYDE Putty Knives, Scrapers of all kinds for walls, wood, windows, etc. Order 


popular Take It Off — Put It On . sia a 
Paint Tools. p from your wholesaler or write HYDE for full color descriptive broadside. 


| HY DE | HYDE MANUFACTURING CO., SOUTHBRIDGE, MASSACHUSETTS, U. S. A. 
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CUB PADLOCKS 


ry 
rammed see 
WE Ge 


LAMINATED 


Padlock 


Here are two NEW individual display cards 
from MASTER featuring fast-selling CUB 
Padlocks. These patented self-service cards 
— No. 9-D and No. 10-D —are the latest 
in a series developed by MASTER to pro- 
mote impulse sales. They can be used on 
pegboards, in bins, or hung from any mer- 
chandiser or wall bracket. 

CUB Padlocks are popular favorites for lock- een wot ane 

ing mail boxes, dog collars, zipper and golf 

bags, brief cases, novelty boxes, electric 

plugs, telephone dials, or wherever small CARDED AT NO INCREASE IN PRICE 
padlocks are needed. 


Packed one dozen display cards to a carton. 


ALSO AVAILABLE IN BOXES 


(eve 


4 4 9”) 
\ 


OTHER FAST-SELLING } 
MASTER PADLOCKS NOW Make sales faster with 


ON INDIVIDUAL DISPLAY 
caros— 22.0, 105-0, 000 MY CCC CUNT ts 

44-D, 55-D, 66-D, 77-D 
EVERY ONE AN OUTSTANDING VALUE 


Order From Your Wholesaler 


Master Jock Company, Milwaukee 45,Wis. » Wovld4- Largest Padlock. Morufactinerds 








